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Beech-Nut 

gets  to 
more  babied 
movers... 


with  an  ad  a  week,  in  the 

Chicago  Tribune! 


A  1,200  to  1,500  line  ad  every  week  sim-e 
January!  That’s  how  Beech-Nut  has 
been  going  after  baby  food  sales  in  the 
big  Chicago  market. 

Results?  "Terrific!  Trade  response  has 
been  tremendous,”  says  Mr.  W.  M. 
Schoondyke,  Regional  &les  Manager. 
"We’re  so  pleased  with  the  reaction, 
we’re  going  to  use  full  color,  full  pages  in 
the  Chicago  Tribune  Magazine...  19 
pages  in  the  Tribune  exclusively,  in  the 
Chicago  area.’’ 

Thbe^u 


Sales  results  are  the  reason  why  gen¬ 
eral  advertisers  of  grocery  products  con¬ 
sistently  invest  more  advertising  ex¬ 
penditures  in  the  Tribune  than  in  all 
other  Chicago  pajiers  combined.  They 
know  its  selling  power. 

Why  not  follow  their  lead?  Whatever 
you  sell  in  the  big  Chicago  market, 
you’ll  sell  more  of  it  faster  with 
Chicago  Tribune  advertising. 

Chicago,  te^mihoHibufiel 


SCOTT  PRESS  UNITS  are 

ECONOMICAL  TO  INSTALL  and  MAINTAIN 


AVAILABLE  IN  ANY  NUMBER  OF  UNITS 
WITH  PROVISION  FOR  ROP  COLOR  .  .  . 


BUILDERS  OF  FRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  1875 


SCOTT,  3-2  FOLDER, 

featuring  either  folded  edge 
or  cut  edge  forward. 


Where  economy  is  a  watchword,  Scott 
Presses  can  help  any  publisher  solve  a  cost 
production  problem  where  Pressroom  mod¬ 
ernization  becomes  a  “must.” 

Scott  Presses  are  available  in  any  num¬ 
ber  and  arrangement  of  units  . . .  with  or 
without  provision  for  ROP  color.  Whether 
you  print  editions  of  8  or  128  pages,  there 
is  a  Scott  Press  to  serve  your  needs.  Let  our 
engineers  show  you  how  this  versatile  Press¬ 
room  equipment  can  help  you  print  better¬ 
looking  newspapers,  economically! 

Literature  available  —  Send  for  it,  today. 


WALTER  scon  i  CO. 

DIVKION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  pimi:  nMi.  n  j. 
EXECUTIVE  A  SALES  OFFICE:  SOI  FIFTH  AVENUE.  NEW  YORK  17.  NEW  YORK 


presses 


•  Yep,  it's  a  double-barrelled  opportunity!  Bigger  than  you  think  and 
richer  than  most!  Here  over  2,000,000  people  buy  more  because  they 
have  more.  Average  annual  income  per  family  is  $6,882  in  Indianapolis 
alone— 20%  above  the  national  average  and  9th  among  cities  of  over 
600,000.t  Retail  sales  per  family  average  $4,615  per  year,  6th  among 
cities  of  over  600,000.t  And  with  58.4%  coverage  by  The  Star  and 
The  News,  you  can  give  ’em  both  barrels  for  sales  and  profit.  Write 
for  complete  market  data  today! 


tSales  Management,  Survey  of  Buying  Power,  1957. 
Gun:  41  Cal.  Remington  Derringer. 


STAR.. 

NEWS 


*THE  45-COUNTY  TRADING  AREA 
THAT’S  BIGGER  THAN  YOU  THINK! 


Population:  2,029,000 

Income:  $3,430,000,000 

Retail  Sales:  $2,174,000,000 
Coverage:  58.4%  by 

The  Star  and  The  News 


Morning  A  Sunday 


KELLY-SMITH  COMPANY  .  NATIONAL  REPRESENTATIVES 
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with  buying  power... 

THE  INDIANAPOLIS  AREA* 


A  Professional 

Approach ... 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 
.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


»  "iTx  WHEN  WILL 
O  ^  YOUR  PROSPECT 
^  3]  LOOK  . . .  ? 

•  V  IN  THE 


OF  COURSE ! 

Contrary  to  the  average  trend, 
there  is  NO  summer  slow-down  in 

EDITOR  &  PUBLISHER 
CLASSIFIED  AD 
RESULTS! 

The  TIME  to  advertise  for  help— a  job — or  equip¬ 
ment  for  sale  is  RIGHT  ^OW ! 

Remember^  too  .  .  .  give  your  ad  ample  TIME  to 
give  you  ample  RESULTS. 

(Consecutive  insertions  run  at  lower  rates) 


EDITOR  &  PUBLISHER  CALENDAR 

July  9-12 — National  Editorial  Association,  73rd  annual  convention.  Statler 
Hotel,  Detroit,  Mich. 

July  14-18 — National  Conference  of  Weekly  Newspaper  Editors,  fourth 
annual.  Southern  Illinois  University,  Carbondale,  III.  " 

July  17-19 — North  Carolina  Press  Association  and  South  Carolina  Press 
Association,  joint  meeting.  Grove  Park  Inn,  Asheville,  N.  C. 

July  22-23 — West  Coast  Display  Ad  Composition  Conference,  sponsored 
by  ANPA  Research  Institute,  Stanford  University.  Palo  Alto,  Calif. 

Aug.  4-8 — American  Newspaper  Guild,  annual  convention,  San  Jose.  Calif. 
Aug.  8-9 — Newspaper  Advertising  Executives  Association  of  the  Carolines, 
Mid-Summer  meeting.  Ocean  Forest  Hotel.  Myrtle  Beach,  S.  C. 

Aug. 14-15 — ^Triennial  Middle  Atlantic  Associated  Press  meeting,  The  Green¬ 
brier  Hotel,  White  Sulphur  Springs,  W.  Va. 

Aug.  16— International  Typographical  Union,  lOOth  annual  convention,  San 
Francisco. 

Aug.  17-19 — ^Texas  Daily  Newspaper  Association,  Summer  meeting,  Jack 
Tar  Hotel.  Galveston,  Tex. 

Aug.  17-19 — Southern  Newspaper  Publishers  Association,  Eastern  Division 
Mechanical  Conference,  Dinkier  Plaza  Hotel,  Atlanta,  Ga. 

Aug.  18-23 — International  Photo  Engravers  Union  of  North  America,  annual 
convention.  New  Orleans,  La. 

Aug.  18-23 — National  Institute  for  Advertising  Management,  sponsored  by 
the  Advertising  Federation  of  America,  Michigan  State  University, 

E.  Lansing,  Mich.  ^ 

Aug.  25-27— New  England  Association  of  Circulation  Managers,  Summer 
convention.  The  Griswold,  Groton,  Conn. 

Aug.  25-28 — Association  for  Education  in  Journalism,  annual  convention. 
University  of  Missouri,  Columbia,  Mo. 

Sept.  4-6 — Canadian  Weekly  Newspapers  Association,  annual  convention. 
King  Edward  Hotel,  Toronto. 

Sept.  5-7— Pacific  Newspaper  Mechanical  Conference,  annual  meeting, 
Mark  Hopkins  Hotel,  San  Francisco,  Calif. 

Sept.  8-12 — International  Stereotypers  and  Electrotypers  Union,  55th  an¬ 
nual  convention.  Post  Tavern  Hotel,  Battle  Creek,  Mich. 

Sept.  13 — United  Press  International  Editors  of  Pennsylvania,  Summer 
meeting,  Bedford  Springs  Hotel,  Bedford,  Pa. 

Sept.  14-16 — New  York  State  Publishers  Association,  annual  meeting, 
Whiteface  Inn.  Whiteface,  N.  Y. 

Sept.  14-17— New  England  Associated  Press  News  Executive  Association, 
annual  meeting.  Hotel  Samoset,  Rockland,  Maine. 

Sept.  14-17— Western  Classified  Advertising  Association,  annual  conven¬ 
tion,  Villa  Hotel,  San  Mateo,  Calif. 

Sept.  15-17 — Newspaper  ROP  COLOR  Conference,  third  annual,  Waldorf- 
Astoria  Hotel,  New  York. 

Sept.  17-19— Advertising  Media  Credit  Executives  Association,  fifth  annual 
meeting,  Roosevelt  Hotel,  New  Orleans,  La. 

Sept.  20-21 — Minnesota  AP  newspapers.  Fall  meeting,  Hibbing,  Minn. 

Oct.  2-4— West  Virginia  Press  Association,  annual  meeting.  Chancellor 
Hotel,  Parkersburg,  W.  Va. 

Oct.  3-4 — North  Dakota  AP  Broadcasters  Association,  annual  meeting. 
Bismarck,  N.  D. 

Oct.  6-11 — Houston  Journalism  Assembly,  fourth  annual,  journalism  and 
graphic  arts  dept..  University  of  Houston,  Houston,  Texas. 

Oct.  6-12 — Inter-American  Press  Association  General  Assembly  meeting, 
Buenos  Aires,  Argentina. 

Oct.  9-1 1— Pennsylvania  Newspaper  Publishers'  Association,  annual  con¬ 
vention.  Hotel  Roosevelt,  Pittsburgh,  Pa. 

Oct.  10-11 — Illinois  Press  Association,  93rd  annual  convention.  Hotel  Or¬ 
lando,  Decatur,  III. 

Oct.  17-18 — Interstate  Advertising  Managers'  Fall  meeting,  Pocono  Manor 
Inn,  Pocono  Manor,  Pa. 

Oct.  23-2^— Audit  Bureau  of  Circulations,  44th  annual  meeting,  Drake 
Hotel,  Chicago. 

Oct.  23-25 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  llth 
annual  meeting.  King  Edward  Hotel,  Toronto. 

Oct.  26-28 — Interstate  Circulation  Managers  Association,  Fall  meeting, 
Americus  Hotel,  Allentown,  Pa. 

Oct.  26-28 — Pennsylvania  Newspaper  Publishers'  Association  Classified 
Clinic,  Nittany  Lion  Inn,  University  Park,  Pa. 

Oct.  27 — Canadian  Press  Executive  Committee,  Fall  meeting.  Chateau 
Frontenac,  Quebec,  Que. 

Oct.  29 — Canadian  Press,  Fall  meeting  of  Board,  Chateau  Frontenac, 
Quebec,  Que. 
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|,  Mr.  Publisher:  It’s  editorial  impact  like  this  that  helps  sell 

automotive  executives  on  your  publication. 

I- 

You  hear  a  lot  of  talk  about  what's  wrong  with  American  cars, 
but  how  often  do  you  find  facts  on  what’s  right  with  them.^  Says 
a  recent  article  in  AUTOMOTIVE  NEWS:  "There’s  a  lot  right 
^  with  the  ’S8s,  and  regardless  of  what  car  a  dealer  sells,  his 

g  competitor  has  a  good  car,  too.” 

^  The  proof  lies  in  30,000  miles  of  behind-the-wheel  testing  by 

AUTOMOTIVE  NEWS  writers  of  all  makes  and  models  under 
I,  9>  typical  (and  some  not  so  typical)  driving  conditions  throughout 

the  U.  S.,  and  the  results  appear  in  AUTOMOTIVE  NEWS’ 
^  popular  series  of  "Sales  Testing  the  New  Models”  articles. 

u  The  response  to  these  unbiased  road  reports?  Aside  from  the 

usual  reader  reaction,  we  like  to  point  to  the  more  than  1,000,000 
reprints  of  the  articles,  requested  by  dealers  and  makers  through¬ 
out  the  industry. 

It’s  editorial  impact  like  this  that  assures  your  publication  adver¬ 
tising  of  maximum  returns.  If  your  medium  influences  car  buyers 
I*  — ;the  men  whose  job  it  is  to  place  $182  million  in  automotive 

advertising  should  know  about  it. 
il 

^  Find  out  how  AUTOMOTIVE  NEWS  has  helped  introduce 

d  many  successful  newspapers  to  150,000*  readers — including  the 

^  men  who  make  the  media  buying  decisions  in  the  automotive 

k  industry. 

’  *44,000  paid  subscribers,  85%  of  whom  annually  renew  their 
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subKriptions  at  the  regular  $8  rate.  They’re  offered  no  premiums, 
cut-rates  or  special  inducements. 

*  «  * 

NEW  YORK:  Edward  Kruspak,  Howard  E.  Bradley,  Ray  Billing- 
ham,  Murray  Hill  7-6871 

CHICAGO:  J.  Goldstein,  Bill  Gallagher,  State  2-6273 

DETROIT:  R.  L.  Webber,  William  R.  Maas,  Roy  Holihan,  Wood¬ 
ward  3-0495 

SAN  FRANCISCO:  Jules  E.  Thompson,  Douglas  2-8547 

LOS  ANGELES:  Robert  E.  Clark,  Hollywood  3-4111 

The  most  inUnontial  pnblleafion  In  tkn  antomntlvn  hdnttry- 


INTERNATIONAL  PRESS 
CONFERENCE  TOUR 

Brussels  World  Fair  *  Amsterdam  •  Frankfurt  *  Rome  *  Paris  *  London 

Departure  by  Sabena  Belgian  World  Airlines:  September  26,  1958 

This  tour  is  open  only  to  newspaper,  magazine  and  broad¬ 
casting  personnel  and  their  families.  Tour  members  will  be 
officially  received  with  “special  invitation”  and  “red  carpet” 
treatment  at  the  Brussels  World  Fair,  U.  S.  Army  Installations, 
leading  newspapers;  and  will  participate  in  press  conferences 
and  private  receptions  with  VIP’s  everywhere. 

$1295.00  All  inclusive 

Wife  Official  Agents 

JEAN  BERKE  TRAVEL  SERVICE.  INC. 


516  FIFTH  AVENUE 


NEW  YORK  36.  NEW  YORK 


Everything  in  Baltimore 
revolves  around 


Morning 

IV  vni.  IPFRIA 


On  the  outside  trying  to  listen  in?  It's  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Informative,  inspirational,  E  &  P  covers 
the  industry  you  should  understand  —  thoroughly! 

Name  . 

Address  . 

City .  Zone .  State . 

Company  . 

Mtdl  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 
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A  Newsman*  s  Creed 

WHEN  Day  City  Editor  Todd  Simon,  Clexfeland  Plain 
Dealer,  was  asked  for  his  credo  as  a  newsman,  he  typed 
these  inspiring  paragraphs: 

newsman  keeps  the  diary  of  Everyman's  world.  He  goes 
scouting  wherever  men  struggle,  among  homely,  work-a-day 
tragedies,  on  war  front  or  diplomatic  front,  at  the  forward  edge 
of  wisdom. 

“On  the  front  he  is  the  people’s  agent,  watching  and  question¬ 
ing,  a  conscience  to  those  in  foremost  ranks.  Back  to  the  rear, 
he  translates  every  jargon  and  battle  noise  into  a  common  tongue. 

“Without  him  man  would  live  ignorant  of  his  neighbor  and  of 
his  fate.  Every  evil  could  flourish  unhindered  by  public  anger, 
while  every  good  deed  would  glimmer  in  dark  privacy,  unadmired. 
Without  him  we  would  live  each  in  our  private  hates,  wrong 
rumors  and  wild  alarms. 

“Faithfully,  fully  and  as  vividly  as  he  can,  the  newsman  day 
by  day  keeps  confronting  us  with  the  real,  public  world^today’s  | 
worthwhile  facts. 

“Without  that  agreed  set  of  facts— which  make  up  Today — we 
could  never  mend  the  troubles  of  our  age  together.  There  would 
be  no  community.  And  the  final  desire  of  our  culture — brother¬ 
hood  among  men — would  be  a  mere  dream  far  beyond  a  grown 
man’s  hopes.’’ 

— Reports  Neil  Morgan,  San  Diego  Evening  Tribune  columnist:  “Harry 
Green  of  the  John  P.  Scripps  Newspapers  is  beaming  with  professional 
pride.  His  daughter  Floradel,  attending  University  of  Vienna,  celebrated 
her  21st  birthday  with  an  assignment  to  cover  the  Vienna  Music  Festival 
opening  for  United  Press  International,  and  a  resultant  worldwide  by¬ 
line.”  .  .  .  Writes  John  F.  Kenney,  Lowell  (Mass.)  Sun,  on  sick  leave 
at  Rutland  State  Sanatarium,  Rutland,  Mass.:  “Anent  your  arguments 
pro  and  con  (before  the  bar?)  on  whether  it  is  spelled  ‘whisky’  or 
‘whiskey,’  I  submit  the  comment  of  my  old  friend.  Managing  Editor  Fred 
Dobens,  Nashua  (N.  H.)  Telegraph,  who  recalled  the  old  handset  print¬ 
ers  saying,  ‘We  drink  it  with  ease  but  spell  it  without.’”  .  .  .  Writes 
C.  Eugene  Moore,  PR  Dept.,  Armstrong  Cork  C!o.,  Lancaster,  Pa.:  “Re 
your  column  May  31:  If  you  and  the  New  York  Herald  Tribune  would 
like  a  mnemonic  device  to  remind  you  that  the  proper  spelling  is  not 
‘nnemonic,’  keep  in  mind  that  the  word  ‘memory’  begins  with  the  letter 
‘m’  (as  does  the  word  ‘misspell’!)”  .  .  .  Writes  Paul  R.  Lyons,  as¬ 
sociate  editor.  Firemen,  a  monthly  magazine,  Boston;  “Your  column 
May  31 — ‘nnemonic.’  No!  Mnemonic!  Or  do  you  mean  pneumonic?  Or 
is  ‘nnemonic’  a  gnu  word?” 

Sub  Head 

Of  course,  we’re  essential. 

Of  that,  there  can  be  no  doubt — 

But  how,  on  our  vacation. 

Does  the  paper  still  come  out? 

— Fred  J.  Curran 

Wisconsin  State  Journal  (Madison) 

— The  weekly  Newport  (R.  1.)  Mercury,  founded  by  James  Franklin 
Jr.,  nephew  of  Ben,  observed  its  200th  anniversary.  .  .  .  Column  titles: 
“Copp’s  Beat,”  by  Sports  Elditor  Earle  M.  Copp  Jr.,  Fredericksburg  (Va.) 
Free  Lance-Star;  “Under  the  Old  Hat,”  by  John  B.  Old,  Los  Angeles 
Herald  &  Express;  “Frankly  Speaking,”  by  Frank  Waldman,  Christian 
Science  Monitor.  .  .  .  Grant  Biddle  of  E&P’s  Chicago  ad  staff  has  had 
fun  with  this  “calling  card”: 

Printers  don’t  drink  more 

than  other  people 

iT  JuSt  $‘'Ow»  uP  MoRe  iN  p'^iNt 

— Prof.  W.  Sprague  Holden,  Chairman,  Department  of  Journalism. 
Wayne  State  University,  Detroit,  writes:  “Final  examination  time  brings 
to  the  journalism  professor  a  few  moments  of  pure  joy  that  enliven  the 
grim  drudgery  of  passing  on  the  merits  of  students’  work.  Once  in  a 
while,  sharp  wit  shines  through,  but  mostly  the  fluffs  are  slips  that  pass 
in  the  flight  of  examination  pressures.  Here  are  my  June  1958  gleanings; 
(Definition  of  libel)  ‘Libel  is  printed  material  which  is  defamatory,  false, 
malicious  and  underprivileged.’  (Definition  of  copy  chopper)  ‘He  deletes 
copy  and  hands  it  to  the  linotype  man.’  (Definition  of  obituary)  ‘A  story 
you  wouldn’t  want  to  be  caught  dead  in  the  middle  of.’  (A  quote)  ‘I 
love  all  kinds  of  animals,  especially  dogs,’  said  the  grey-haired  grand¬ 
father  of  six.’  ” 


4 


EDITOR  Be  PUBLISHER  for  July  5,  1958 


BIRMmGHV^M 

_\\,OFtHE>VORLD'S// 

’=^G*EikT^TIEs7/ 


Sourca:  1958  Sola*  Manogamant  Svrvay  of  Buying 
editor  ac  PUBLISHER  for  July  5,  1958 


%\xt  Birmingham  News 

Birmingham  Posl-Herald 

MORNING  •  EVENING  •  SUNDAY 
KELLY-SMITH  NATIONAL  REPRESENTATIVES 


Birmingham  Family  Income  Now  Comparable  With 
Some  of  America's  Most  Respected  Markets 

Young,  fast-growing  Birmingham  has  became  one  of 
America's  majar  metrapolitan  areas.  Nat  founded  'til 
1871,  it  ranics  today:  33rd  largest  among  U.  S.  metro¬ 
politan  areas,  population  629,400. 

Birmingham  grew  like  magic  as  the  South's  young 
industrial  giant.  Its  economy  today  is  widely  diversi¬ 
fied.  Fast  grawth  in  trade  and  varied  manufactures 
has  particularly  boosted  its  economy  since  1950. 

This  sound  development  has  lifted  Birmingham's  aver¬ 
age  family  incorrie  (incame  per  household)  to  a  level 
comparable  with  some  of  America's  most  respected 
markets.  Birmingham  family  incame  has  grawn  faster 
than  any  other  big  Southern  city:  up  223%  since 
1940,  and  50%  since  1950. 


Birmingham  $5740 


AHonfo . $6405 

Houston  . $6234 

Kansas  City . $6190 

Cincinnati . $6096 

Denver . $6044 

Salt  Lake  City . $5885 

Memphis  . $5789 

Des  Moines . $5780 


Providence- Pawtucket  .  .$5771 


Louisville  . $5744 

Nashville  . $5738 

Jacksonville,  Fla . $5658 

New  Orleans . $5655 

Omaha . $5575 

Oklahoma  City . $5508 

Phoenix,  Ariz . $5486 

Son  Antonio . $5284 


Tampa-St.  Petersburg  .  .$5005 
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Check  Printing  Materials 

Suggestions  were  made  last  week  by  a  newspaper  representative  and 
an  advertising  agency  executive  that  newspapers  set  up  systems  in 
their  mechanical  departments  to  double-check  all  materials  received 
for  color  printing.  It  was  noted  that  the  poor  quality  of  some  run-of- 
jiaper  color  was  due  to  substandard  materials  received  from  the  adver¬ 
tiser  and  agency. 

The  recommendation  is  a  sound  one.  Those  newspapers  which  do 
not  now  have  such  a  system  in  effect  should  organize  one  immediately. 
Many  of  the  headaches  of  color  printing  would  be  eliminated  if  im¬ 
proper  materials  are  spotted  prior  to  publication  and  returned  to  the 
agency  for  correction.  Newspapers  would  avoid  being  blamed  for  poor 
printing  quality  when  it  is  not  their  fault. 

We  don’t  believe  “incentive  awards”  to  the  men  responsible  for  this 
work  are  necessary  or  wise.  Advance  checking  of  printing  materials 
should  be  handled  in  a  routine  manner  as  part  of  a  man’s  job.  A 
properly  trained  mechanical  man  shouldn’t  have  to  be  rewarded  for 
doing  his  job  right.  It  remains  the  duty  of  mangement,  however,  to  see 
that  such  w'ork  is  assigned  and  performed. 

Newspapers  in  general,  and  the  American  Newspaper  Publishers 
Association  in  particular,  came  in  for  some  criticism  at  last  week’s 
Mechanical  Conference  in  Atlantic  City  for  the  lack  of  uniformity  in 
ink  colors.  It  leads  us  to  believe  that  both  agency  and  newspaper 
executives  have  pretty  short  memories. 

Only  a  year  ago  the  ANPA  Mechanical  Department  instituted  an 
ROP  color  matching  service  to  meet  advertiser  or  agency  color  require¬ 
ments.  There  is  no  charge  for  this  service  which  was  inaugurated 
after  much  study  by  a  joint  committee  of  the  ANPA  and  the  American 
Association  of  Advertising  Agencies.  The  service  includes  an  ink 
mixing  and  blending  system  which  will  obtain  any  desired  color  and 
can  be  used  with  any  manufacturer’s  ink. 

This  development  was  widely  publicized  at  the  time.  ANPA  mem¬ 
bers  and  ad  agencies  that  are  not  taking  advantage  of  it  should  do  so 
for  their  own  benefit. 

Furthermore,  ANPA  has  published  and  distributed  to  newspapers, 
advertisers  and  agencies  three  different  ROP  color  reports  dealing  with 
plant  procedures,  standard  colors  and  preparation  of  copy  and  art.  A 
fourth  report  on  prej^aration  of  engraving  materials  is  in  the  works. 

We  would  say  ANPA  has  done  quite  a  bit  to  foster  good  ROP  color 
printing  in  newspapers.  Unfortunately  the  association  can  not  act  as 
a  policeman  to  see  that  its  recommendations  are  carried  out.  It  is  up 
to  the  newspa|x.'rs  to  be  alert  in  adopting  suggested  uniform  procedures. 

Circulation  Figures 

The  cross-section  survey  of  newspaper  circulations  reported  in  this 
issue  shows  a  decline  in  the  total  figures.  There  is  little  doubt  that 
circulation  rate  increases  in  the  previous  six  months  have  met  with 
consumer  resistance  in  some  places  which  have  weighted  the  figures 
heavily  on  the  loss  side. 

Comparable  figures  for  the  next  six  months  or  year  will  have  to 
be  studied  to  learn  whether  these  declines  indicate  a  trend  or  whether 
newspapers  eventually  will  regain  the  losses  suffered  through  a  rate 
increase  as  they  almost  always  have  done  in  the  past. 

It  should  be  noted  that  circulation  losses  were  not  predominant  in 
the  cross-section  list.  While  170  morning  and  evening  dailies  showed 
losses  varying  from  slight  to  substantial,  158  dailies  registered  gains. 
In  the  Sunday  field,  100  showed  increases  and  82  had  losses. 

It  is  our  belief  that  an  upswing  in  the  general  economy  will  have  a 
stimulating  effect  on  these  circulation  figures  when  they  are  reported 
a  year  from  now. 
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A  DRAW  ON  TOJO 

Bob  Gtnsidine’s  tribute  (June  7)  to 
the  International  News  Service  reporters 
and  correspondents  of  this  and  other  days 
obviously  came  from  a  heart  heavy  with 
the  realization  that  the  great  organization 
he  knew  so  well  no  longer  existed. 

I  am  not  one  to  challenge  the  facts  as 
he  paid  tribute  to  the  men  he  knew  and 
worked  with.  I  knew  many  of  the  men 
he  wrote  about,  competed  with  them, 
admired  them  professionally  and  person¬ 
ally. 

But  since  E&P  saw  fit  to  challenge  the 
statement  that  Clark  Lee  and  Harry 
Brundage  were  all  alone  at  the  time  Hideki 
Tojo  attempted  suicide,  and  sought  to  fix 
“journalistic  history”  by  placing  someone 
else  there  first,  I  think  it  only  fair  that 
“history”  be  clarified. 

I  was  there  that  afternoon  outside  Tojo’s 
house  on  the  outskirts  of  Tokyo.  So  were 
a  lot  of  other  correspondents,  photogra¬ 
phers  and  Japanese  reporters. 

Is  anyone  first  or  does  he  emerge  with 
a  clear  beat  when  the  mass  of  correspond¬ 
ents  rush  from  the  President’s  press  con¬ 
ference  with  information  given  all?  Well, 
no  one  was  first,  or  had  a  clear  beat  when 
Tojo  bungled  his  attempt  at  self-destruc¬ 
tion. 

Clark  Lee  was  there,  and  Harry  Brund¬ 
age,  and  Frank  Bartholomew  and  Rus¬ 
sell  Brines  and  any  number  of  others. 
General  MacArthur  had  issued  a  com¬ 
munique  at  noon  that  day  stating  that  he 
had  ordered  Tojo  brought  in  for  ques¬ 
tioning. 

Only  the  day  before,  Russ  Brines  and 
I  had  obtained  the  first  interview  with 
Tojo.  It  was  a  narrow  beat  because  Lee 
located  “The  Razor”  within  an  hour  or 
so  after  we  left.  Since  his  location  was 
known,  it  was  only  good  newspapering  for 
the  services  and  special  correspondents  to 
hurry  to  Tojo’s  house  the  following  day 
when  MacArthur  issued  his  communique. 

The  correspondents  had  a  long  wait. 
The  first  team  of  officers  and  enlisted 
men  sent  out  to  pick  up  Tojo  never  found 
the  place.  I  led  the  second  team  to  his 
home,  arriving  shortly  after  3:30  p.m. 
The  correspondents  either  were  standing 
around,  sitting  on  the  grass,  or  at  tele¬ 
phones  they  had  located  in  the  neighbor¬ 
hood  reporting  in  to  their  offices. 

The  Army  major  in  charge  of  the  sec¬ 
ond  arresting  team  banged  on  the  front 
door  and  Tojo’s  male  secretary  answered, 
said  Tojo  was  not  in.  The  Major  waited 
a  few  moments,  banged  on  the  door  again 
and  demanded  that  Tojo  come  out.  Those 
of  us  standing  at  the  front  door  heard  a 
commotion  at  the  side,  to  the  left  of  where 
we  were  standing,  and  rushing  there  saw 
Tojo  with  his  head  in  the  window.  He 
said  only:  “I  Tojo”  and  closed  the  slid¬ 
ing  window. 

We  moved  again  to  the  front  and  again 
there  was  the  commotion  to  the  side.  TTiis 
time  Tojo  spoke  in  Japanese  and  again 
closed  the  window.  Then  we  heard  the 
single  shot. 


Golden  Dozen:  Rolland  Taylor . 

USS  flips  lid  on  canned  drinks . 

Railroad  rides  same  homey  format 
Photogs'  meeting  stresses  education 

Findings  back  retraction  law  . 

Daily  promotes  great  ad  results  . . 


Some  of  our  comics  were  lost  in  transit, 
but  they  will  be  back  in  their  regular 
pots  Monday.  —  Brownsville  (Texas) 
Herald. 


The  current  season  of  the  Winston- 
Salem  Gallery  of  Finer  Art  coincides 
with  a  mass  hanging  and  an  open  house. 
—  Winston-Salem  (N.  C.)  Journal. 


He  is  the  master  of  character  por¬ 
trayal,  delving  deep  into  the  sole  of  those 
he  writes  about.  —  Las  Cruces  (N.  M.) 
Sun-News. 


Result  of  a  dog  race  at  Pensacola  as 
reported  in  the  Mobile  (Ala.)  Register: 

Oh  Roeie  6.80  3.20  2.80 

Will  Ya  7.40  3.40 

Squeezit  2.60 


CARTOON  IDEA  OF  THE  WEEK 


The  door  leading  into  Tojo’s  room  — 
a  European-style  living  room  —  was  closed 
and  the  soldiers  kicked  it  open  as  the 
correspondents  piled  up  behind  them  try¬ 
ing  to  get  in. 

The  major  shouted  to  Tojo  to  “drop 
that  gun,”  but  instead  of  complying  he 
lifted  it  carefully,  placed  it  on  a  table 
at  his  side,  then  lost  consciousness.  No 
one  dared  rush  to  a  telephone.  No  one 
knew  whether  he  was  dead  or  alive. 

He  was  lying  back  in  an  overstuffed 
chair  and  the  blood  was  darkening  his 
white  shirt  near  the  heart.  I  did  not  keep 
track  of  how  long  we  waited,  but  after 
a  time  he  stirred  and  then  all  the  corre¬ 
spondents  broke  from  the  room  to  tele¬ 
phone  the  story  of  the  attempted  suicide. 

I  wouldn’t  want  to  detract  from  the 
efforts  of  any  of  the  correspondents  who 
were  there  that  day.  They  were  doing  a 
job  during  one  of  the  most  hectic  periods 
of  journalistic  history,  when  stories  were 
breaking  right  and  left  and  there  were 
more  than  enough  from  all.  On  the  other 
hand,  it  was  one  of  those  stories  where 
no  man  had  a  chance  for  a  clear  beat, 
nor  did  anyone  gain  one. 

Why  not  call  it  a  draw  and  just  say 
that  the  correspondents  who  were  there 
were  lucky  —  it  was  a  tremendous  story 
to  cover. 

Murlin  Spencer 

Chief  of  Bureau, 

Associated  Press, 

Seattle,  Wash. 

*  »  « 

NEWSPAPER  INFLUENCE 

Gene  Wortsman,  a  Washington  corre¬ 
spondent  for  an  Alabama  newspaper, 
wrote  (June  14)  about  political  reporting 
and  said: 

“The  daily  press  lacks  the  influence 
it  once  had.” 

I  wish  to  question  that  statement  in 
that  I  believe  it  never  had  the  political 
influence  so  often  attributed  to  it. 

I  recall  back  in  1912  and  ’13  when  I 
worked  for  the  Indianapolis  News  that  it 
really  went  to  work  for  its  candidates. 
Billy  Blodgett,  its  roaming  political  writer, 
covered  the  state  and,  boy,  did  he  slant 
the  news!  The  candidates  supported  by 
the  newspaper  almost  always  lost  the 
election. 

Other  papers  I’ve  worked  on  that  used 
such  tactics  never  could  elect  their  men. 
It  may  be  more  pronounced  now  than 
then,  but  if  so  it  is  because  the  single 
newspaper  in  a  city  in  considered  to  have 
more  power,  and  the  voters  try  to  equalize 
things. 

My  paper  seldom  endorses  a  candidate, 
although  it  endorses  issues. 

Dan  R.  Beebe 

Editor  and  Publisher, 

Oroville  (Calif.)  Mercury-Register 
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Massed  Newspaper  Forces 
Poised  for  Ad  Sales  Push 


‘One  Truly  National  Medium’  Will 
Be  Promoted,  Lipscomb  Tells  NAEA 


By  Campbell  Watson 

Colorado  Springs,  Colo. 

Newspapers  are  mustering  all 
divisions  to  build  the  Newspaper 
as  the  national  medium,  Charles 
E.  Lipscomb  Jr.,  president  of 
the  Bureau  of  Advertising,  told 
the  Newspaper  Advertising  Ex¬ 
ecutives  Association  here  this 
week. 

These  massed  forces  will 
launch  a  promotional  selling 
campaign  which  newspapers 
have  never  before  used  at  the 
national  level,  he  reported. 

Charles  Lord,  NAEA  presi¬ 
dent,  gave  the  kickoff  and  now 
all  newspaper  forces  are  “not 
only  for  it,  they  are  working  for 
the  program,”  Mr.  Lipscomb 
said. 

New  Techniques 

Research  is  under  way  and 
new  techniques  to  be  used  in  this 
industry-wide  program  of  co¬ 
operation  next  year  will  be  pre¬ 
sented  at  a  New  York  meeting 
July  7.  Basic  plans  were  de¬ 
veloped  in  two  days  of  NAEA 
board  sessions  here. 

The  theme  has  two  meanings, 
Mr.  Lipscomb  said.  Within  the 
industry  it  means  “total  indus¬ 
try  effort.”  To  advertisers  it 
signifies  that  the  newspaper  is 
“the  one  truly  national  medium 
and  the  total  selling  media.” 

The  campaign  reflects  per¬ 
sonal  studies  which  show  that 
newspapers  have  only  one  weak¬ 
ness,  and  that  is  in  nationwide 
selling.  The  time  is  now  ripe  for 
such  a  move,  he  declared. 

“I  have  found  but  one  weak¬ 
ness  and  all  agree  on  the  find¬ 
ing,”  Mr.  Lipscomb  said.  “We 
raust  maintain  a  strong,  growing 
position  as  a  national  medium 
or  jeopardize  our  own  strength 
at  the  local  level.  We  will  be 
selling  against  very  tough  com¬ 
petition. 

One  move  will  be  the  setting 
np  of  four  national  industry¬ 


wide  promotions.  The  first  will 
be  a  pre-Easter  national  food 
sales  drive. 

Mr.  Lipscomb  gave  his  nine- 
month  audit  of  the  newspaper 
industry.  He  reported  high  rank¬ 
ing  in  profits  and  in  maintain¬ 
ing  and  building  the  value  of 
the  property.  Major  asset  is  a 
consumer  franchise  which  is  of 
high  editorial  and  advertising 
value. 

Newspapers  also  have  a  second 
equity,  the  advertiser  equity,  he 
said.  Newspapers  have  done  a 
whale  of  a  job  of  building  this 
good  will  value  at  the  local  level 
but  have  thus  far  not  properly 
built  their  equity  in  the  national 
advertiser’s  mind. 

“I  think  that’s  the  main  prob¬ 
lem  of  the  newspaper  business,” 
he  submitted.  “The  corrections 
needed  are  national  research  and 
national  unified  sales  planning. 
Particularly  in  the  area  of 
modem  promotional  selling.” 

Four-Pronged  Attack 

The  program,  Mr.  Lipscomb 
said,  is  designed  with  a  four¬ 
pronged  attack:  1.  Research. 

2.  Conventions.  3.  Promotions. 
4.  Agency  and  Advertiser  Solici¬ 
tation. 

In  each  of  these  areas,  Mr. 
Lipscomb  disclosed,  the  Bureau 
has  adopted  “new  policies  and 
new  strategies,  and  projected 
them  over  the  course  of  the  next 
five  years.” 

Areas  for  Research 

The  tentative  program  of  re¬ 
search,  costing  about  $80,000  a 
year — lower  than  an  earlier 
estimate  —  Mr.  Lipscomb  an¬ 
nounced,  will  probably  cover  five 
areas : 

1.  Comparative  media  cost 
data.  (This  part  of  the  program 
will  be  implemented  by  new 
readership  research  methods.) 


2.  A  continuing,  many-faceted 
program  of  short-term  research 
projects,  covering  such  fields  as: 
use  of  ROP  color;  size  and  fre¬ 
quency  statistics;  coverage  of 
special  population  groups;  spe¬ 
cial  copy  research  findings;  etc. 

3.  Nationwide  projectable 
norms  for  the  newspaper  audi¬ 
ence. 

4.  Research  into  how  the  vari¬ 
ous  media  are  regarded  and 
how  they  are  bought  by  adver¬ 
tisers  and  agencies. 

5.  Research  into  the  effective¬ 
ness  of  newspaper  advertising, 
as  regards  the  audience  reached 
and  effects  on  product  prefer¬ 
ences  and  buying  action.  This 
research  will  also  provide  a 
new  vehicle  for  copy  testing. 

As  to  point  No.  2  in  the  selling 
program,  Mr.  Lipscomb  said  the 
Bureau  intends  to  carry  the 
newspaper  story  to  the  conven¬ 
tions  of  every  important  indus¬ 
try  group. 

NAEA  President  Charles  B. 
Lord,  Indianapolis  Star  and 
News,  applauded  the  integrated 
sales  program  “that  will  in¬ 
crease  the  stature  of  news¬ 
papers.”  He  called  on  individual 
newspapers,  meanwhile,  to  adapt 
themselves  to  demands  for  ad¬ 
vertising  flexibility,  citing  such 
novel  campaigns  as  that  of  hi- 
fidelity  color  inserts. 

The  association,  Mr.  Lord 
said,  is  making  no  recommenda¬ 
tions  that  newspapers  fall  into 
line  on  rates,  etc.  He  was  merely 
pointing  out  the  challenges  that 
face  the  business,  he  explained. 

Donald  Bernard,  Worthington 
Post  and  Times  Herald,  alerted 
the  admen  to  the  possibilities  of 
developing  linage  from  local 
political  advertisements  which 
can  be  keyed  to  the  American 
heritage  foundation’s  get-out- 
the-vote  effort. 

«  *  * 

Ad  Diggings  at  Home 

Advertising  diggings  are  best 
in  the  newspaper’s  own  back¬ 
yard,  Douglas  Lamboume,  ad¬ 
vertising  director  of  the  Salt 
Lake  City  newspapers,  told  the 
NAEA. 

He  presented  reports  of  the 


linage  growth  in  Salt  Lake  City, 
comparing  the  volume  of  the 
three  newspapers  there  in  1937 
and  the  two  dailies  now  “within 
an  area  of  a  combined  total  of 
67  radio  and  TV  stations.” 

“The  newspapers  ran  96  per 
cent  more  linage  in  1957  than 
the  three  papers  in  1937,”  he 
stressed. 

Mr.  Lamboume  offered  two 
examples  of  business  success 
built  on  newspaper  advertising. 

Horace  Sorenson  founded  his 
South  East  Furniture  Company 
a  few  years  ago.  Today  it  is  a 
major  Western  dealer  serving  a 
four-state  area. 

“From  the  beginning  he  was 
an  ardent  believer  in  the  use  of 
newspaper  advertising  space.  He 
wrote  good  copy  and  began  to 
increase  his  business,”  Mr.  Lam¬ 
boume  said.  “He  allocates 
about  85  per  cent  of  his  adver¬ 
tising  budget  to  newspapers.” 

Maurice  Warshaw,  in  26 
years,  built  a  sidewalk  fruit 
stand  into  a  Grand  Central 
Markets,  operating  six  super¬ 
markets.  I^st  year’s  gross  vol¬ 
ume  reached  $20,000,000. 

Grand  Central  ran  1,492,480 
lines  of  newspaper  space.  A 
large  portion  was  in  color. 

“For  the  past  16  years  Mr. 
Warshaw  has  run  one  or  more 
full  pages  of  color  in  the  Sun¬ 
day  Comic  section  without  a 
single  intermption,”  Mr.  Lam- 
bourne  said.  “He  allocates  95 
per  cent  of  his  advertising  bud¬ 
get  for  newspapers  and  mns  up 
to  eight-page  sections  with  fre¬ 
quency.” 

«  *  « 

Ad  Restriction  Assailed 

The  move  to  restrict  public 
utility  advertising  is  a  socialis¬ 
tic  action  that  xmses  a  serious 
threat  to  all  business,  Robert  R. 
Gros,  vicepresident  of  Pacific 
Gas  &  Electric  Company,  de¬ 
clared  at  the  NAEA  meeting. 

Congressional  proposals  to 
legalize  the  Internal  Revenue 
Service  stand  that  utility  insti¬ 
tutional  advertising  is  not  a 
cost-deductible  expense  curbs 
the  freedom  of  speech,  Mr.  Gros 
said. 

“And  if  we  lose  the  right  to 
defend  business,  other  busi¬ 
nesses — not  excluding  yours — 
will  be  finding  themselves  on  the 
same  launching  pad  awaiting  an 
inevitable  countdown  to  social¬ 
istic  oblivion. 

(Continued  on  page  40) 


Brush-Moore 
Interests  Buy 
Hanover  Sun 

Hanover,  Pa. 

The  Hanover  Evening  Sun,  a 
25,00(>-ciiculation  daily  noted 
for  the  fact  that  it  has  retained 
a  2c  a  copy  price,  passed  into 
ownership  of  Brush-Moore 
Newspapers,  Inc.  on  June  28. 
The  transaction  was  negotiated 
by  Allen  Kander  &  Co. 

Penn-Mar  Publishing  Co., 
owned  by  Brush-Moore,  has  ac¬ 
quired  the  shares  of  Evening 
Sun  Company  held  by  L.  B. 
Sheppard,  his  daughters  and 
his  brother,  R.  H.  Sheppard. 
Transfer  of  shares  owned  by 
Robert  C.  Myers  and  his  sister, 
Mrs.  Henrietta  Myers  Miller, 
will  take  place  later. 

Five  Sun  executives  also  sold 
their  stock  to  the  new  company. 
They  remain  in  administrative 
positions  as  follows:  Hugh  B. 
Hostetter,  treasurer  and  man¬ 
aging  editor  since  the  paper 
was  founded  in  1915;  C.  H. 
Meredith,  editor  and  manager; 
Edward  H.  Wallace,  secretary 
and  city  editor;  Joseph  Ting¬ 
ling,  advertising  director; 
Edouard  Grenier,  sports  editor. 

Mr.  Sheppard  has  long  served 
the  Sun  as  president.  His  other 
major  intei*ests  are  the  Hanover 
Shoe  Company  and  Hanover 
Farm. 

The  Sun  has  applied  for  ABC 
membership.  It  is  publishing  in 
its  43rd  year  and  is  a  member 
of  the  Associated  Press. 

The  June  28  purchase  was  the 
first  newspaper  acquired  by 
Brush-Moore  since  1937. 

The  group,  based  at  Canton,- 
Ohio,  now  has  10  newspaper  and 
broadcasting  units. 

Officers,  recently  re-elected, 
are :  President  and  general  man¬ 
ager,  Gordon  Strong;  vicepresi¬ 
dents,  Thomas  S.  Brush,  Wil¬ 
liam  T.  Moore  and  Joseph  K. 
Vodrey;  secretary-treasurer  and 
general  counsel,  William  Vod¬ 
rey;  assistant  treasurer,  Leon¬ 
ard  L.  Crossley. 

Directors  are  Gordon  Strong, 
Joseph  K.  Vodrey,  John  D.  Rari- 
dan,  William  I.  Hershey,  Wil¬ 
liam  T.  Moore,  Leonard  L. 
Crossley,  all  of  Canton;  Thomas 
S.  Brush,  of  Salem,  Ohio;  and 
William  H.  Vodrey  Jr.,  of  East 
Liverpool,  Ohio. 

• 

Weds  Actress 

Tokyo 

John  Randolph,  chief  of  the 
Associated  Press  bureau  here, 
and  Kay  Hashimoto,  a  former 
leading  actress,  were  married 
June  30  in  a  civil  ceremony. 


Philadelphia 
Guild  Pickets 
Stop  Drivers 


Philadelphia 
Guild  pickets  outside  the 
Philadelphia  Inquirer  building 
prolonged  the  tieup  of  deliveries 
by  the  Inquirer  and  Philadelphia 
Bulletin,  as  E&P  went  to  press 
on  Wednesday.  Normal  opera¬ 
tions  were  resumed  at  the  Cam¬ 
den  Courier-Post,  truck  drivers 
returning  to  work  under  a  new 
contract. 

The  Inquirer  is  the  only  one 
of  the  three  dailies  which  had  a 
contract  with  the  Guild,  Some 
700  workers  in  the  guild  juris¬ 
diction  —  editorial  and  business 
office  —  walked  out  when  truck 
1  drivers  went  on  strike  June  1. 
The  guild  contract  expired  about 
the  same  time. 

Members  of  the  teamsters’ 
union  who  were  on  strike  met 
in  separate  Bulletin  and  In- 
SCOOPED! — It  was  Jerry  Hurter's  idea  to  pose  this  qroup  in  the  quirer  units  last  weekend  to  vote 
mouth  of  the  giant  piece  of  mining  equipment  on  a  visit  to  Kentucky  a  proposed  settlement,  A  con- 
coal  mines.  Mr,  Hurter,  |at  right)  a  former  city  editor  of  the  Cincin-  dition  of  the  agreement  was  that 
nati  Times-Star  and  now  a  public  utility  advertising  director,  had  as  his  wtnm  tn  wnrlr  nt 

guests:  Dave  Ogle.  PR;  Jack  Wessling,  Kentucky  Post;  Clemens  Deters,  ,  .X  i-f  tVioir  -ratified 

Lntucky  Times  Star;  Robert  Sumner.  Kentucky  Enquirer;  Ted  Kelce.  ^th  newspapers  if  they  ratified 
coal  company  executive;  Al  Massman,  same;  A.  E.  Stephens,  Boone  the  contract  C(mtaming  wage  in- 
County  Recorder;  John  Frazier,  Bellevue  Advertiser-Courier;  *nd  Frank  creases  and  other  benefits. 

Gilbert,  mine  superintendent.  Both  groups  voted  to  accept 

the  terms,  it  was  reported,  and 

- -  the  Bulletin  drivers  went  back 

to  work.  Delivery  of  the  eve- 

Y.  News  Sets  Heiskell  Selected  ning  paper  was  still  blocked. 

Revision  Charges  As  Loveioy  Fellow  however,  when  the  Inquirer 

drivers  refused  to  cross  the 
new  ad  processing  proce-  Waterville,  Me.  ^jjd  picket  line.  The  Bulletin 


N.  Y.  News  Sets 
Ad  Revision  Charges 

A  new  ad  processing  proce¬ 
dure  announced  by  the  New 


Heiskell  Selected 
As  Lovejoy  Fellow 

Waterville,  Me. 


dure  announced  by  the  New  John  N.  Heiskell,  editor  and  Inquirer  are  parties  to  a 

York  News  becomes  effective  president  of  the  Arkansas  Ga-  loint  contract  in  the  Publishers 

July  7.  zette  (Little  Rock,  Ark.),  has  Association  of  Philadelphia. 

Thereafter  the  tabloid  will  been  selected  by^  Colby  College  Bulletin  drivers  went  on  a 
furnish  advertisers  and  agencies  its  1958  Lovejoy  Fellow.  He  standby  basis,  drawing  pay.  The 
with  clean  proofs  of  advertise-  address  a  Convocation  here  inquirer  drivers  bided  time, 
ments  read  and  corrected  in  ac-  Friday,  Nov.  7.  waiting  for  mediators  to  effect 

cordance  with  copy  lay-outs  and  .  Lovejoy  Award  is  a  settlement  of  the  guild  dis- 

instructions.  Any  corrections  memorial  to  Elijah  Parish  Love-  pute,  mainly  one  of  wages.  But 
desired  can  be  made  in  this  first  i°y>  Colby-educated  editor  who  jjq  mediation  sessions  were  im- 

clean  proof  without  extra  death  by  a  mob  minent. 

charge.  Then  a  second  clean  ^®37  and  who  is  considered  fhe  Courier-Post,  a  party  to 

proof  will  be  furnished.  Then  ^  America’s  first  martyr  to  ^  separate  contract  with  the 


for  any  further  revisions  press  freedom, 
charges  will  be  made. 

Prior  to  Aug.  18  bills  will  S-H  Transferring 
be  rendered  for  additional  Frisliman  To  N.Y. 
charges  to  acquaint  clients  with 

charges,  but  no  collections  will  Appointment  of  Karl 
be  made  until  after  the  specified  Frishman  to  th 
date.  of  the  genera 


teamsters,  was  able  to  deliver 
papers  again  after  having  been 
limited  since  June  1  to  sales  at 
the  plant. 

As  of  July  1,  the  Inquirer 
management  reported  that  15 


Frishman  to  the  New  York  staff  percent  of  the  guild  staff  had 
of  the  general  advertising  de-  returned  to  their  jobs.  Two  re- 


partment  of  Scripps-Howard  turnees,  Harry  J.  Karafin  and 
Newspapers  was  announced  this  Saul  Kohler,  posted  a  bulletin 
HAA  week  by  Lewis  S.  Fidler,  direc-  board  notice  saying  they  had 

rnce  “elected  the  only  course  which 

A  story  in  E&P  (June  28,  Mr.  Frishman  has  been  a  will  allow  us  to  retain  our  honor 
page  69)  erroneously  reported  member  of  S-H’s  Philadelphia  as  newspapermen  and  as  free- 
that  the  consideration  was  $100,-  office  since  1955,  prior  to  which  thinking  individuals.” 

000  in  the  sale  of  WFTL  radio  he  worked  in  both  the  national  The  statement  accused  the 


station  at  Fort  Lauderdale,  Fla. 
J.  W.  Dickey,  president  of  the 


and  retail  ad  departments  of  the  guild  leadership  of  failing  to 


Washington 


inform  the  members  fully  of  the 


Fort  Lauderdale  News,  advises  News.  His  transfer  to  New  issues  and  of  progress  in  the 
that  the  price  was  $300,000.  York  becomes  effective  Sept.  8.  negotiations. 
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Six  Reporters  on  Jet  Plane 
Speed  Test  Perish  in  Crash 


Air  Force  Pays  Respects  to  Press 
For  Sharing  Dangers  of  Conquest 


Six  newsmen  were  among  15 
persons  killed  in  the  June  27 
crash  of  one  of  four  jet  tankers 
attempting  a  trans-Atlantic 
speed  record. 

The  giant  KC-135  jet  tanker, 
according  to  observers  at  West- 
over  Air  Force  Base  in  Massa¬ 
chusetts,  apparently  hit  high 
tension  wires  about  a  mile  and 
a  half  from  its  takeoff  runway 
and  plunged  into  a  garden  in 
a  blinding  burst  of  flames.  The 


explosion  disintegrated  the  plane 
into  hundreds  of  pieces,  the 
largest  of  which  was  described 
as  “no  bigger  than  a  chair.” 

Records  Broken 

The  half  dozen  newsmen  were 
enroute  to  cover  the  flight  of 
four  Air  Force  planes  attempt¬ 
ing  to  break  records  for  aircraft 
speed  in  crossing  the  Atlantic 
in  both  directions.  Two  of  the 
planes  succeeded. 


f'.' 


Brig.  Gen.  Donald  W.  Saun¬ 
ders,  airborne  commander  in 
charge  of  the  ill-fated  opera¬ 
tion,  was  aboard  the  plane  that 
blew  up. 

The  members  of  the  press 
who  died  were: 

Daniel  J.  Coughlin  Jr.,  31, 
an  Associated  Press  reporter  for 
six  years.  A  native  of  Boston 
and  graduate  of  Boston  College, 
he  joined  the  AP  at  Charlotte, 
N.  C.  and  transferred  to  Boston 
in  January,  1957.  He  had  writ¬ 
ten  for  Stars  and  Stripes  dur¬ 
ing  1945  and  1946  after  having 
been  an  Army  paratrooper. 
Married  and  father  of  two  chil¬ 
dren. 

Robert  B.  Sibley,  57,  avia¬ 
tion  editor  of  the  Boston  Eve¬ 
ning  Traveler  since  1939.  Win¬ 
ner  of  many  citations  for  work 
in  the  aviation  field,  he  con¬ 
ducted  campaigns  for  air  safety. 
A  captain  in  the  Civil  Air 
Patrol.  He  worked  for  the  Wor¬ 
cester  (Mass.)  Telegram  prior 
to  joining  the  Boston  daily.  Sur¬ 
vived  by  his  wife,  a  son,  a 
daughter,  two  grandchildren  and 
two  sisters. 

Robert  A.  Ginsburgh,  63,  an 


GEAR  of  a  jet  age  correspondent 
— a  helmet  and  typewriter — were 
left  beside  the  big  plane  while  the 
owner  ran  back  to  retrieve  some 
things  he  had  left  in  the  bus.  He 
ran  back  just  in  time  to  get 
aboard  the  jet  craft  for  what  was 
to  have  been  a  record  flight. 

associate  editor  of  U.  S.  News 
and  World  Report,  and  former 
aide  to  four  Secretaries  of  De¬ 
fense.  He  joined  the  news  maga¬ 
zine  in  1953  after  retiring  from 
the  Air  Force  as  a  Brigadier 
{Continued  on  page  47) 


HERE  TO  ETERNITY — Newsmen  boarding  the  KC-135  just  before  it 
cracked  up  and  exploded  were  snapped  by  M/Sgt.  Hal  T.  Ward, 
feature  editor  of  the  Westover  Yankee  Flyer.  "Look  happy,  it's  for 
EDITOR  &  PUBLISHER,"  he  yelled  to  the  group:  Left  to  right — Norman 
Montellier,  James  McConnaughy,  Dan  Coughlin,  Robert  A.  Ginsburg, 
Glenn  Williams  and  Bob  Sibley. 
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Choate  Raps 
Smear  Tactics 
In  Fox  Inquiry 

Boston 

Robert  B.  Choate,  publisher 
of  the  Boston  Herald  and 
Traveler,  urged  the  New  Eng¬ 
land  delegation  in  Congress  this 
week  to  take  immediate  steps 
“to  protect  innocent  and  decent 
men  and  companies  from  .  .  .  the 
smear  and  run  tactics”  of  the 
House  Subcommitte  on  Legisla¬ 
tive  Oversight. 

Telegrams  went  to  each  sena¬ 
tor  and  representative  from 
New  England.  A  copy  was  sent 
to  Rep.  Oren  Harris  (D-Ark.), 
chairman  of  the  subcommittee. 

Mr.  Choate,  also,  in  a  state¬ 
ment  denied  John  Fox’s  charges 
that  the  Herald  and  Traveler 
had  tried  to  block  the  Boston 
Post  from  obtaining  the  award 
of  TV  Channel  5  by  trying  to 
show  the  Post  was  in  financial 
difficulties. 

“There  is  ample  public  record 
that  I  did  more  than  any  other 
publisher  in  Boston  to  keep  the 
Post  going,”  Mr.  Choate  said. 
The  presidents  of  all  the  news¬ 
paper  unions  can  testify  as  to 
Fox’s  veracity  and,  indeed,  to 
my  own  attitude  toward  the 
Post.” 

Stanley  Whyte,  president  of 
the  Boston  Typographical 
Union,  said  Mr.  Choate  offered 
a  check  of  $30,000  on  one  occa¬ 
sion  “to  help  the  Post.” 

Mr.  Choate’s  message  to  the 
congressmen  said:  “Every  cur¬ 
rent  defamatory  allegation  made 
by  Fox  conceming  the  Herald- 
Traveler  has  been  flatly  denied 
by  all  concerned  and — without 
enjoying  the  privileged  sanctu¬ 
ary  extended  to  Mr.  Fox — we 
have  categorically  inpugned  his 
veracity.” 

Lies  and  smears  conceming 
the  Herald-Traveler  have  been 
investigated  by  the  FBI  and 
found  groundless,  Choate  said. 

Mr.  Fox  threatened  this  week 
to  bring  libel  claims  for  a 
million  dollars  against  Mr. 
Choate,  the  Herald-'Traveler  and 
its  attorney.  Mr.  Choate  pointed 
out  that  Mr.  Fox  is  under  bail 
in  a  criminal  libel  proceeding  in 
Pennsylvania. 

The  Herald  -  Traveler  pub¬ 
lisher  said  he  had  no  recollec¬ 
tion  of  ever  having  met  Bernard 
Goldfine,  the  New  England  in¬ 
dustrialist  whom  Mr.  Fox  has 
quoted  on  relations  with  Sher¬ 
man  Adams,  the  President’s 
aide.  To  his  knowledge,  Mr. 
Choate  said,  Mr.  Goldfine  is  not 
a  stockholder  in  the  Herald- 
Traveler. 
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Teleprinter  Rate  Hike 
Of  $3,500,000  Asked 


Goldfine  Says 
He  Has  Pity 
For  John  Fox  ‘ 


Newspapers  are  threatened 
with  a  $3,500,000  a  year  in¬ 
crease  in  teleprinter  circuit  bills 
if  an  increase  of  35  percent  in 
rates  is  granted  by  the  Federal 
Communications  Commission. 

Confirming  that  the  aggre¬ 
gate  annual  press  bill  including 
all  mass  communications  media 
runs  to  about  $10,000,000  now, 
the  long  lines  department  of 
American  Telephone  &  Tele¬ 
graph  Co.  told  E&P  this  week 
that  it  is  winding  up  a  $7,000,- 
000  program  started  in  1955  to 
improve  press  seiwice.  The  last 
adjustment  in  AT&T  teleprinter 
rates  was  in  1953,  when  they 
were  reduced. 

AT&T  and  Western  Union 
filed  requests  for  interim  in¬ 
creases  at  FCC’s  request  as 
part  of  a  rate  investigation  un¬ 
derway  since  1955.  WU  asked 
for  an  average  boost  of  41  per¬ 
cent  in  private  wire  services  in 
which,  officials  said,  the  press  is 
not  heavily  involved.  No  re¬ 
quests  have  been  filed  for  in¬ 
creases  in  DPR  or  NPR  rates 
by  WU  and  will  not  be  prior  to 
conferences  with  the  American 
Newspaper  Publishers  Associa¬ 
tion,  E&P  was  assured. 

Conference  July  15 

An  informal  conference  of  all 
parties  to  the  investigation  is 
scheduled  July  15  in  Washing¬ 
ton.  United  Press  International 
has  Inteiwened  in  the  hearing 
and  will  have  full  status  as  a 
party  and  participate  in  dis¬ 
cussions.  Attending  for  UPI 
will  be  John  R.  Baskim,  attor¬ 
ney,  Cleveland;  Harry  R.  Flory, 
general  manager  of  communica¬ 
tions;  and  Pierre  Miner,  com¬ 
mercial  manager.  This  informal 
conference  will  be  followed  by 
three  days  of  public  hearings, 
July  30,  31  and  Aug.  1. 


New  Roto  Magazine 
For  S.F.  Chronicle 

San  Francisco 
Plans  for  a  new  Sunday  maga¬ 
zine  were  announced  this  week 
by  the  San  Francisco  Chronicle. 
In  full  color  rotogravure,  it  will 
be  introduced  to  readers  Sept. 
21  with  the  title  of  Sunday 
Bonanza.  It  will  replace  the 
present  tabloid.  Bonanza,  in  the 
Sunday  package. 

The  Chronicle  becomes  the 
27th  newspaper  in  the  Metro 
group  to  publish  a  Sunday 
magazine  in  gravure. 


UPI’s  petition  placed  aggre¬ 
gate  charges  it  pays  for  private 
line  services,  channels  and 
equipment  furnished  by  AT&T 
at  $3,500,000  a  year.  WU  facili¬ 
ties  are  used  to  a  limited  extent 
now.  The  petition  said  “there  is 
a  possibility  of  using  these 
facilities  to  a  much  greater  ex¬ 
tent  in  the  future.” 

“Any  increase  in  charges  or 
any  new  restrictive  regulations 
would  affect  adversely  the  flow 
of  news  and  other  intelligence 
to  the  American  public,”  the 
petition  maintained. 

AT&T  claimed  it  is  receiving 
only  1.7  percent  return  on  its 
teleprinter  service,  requesting 
FCC  approval  on  a  7.7  percent 
rate  of  return.  To  get  this  rate 
it  asks  for  a  48  percent  increase 
in  teletypewriter  grade  service 
to  the  press;  a  9  percent  de¬ 
crease  in  telephoto  service;  a 
27  percent  increase  to  the 
government  and  a  36  percent 
inci-ease  to  commercial  inter¬ 
ests.  Decrease  in  telephoto  was 
explained  as  being  due  to  the 
fact  it  uses  voice  channels  on 
which  the  rate  of  return  is 
higher  than  on  teleprinter  cir¬ 
cuits. 

AT&T’s  Number  15  Page  Re¬ 
ceiving  Teletypewriter,  basic  in 
press  association  service,  would 
have  a  monthly  rental  rate  of 
$35,  compared  to  the  present 
rate  of  $24,  up  46  percent. 

UPI  rents  these  machines. 
Associated  Press,  on  the  other 
hand,  owns  them,  according  to 
Harry  T.  Montgomery,  assist¬ 
ant  general  manager.  There¬ 
fore,  AP  will  not  be  affected  by 
the  proposed  rate  increase. 

WU  said  it  receives  a  return 
of  only  2  percent  on  its  private 
wire  service  and  declared  it 
hopes  to  bring  earnings  up  to 
10  percent  on  its  net  investment. 


David  Rose  Dies; 
Circulation  Pioneer 

Louisville,  Ky. 

David  B.  G.  Rose,  84,  a  pio¬ 
neer  in  newspaper  circulation 
practices,  died  here  June  21 
after  suffering  a  stroke. 

Mr.  Rose  retired  11  years  ago. 
He  was  then  the  owner  of  the 
Standard  Printing  Company 
which  he  founded  in  1901  with 
$75  capital.  It  became  a  million- 
dollar  concern. 

For  25  years  Mr.  Rose  was 
circulation  manager  of  the 
Louisville  Post. 


Washington 

Bernard  Goldfine  told  the 
Harris  committee  Wednesday  he 
will  not  discuss  the  Boston 
newspapers  because  “they  are 
not  involved  in  matters  now  be¬ 
fore  the  committee.” 

Mr.  Goldfine  denied  that  he 
either  asked,  or  that  Sherman 
Adams  ever  pi*omised  (or,  in 
fact,  perfoiined)  anything  to 
ease  Goldfine’s  difficulties  with 
federal  regulatory  agencies. 

He  freely  admitted  giving 
gifts  to  the  President’s  assist¬ 
ant,  always  on  a  friendly  basis.  | 

He  referred  only  in  passing 
to  John  Fox,  publisher  of  the 
defunct  Boston  Post.  A  typical 
passage  was: 

“Mr.  Fox  has  told  many  lies 
about  Bernard  Goldfine  and  will 
tell  many  more  I  am  sui'e.  Mr. 
Fox  is  an  unlucky  businessman. 

He  has  lost  a  newspaper  and  is 
in  many  troubles.  I  sympathize 
with  Mr.  Fox. 

“He  has  come  to  blame  all  his 
troubles — losing  the  newspaper, 
tax  troubles,  lawsuits  for  not 
paying  his  employees — all  on 
Goldfine.  He  has  told  lies  about 
statements  he  said  I  have  made 
about  Governor  Adams.  I  never 
made  such  statements.”  • 

The  Boston  textile  manufac¬ 
turer  found  a  standing  line  out¬ 
side  the  crowded  House  office 
building  hearing  room  when  he 
arrived.  More  than  200  news¬ 
men  ovei'flowed  the  press  accom¬ 
modations  and  many  worked 
from  chairs  in  the  spectators’ 
section.  There  were  vacant  seats 
at  the  Eisenhower  news  confer¬ 
ence. 

• 

Blakeslee  Be^ns 
Checkup  on  IGY 

Alton  Blakeslee  of  the  Associ¬ 
ated  Press  science  staff  is  on 
his  way  to  Europe  for  a  series  • 
of  meetings  and  interviews 
which  will  assess  accomplish¬ 
ments  thus  far  in  the  Interna¬ 
tional  Geophysical  Year. 

Mr.  Blakeslee’s  10-week  as¬ 
signment  will  include  the  Inter¬ 
national  Cancer  Congress  at 
London  July  6-12;  a  visit  to 
IGY  headquarters  in  Brussels; 
the  International  Astronautics 
Federation  meeting  in  Amster¬ 
dam  in  August;  the  United  Na¬ 
tions  Atoms  for  Peace  Confer-  ■ 
ence  at  Geneva  in  September. 

He  also  is  awaiting  a  visa  for 
the  meeting  of  the  Special  Com¬ 
mittee  for  IGY  in  Moscow,  Aug. 
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Buffalo  Press  Setup 
Stretches  ROP  Color 


Buffalo,  N.  Y. 

The  77-year-old  Buffalo  Eve¬ 
ning  News  has  moved  into  its 
new  $8,000,000  printing  plant, 
about  2%  blocks  from  the  build¬ 
ings  where  the  News  will  con¬ 
tinue  its  business  offices,  adver¬ 
tising  staff,  editorial  department 
and  composing  room. 

Nearly  two  years  in  construc¬ 
tion  and  as  long  before  that  in 
planning,  the  new  printing  plant 
has  180,000  square  feet  of  floor 
space. 

The  move  is  the  culmination 
of  plans  originated  by  the  late 
Edward  H.  Butler  Jr.,  son  of 
the  founder,  and  editor  and  pub¬ 
lisher  before  his  death  Feb.  18, 
1956.  Thereafter  responsibility 
for  carrying  the  project  to  com¬ 
pletion  devolved  upon  James  H. 
Eighter,  publisher  of  the  News. 

A  section  of  the  New  York 
Thruway  comes  within  a  few 
feet  of  the  new  plant. 

The  new  plant  houses  36 
printing  units,  arranged  in  two 
rows  to  operate  as  five  com¬ 
plete  presses,  including  five 
color-printing  units  —  one  for 
each  press.  By  way  of  contrast, 
the  News  had  24  printing  units, 
operating  as  four  black-ink 
presses,  in  its  former  press¬ 
room.  Papers  with  as  many  as 
96  pages,  with  up  to  eight  pages 
in  color,  can  be  printed  simul¬ 
taneously. 

New  Color  Concept 

The  News  is  pioneering  in  a 
new  concept  of  color  printing. 
Called  “right-angle  placement” 
of  printing  units,  it  makes  color 
possible  on  eight  pages  any¬ 
where  from  the  first  to  the  last 
page. 

The  plan  was  worked  out  by 
News  engineers  in  conjunction 
with  the  Wood  Newspaper  Ma¬ 
chinery  Corp.  of  Plainfield,  N.  J. 

The  new  flexibility  has  been 
attained  by  placing  a  color 
printing  unit  and  its  companion 
black-ink  printing  unit  at  right 
angles  to  lines  of  other  print¬ 
ing  units,  with  a  folder  on  each 
side. 

Choice  of  position  for  color 
pages  is  made  with  the  use  of 
an  angle-bar  roller,  that  can 
be  set  to  take  the  web  of  news¬ 
print  from  the  color  unit  to  the 
folder  at  any  desired  page  lo¬ 
cation. 

Each  color  unit  can  be  used 
with  the  press  on  either  side 
of  it.  The  upper  nests  of  rollers 
needed  to  carry  out  this  100% 
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range  of  color  placement  makes 
the  presses  nearly  three  stories 
high. 

The  top  speed  of  each  of  the 
new  presses  for  a  48-page  paper 
is  52,000  copies  an  hour.  When 
a  maximum-size  96-page  paper 
is  printed,  the  top  speed  of  each 
press  is  26,000  copies  an  hour. 

The  reel  room  beneath  the 
presses,  interlaced  with  a  track 
for  dollies  carrying  rolls  of  pa¬ 
per,  contains  30  reels,  tensions 
and  automatic  auto-pasters. 

An  automatic  pus  h-button 
plate-inking  system  provides 
continuous  film-fed  inking  of 
cylinders. 

With  the  new  presses.  The 
News  can  print  unbalanced  sec¬ 
tions,  a  different  number  of 
pages  in  each  section.  The 
presses  also  can  print  simultane¬ 
ously  newspapers  with  one,  two, 
three,  four,  six  or  eight  sec¬ 
tions.  Two  of  the  sections  can 
be  tabloid  size. 

The  stereotype  room  has  a 
gas-heated  pot  holding  22  tons 
of  molten  metal.  Stereotypers 
draw  their  metal  from  the 

UNIQUE  arrangement  of  presses 
is  seen  in  the  new  printing  plant 
of  the  Buffalo  Evening  News.  A 
color  unit  and  single  black-and- 
white  unit  are  positioned  at  right 
angles  to  the  regular  line  of 
presses,  permitting  wide  flexibility 
in  color  availabilities. 


smaller  pots  which  are  fed  by 
the  large  pot. 

With  this  equipment,  the 
News  can  cast  a  “full  dress” 
of  plates  for  a  complete  edition 
without  adding  cold  metal. 
Stereotypers  can  cast  eight 
plates  a  minute  in  the  new 
plant.  The  400  plates  required 
for  an  80-page  edition  can  be 
made  in  50  minutes. 

In  the  stereotype  room  the 
plates  are  placed  on  an  auto¬ 
matic  conveyor  system  that  cir¬ 
cles  the  adjoining  pressroom. 
Used  plates  are  placed  on  the 
continuous  return  conveyor 
which  dumps  them  automatic¬ 
ally  into  the  large  melting  pot. 

From  the  pressroom  —  241 
feet  long,  60  feet  wide  and  32 
feet  high  —  papers  flow  upward 
to  five  conveyors  to  the  second- 
floor  mail  room.  The  presses 
are  designed  to  make  every  15th, 
20th,  25th,  30th,  40th  or  50th 
copy  a  “kick”  paper,  aiding  in 
mailroom  counting  and  in  keep¬ 
ing  the  bundles  close  to  40 
pounds  in  weight. 

As  copies  rush  down  on  the 
mail  room,  a  man  scoops  bun¬ 
dles  off  the  end  of  each  conveyor 
and  places  them  on  horizontal 
conveyors  on  one  of  two  horse- 
shoe-shaped  tables.  This  is  the 
only  time  the  newspapers  are 
handled  by  workers  until  they 
are  removed  from  delivery 
trucks. 

The  horizontal  conveyors  in 
the  mail  room  lead  to  four  wire¬ 
bundling  machines  whose  pace 
—  up  to  20  bundles  a  minute 
each  —  is  controlled  by  electric 
eyes.  The  wire-bundling  ma¬ 
chines  then  shoot  the  newspa¬ 


pers  down  five  chutes  onto  still 
another  horizontal  conveyor  in 
the  loading  area. 

Here  an  operator  at  an  elec¬ 
tronic  control  panel  flicks  but¬ 
tons  to  “kick”  bundles  off  the 
conveyor  into  waiting  trucks. 
There  are  eight-truck  loading 
stations,  with  four  used  at  one 
time.  As  soon  as  any  truck  is 
loaded,  bundles  are  diverted  to 
another  truck  by  the  operator. 
The  bundles  are  counted  by  elec¬ 
tric  eyes  as  they  topple  into  the 
trucks. 

William  Ginsburg  &  Associ¬ 
ates  of  New  York  City  was  the 
architect-engineer  for  the  new 
plant.  The  Siegfried  Construc¬ 
tion  Co.  Inc.  of  Buffalo  was  the 
foundation  and  general  contrac¬ 
tor. 

President  Starts  Press 

The  presses  were  started  of¬ 
ficially  June  30  by  President 
Eisenhower.  He  pressed  a  key  in 
the  White  House  in  the  presence 
of  the  News’  Washington  bureau 
chief,  Nat  C.  Finney,  for  the 
first  press  run. 

The  ceremonial  telegraph  key 
was  used  to  start  the  first  gen¬ 
erator  at  Fort  Randall  Dam  in 
South  Dakota  in  1954  and  it  also 
has  been  used  by  the  President 
at  his  Gettysburg  home  to  light 
the  nation’s  Christmas  tree  at 
the  White  House. 

Editor  Alfred  H.  Kirchhofer, 
who  presided  at  the  opening 
exercises,  introduced  Publisher 
Righter  and  presented  to  450 
guests  Mrs.  Edward  H.  Butler, 
president  of  the  Buffalo  Evening 
News,  Inc.,  and  Mrs.  Kent  S. 
McKinley,  the  owners  of  the 
News. 
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snow  newspapers,”  observed  Mr. 
Peters  with  a  wry  grin.  “It’s 
the  newspapers  which  built  up 
nine-tenths  of  the  glamor  of 
TV  by  giving  a  gasp-by-gasp 
report  on  the  lives  of  everybody 
in  TV.  Newspapers  make  a  lot 
of  these  performers  into  super¬ 
men  and  superwomen  and  in  the 
meantime  forget  the  terrific  per¬ 
sonalities  who  put  out  our  own 
papers.” 

When  great  reporters  win 
prizes  for  exposes  and  contri¬ 
butions  to  the  public  welfare, 
newspapers  should  boast  over 
and  over  about  these  prizes,  Mr. 
Peters  believes.  He  firmly  is 
convinced,  too,  that  readers  of 
newspapers  ought  to  be  in¬ 
formed  how  virile  and  exciting 
writing  is  being  done  locally  all 
the  country  by  sports 


Promotion  Is  Prime 
Need  of  Newspapers 


“My  feeling  is  that  the  best  There  is  a  funda-  and  drama  critics  and 

)romotion  is  a  good  newspaper  "lental  community  job  we  can  do  reviewers  and  other  news- 

md  I  believe  you  cannot  make  and  no  one  else  has  p^pgj.  writers  who  have  a  fine 

ip  for  a  poor  paper  with  gim-  t^^ekled  it,  except  superficially.  phrase, 

nicks  and  stunts,”  asserted  Mr.  talking  about  crusading  for  ..-p..  to 

Peters  with  ouiet  finalitv  “To  a  better  community,  better  police  ,  Keaders  na  e  g 
ne  Lr  bKst  newsoane?  departments,  adequate  know  about  rewritemen  artists, 

failure  lies  f  lack  of  courts-^very  phase  of  justice  photographers,  personalities  in 

romotion  ^  ^  for  everybody.”  tkm’'  communities,”  he  said, 

uromoiion,  “They  are  essentially  as 

False  Modesly  Some  Examples  glamorous  as  any  TV  star.  A 

good  newspaper  is  an  important 

“Newspapers  generally.  To  illustrate  public  service  by  thing  for  a  community.  Having 
through  modesty  or  inertia  or  newspapers,  Mr.  Peters  reached  it  understand  why  it  is  good  and 
tradition  or  some  crazy  reason,  over  on  his  desk  and  picked  up  then  sharing  that  knowledge 

don’t  promote  the  papers  nearly  a  copy  of  the  report  of  the  Spe-  with  readers  with  enthusiasm  gggj.  promotions  are  those  in¬ 
enough,”  he  continued.  “All  the  cial  Government  Information  for  those  who  make  it  good  is  volving  young  people,  teachers, 
exciting  things  that  go  on  in  a  Subcommittee  headed  by  Rep.  what  we  need.  Share  with  schools  and  colleges,  said  Mr. 

newspaper,  the  art  and  the  color.  Moss.  He  pointed,  too,  to  what  readers  the  fact  that  putting  peters.  The  National  Spelling 

the  community  projects  the  newspapers  are  doing  on  the  out  a  newspaper  is  an  intricate  ggg  sponsored  by  the  Scripps- 
paper  carries  on  are  taken  for  local  level  in  combatting  Canon  piece  of  craftsmanship.  This  is  Howard  Newspapers  and  other 

granted  —  things  no  other  35.  He  picked  up  the  New  YorA:  a  great  deal  more  than  idle  papers _ 68  in  all — is  a  most  suc- 

medium  really  touches  —  and  World-Telegram  &  Sun  and  boasting.”  cessful  promotion  of  the  kind 

often  they  are  not  record^.  This  turned  to  a  story  about  the  A  newspaper  should  first  do  advocated  for  young  people, 
modesty  and  reticence  is  most  current  impeachment  trial  of  a  job  of  self-examination,  Mr.  Five  million  youngsters  entered 
unfortunate  since  we  do  not  test  Judge  Raulston  Schoolfield  by  Peters  believes.  Then  it  will  find  itatthelocallevelthisyear.lt 
our  own  muscles  enough  and  we  the  Tennessee  State  Senate,  what  its  force  is  in  the  com-  is  run  locally  by  the  local  papers 

let  some  of  our  real  strengths  brought  about  by  newspaper  munity  and  can  pass  on  to  with  varying  plans  and  rules, 

be  overshad^ed  by  the  tinsel  revelations.  readers  the  facts  about  its  con-  jhe  S-H  promotion  editor 

glamor  of  TV.  <<I  submit  that  newsmen  structive  community  service,  stressed  that  Scripps-Howard 

“This  modesty  or  dumbness  should  be  proud  they  are  knights  Criticism  should  be  answered  Newspapers  essentially  are 
has  hurt  newspaper  prestige  on  white  horses  many  times  and  rapidly  and  intelligently,  he  autonomous.  What  proves  to  be 
around  the  country,”  charged  that  many  newspapers  have  feels.  a  particularly  good  promotion 

Mr.  Peters.  “It’s  one  of  the  taken  tremendous  risks  just  to  p  in  one  community  may  not  ap- 

reasons  why  many  journalism  do  something  for  the  public  »cnooi  rromonon  another— or  it  may  have 

schwl  graduates  go  into  other  good,”  proudly  proclaimed  the  when  schools  have  their  to  be  changed. 

^  eelmg  of  self-  promotion  man.  “career  days”  for  seniors,  the  “We  try  to  make  our  promo- 

,  among  some  people  who  An  example  of  exemplary  story  of  newspapers  should  be  tion  local  as  well  as  our  papers,” 
1  on  papers.  public  service  used  by  Mr.  presented  aggressively,  playing  he  explained. 

Mr.  Peters,  a  suave  and  Peters  was  the  New  York  up  the  aims  and  achievements  “Favorite  Teacher”  pro- 

slender  Yaleman  who  talks  and  World-’Telegram  &  Sun,  which  of  newspapers  and  the  satisfy-  motion  varies  on  the  S-H  papers, 

writes  with  equal  distinction,  he  credited  with  uncovering  in  ing  opportunity  for  young  One  selects  the  teacher  by  popu- 

said  he  did  not  want  to  warm  a  few  months:  Wholesale  cor-  people  in  the  business,  advised  lor  and  another  ha<?  a  hoard 
over  old  arguments  about  the  ruption  in  the  Bureau  of  Real  Mr.  Peters.  It’s  important,  he  qJ  educators  to  make  the  selec- 
merits  of  various  media  of  com-  Estate,  the  Socks  Lanza  parole  believes,  for  newspapers  to  link  tion.  All  promotions  are  tailored 
munication  either  in  their  news  scandal,  fiascos  in  the  city’s  themselves  with  high  schools  to  fit  the  local  community’s 
or  advertising  achievements.  Title  1  slum  clearance  program,  and  colleges  in  working  for  nnd  de<5irp<? 

r  ..  ,  tossing  of  a  normal  little  girl  better  education.  !r 

Community  Impact  _ 4.  n  Newspapers  are  too  modest 

_  !i”  *  \  j  1  tor  the  mentally  “i  think  work  with  schools  about  their  new  buildings  new 

“But  it  s^ms  to  me  that  the  disturbed,  illegal  wiretapping  should  begin  in  the  early  grades  eouinment  new  electronic  de¬ 
community  impact  of  the  news-  youngsters  who  have  been  vices,  which,  for  instance,  trans¬ 

paper  is  far  superior  to  any  of  a  striking  motormen  s  union,  fed  a  diet  of  old  western  movies  ,Y,jt  nhotos  around  the  world  ir 
other  medium,”  he  declared,  tragic  physical  condition  of  can  have  an  opportunity  to  Tinutes  M^  Peterrsaid 
“We  ought  to  talk  about  it  all  Bellevue  Hospital.  Corrective  sample  the  combination  of  in-  Scrinns-Howard  Newsnaners 
the  time.”  action  was  obtained  in  each  case,  formation,  stimulation  and  en-  currently  have  a  $17,790,00C 

The  title  “editorial  promotion”  said.  tertainment  in  the  newspaper,” 

•arries  a  cloud  of  suspicion  with  “TV  tinsel  glamor  seems  to  he  said.  (Continued  on  page  43) 
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Newspaper  Circulation  Dip 
Shows  Effect  of  Price  Rise 


ABC  TOTALS  FOR  U.  S. 


(Period  ending  March  SI) 


1958 

270  A.M.  Papers  ... 
881  P.M.  Papers  . . . 
6  All  Day  Papers  . . . 
437  Sunday  Papers  . 


23,353,668 

31,638,890 

224,671 

47,515,984 


TOTAL 


102,733,113 


E&P  Cross-Section  Data  Based 
On  ABC  Figures  for  March  31 


Chicack) 

The  attrition  of  higher  prices 
for  newspapers  and  the  effect  of 
the  business  recession  are  re¬ 
flected  in  a  slight  drop  in  total 
circulations  for  328  daily  and 
Sunday  papers  from  their  all- 
time  high  peaks  for  the  period 
ending  March  31,  1958,  as  com¬ 
pared  with  the  same  period  a 
year  ago,  according  to  the  an¬ 
nual  E&P-ABC  cross-section 
study. 

Editor  &  Publisher’s  cross- 
section  study  is  especially  sensi¬ 
tive  to  the  apparent  overall  de¬ 
cline  in  newspaper  circulations 
largely  because  the  study  in¬ 
cludes  many  metropolitan  cities 
where  competition  at  higher 
subscription  prices  has  brought 
about  a  leveling  off  of  total  cir¬ 
culations. 

This  is  particularly  true  in 
New  York  City,  where  the  effect 
of  “nickel  in  the  morning — dime 
in  the  evening”  has  resulted  in 
a  decline  in  evening  paper  circu¬ 
lations,  after  a  year’s  operation 
at  the  10-cent  single  copy  price. 

Taken  as  a  whole,  however, 
the  328  U.S.  morning  and  eve¬ 
ning  papers  covered  in  the 
cross-section  study  show  a  de¬ 


crease  of  only  1.88%.  Morning 
papers  were  down  1.09%,  while 
evening  dailies  were  off  3.14%. 

Slight  Sunday  Decline 

Sunday  newspapers  virtually 
held  their  own  with  only  a  slight 
decline  of  .91%  for  the  182 
papers  covered  in  the  study. 

Audit  Bureau  of  Circulations’ 
totals  for  1,594  U.S.  daily  and 
Sunday  papers  show  a  decline  of 
34,417  for  the  same  comparable 
six-month  period.  Totals  for 
1958  were  102,733,113  for  1,694 
papers  as  compared  with  102,- 
767,530  for  1,588  papers  in 
1957.  From  an  all-time  high  of 
111,683,042  copies  in  1957,  U.S. 
and  Canadian  evening,  morning, 
all-day,  and  Sunday  total  was 
off  an  average  of  417,828  copies 
for  1958. 

E&P’s  study  shows  that  73 
morning  papers  reported  gains, 
while  61  showed  losses  for  the 
six  months  ending  March  31. 
In  the  evening  field,  109  papers 
reported  losses  as  compared  to 
85  showing  gains  in  circulation. 
Among  the  182  Sunday  papers, 
100  showed  increases  and  82 
suffered  losses. 

According  to  a  study  just 


completed  by  ABC,  1,700  mem¬ 
ber  newspapers  in  the  U.S.  and 
Canada  had  an  aggregate  aver¬ 
age  issue  total  circulation  of 
107,170,758  copies  for  the  six- 
month  period  ending  March  31, 
1958.  ABC-audited  circulation 
represents  96.32  per  cent  of  the 
total  reported  newspaper  circu¬ 
lation  of  111,265,214  copies. 

A  total  of  2,373  newspapers’ 
circulations  are  included  in  the 
study.  Forty-one  newspapers  in 
the  United  States  issued  no  re¬ 
port  of  their  circulation  for  this 
period. 

While  the  average  total  circu¬ 
lation  of  evening  and  Sunday 
papers  in  both  the  United  States 
and  Canada  showed  slight 
losses,  ABC-moming  and  all  day 
circulation  gained.  Total  ABC- 
moming  circulation  in  the 
United  States  was  up  an  average 
of  340,221  copies,  and  in  Can¬ 
ada  an  average  of  71,716  copies. 
The  Bureau’s  six  all  day  news¬ 
papers  showed  an  aggregate 


273  A.M.  Papers  .. 
873  P.M.  Papers  . . 
6  All  Day  Papers  . 
436  Sunday  Papers 


23.013,347 

32.008.803 

223,071 

47,522,309 


TOTAL  / .  102,767.630 


average  circulation  gain  of  1,- 
600  copies. 

Toronto’s  three  daily  news¬ 
papers  have  taken  a  consider¬ 
able  drop  in  circulation  over  the 
past  half-year  since  increasing 
their  newsstand  price  from  5  to 
10  cents,  last  December.  The 
six-month  average  of  the  three 
papers  dropped  from  913,110 
for  the  six  months  ending  March 
31,  1957,  to  714,396  for  the  three 
months  ending  March  31,  1958. 
The  Toronto  Daily  Star  was 
down  24  per  cent  with  298,981 
copies,  Toronto  Telegram  23  per 
cent  with  207,234  copies,  and 
morning  Toronto  Globe  &  Mail 
16  per  cent  with  208,181  copies 
daily. 

Below  is  a  comparison  of  1958 
and  1957  E&P  cross-section 
ABC  figures  for  the  period  end¬ 
ing  March  31: 


March  31  March  31  Decrease 
1958  1957  from  1957 

134  Morning  .  18,947,996  19,157,351  1.09% 

Note:  1967  total  was  changed  by  addins  688,181  from  1957  P.S.  of  Chicaso 
Sun-Times,  and  deductins  3,078  of  Vicksburs  (Miss.)  Herald  for  1957 
because  paper  was  dropi>ed. 

194  Evening  .  19,396,943  20,027,500  3.14% 

Note:  1957  total  was  chansed  by  addins  118,025  from  1957  P.S.  of  Houston 
(Tex.)  Press  which  was  omitted  from  last  survey.  One  extra  evenins  in 
1958 — Lima  (Ohio)  Citizen. 

182  Sunday  .  39,395,788  39,758,113  .91% 

Note:  Two  extra  Sunday  papers  in  1958 — Jacksonville  (Flo.)  Journal  and  Lima 
(Ohio)  Citizen.  (>ne  dropped — Knoxville  (Tenn.)  Journal. 


E&P-ABC  Gross-Section  Survey  of  Circulation  Trends 


BIRMINGHAM 
Post-Herald  . . . 

News  . 

MOBILE 

Resister  . 

Press  . 

Press  Resister  . 
TUSCALOOSA 
News  . 


PHOENIX 
Republic  . . 
Gazette  . . , 
TUCSON 

Star  . 

Citizen  . . . 
Star  . 


W)RT  SMITH 
Southwest 
American  . . . 
Times  Record  . . 
Southwest 
Times-Record 
J^LE  ROCK 

Democrat  . 

(Gazette  . 

TEXARKANA 

Gazette  . 

News  . 


/—Period  Ending  March  31, 1957-^ 

/—Period  Ending  March 

31.  1958-> 

r 

-Period  Ending  March  31, 1957^ 

/—Period  Ending  March  31, 

,  1958-^ 

(M) 

(E) 

(S) 

(M) 

(E) 

(S) 

(M) 

(E) 

(S) 

(M) 

(E) 

(S) 

ALABAMA 

CALIFORNIA 

LOS  ANGELES 

97,299 

iso'.sis 

231.613 

96,574 

189,313 

22S',989 

Examiner  . 

Herald-Express  . 

350,739 

344.628 

723,509 

356,000 

342.65,5 

715,229 

Mirror-News  •  • . 

308,594 

319,422 

36,625 

37,526 

Times  . 

462,257 

858,743 

484,450 

878,216 

69,048 

85'.289 

68,682 

84',523 

SACRAMENTO 

Bee  . 

Union  . 

148,467 

46,066 

149,319 

65,'3'66 

43,367 

53,481 

16,798 

16,772 

17,158 

17,184 

SAN  DIEGO 

Union  . 

80,767 

174,221 

86,894 

182,882 

ARIZONA 

Tribune  . 

113,366 

116,348 

110,389 

160,399 

117,505 

172,444 

SAN  FRANaSCO 
Call  Bulletin  . . 

140,351 

141,632 

68,724 

73,479 

Chronicle  . 

190,045 

254.l'3b 

206.165 

266,6.82 

Examiner  . 

250,132 

503.369 

260,417 

490,468 

32,354 

33,561 

News  . 

109,602 

100.447 

35.142 

42,647 

35,999 

44',669 

SANTA  BARBARA 
News  Presa  .... 

23,844 

24,955 

25,593 

26,483 

ARKANSAS 

COLORADO 

16,657 

17'.8M 

17,881 

18,783 

DENVER 

Post  . 

Rocky  Mountain 

250,450 

349.834 

251,880 

838.237 

.... 

News  . 

156,866 

166,948 

165,682 

164,081 

31,531 

33,144 

PUEBLO 

Chieftain . 

19,623 

20,844 

99',673 

82,021 

93,861 

86,857 

100,527 

Star  Journal  . . 

20,127 

20,235 

110,028 

88.068 

97,449 

&  Chieftain  . . 

37,847 

39,018 

21,240 


24,580  21,777 


6,782 
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- -  should  not  more  than  pay  out  in 

T  T  •  1 — ^  •  /'~^  I  A  •  1  "I  1  producing  sales. 

Hl-Fl  Color  Available  .  pa^eS ^^UeralTnew  o;;:^ 

tunity  to  make  a  dramatic  and 

TV  T  p  A  1 1  A  *  spectacular  effort.  To  some  ex- 

INow  tor  All  Agencies  rjrr;7a„'’tXanThiS 

color  offers  the  medium  a  way 

Eastei-n  Colortype  Corpora-  production  costs.  It  becomes,  qJ  getting  re-recognized  as  a 
tion,  Clifton,  N.  J.,  which  thus,  more  expensive  than  HOP  dominant  medium  in  its  areas 
worked  with  Young  &  Rubicam,  color  or  newspaper  supplements,  gf  circulation.” 


Inc.,  in  developing  what  is  called  Declining  to  disclose  exactly  -phe  Y&R  research  depart- 
the  hi-fidelity  color  process  what  Y&R  clients  paid  for  hi-  nient  is  making  studies  on  re¬ 
announced  this  week  it  is  open  fidelity  color  advertisements,  suits  obtained  from  this  first 
for  general  use.  W.  E.  Matthews,  vicepresident  four-paper  campaign  in  hi-fi 

The  announcement  followed  in  charge  of  media  relations,  color.  Sales  returns  in  super¬ 
publication  of  two  full-page  pre-  cited  as  an  example  a  paper  markets  are  being  given  spe- 
printed  ads  by  the  inserting  with  400,000  circulation  would  cial  scrutiny.  A  plan  to  make 
process  last  week  in  three  news-  charge  a  space  rate  of  $5,.580,  use  of  a  Starch  study  was  ^ 
papers  for  the  Jell-o  Division  of  while  printing  costs  and  delivery  blocked  by  the  truck  drivers’ 
General  Foods  and  Moore-Mc-  of  the  rolls  would  amount  to  strike  which  delayed  the  Philn- 


The  Y&R  research  depart- 


Cormack  Lines  placed  by  Y  &  R.  about  $6,000.  delphia  Inquirer  insertion. 

Papers  on  the  list  were  the  New  “One  hi-fidelity  color  ad  in 

York  World-Telegram  &  Sun,  newspapers  requiring  2,000,000  A  Plus  for  Newspapers 
Detroit  News,  and  Los  Angeles  preprints  would  cost  an  esti-  AUpn  Porw  account  exeeu- 

r^iner.  ,120,000,  with  $68,000  ot  “  J'™  ^The  afdTot 

The  process  was  introduced  this  in  production  cost;  $17  a  exactly  when  results  of 

by  Y&R  with  a  house  ad  in  the  thousand  in  all,”  Mr.  Matthews  research  would  be  available 
New  York  Herald  Tribune  June  said.  “When  the  cost  can  be  or  whether  his  client  would  ever 
13.  (E&P,  June  14,  pg.  9)  It  reduced  to  about  $10  a  thousand,  make  them  public.  A  significant 
involves  furnishing  papers  with  and  that  is  possible,  I  believe,  fj.om  newspaper  point 

rolls  of  back-to-back  full-page  you  will  have  a  very  usable  gf  view  made  by  Mr.  Perry  was 
five-color  advertisements  on  slick  device.  As  the  volume  of  use  1.1,-  c  ’  4.  4.:~p 

stock.  increases  the  printing  costs  will  particular  product  advertised  in 

1  ’i  rnoni,,  Poll  decrease.  ...  hi-fi  newspaper  color — a  chiffon 

“I  do  not  s^  this  deterring  pjg  aggj  newspapers 

Y&R  said  15  clients  were  advances  in  ROP  color  but  since  its  introduction  a  year 
committed  to  make  use  of  it  in  rather  stimulating  it.  All  news-  ^gg  when  a  small  campaign  was 
the  Fall.  Both  Y&R  and  Eastern  papers  can  make  use  of  this  pjaced  in  Ohio  newspapers.  A 
agreed  that  to  handle  orders  method  now,  with  exception  of  schedule  in  newspaper  magazine 
what  was  needed  was  a  “general  tabloids,  and  we  are  experi-  supplements  ended  last  March, 
clearing  house,”  and  that  is  menting  with  ways  to  include  “We  consider  this  campaign 
what  Leon  Leighton,  E'astern  them.  ^  wow  for  our  client,”  James 

Colortype’s  president,  said  this  Matthews  thought  that  jyjcK.  Symington,  account  execu- 

week  his  firm  was  undertaking  anything,  spot  TV  and  radio  ^jyg  fgj.  ^yjg  Moore-McCormack 
to  set  up.  Eastern  Colortype  had  would  be  hit  hardest  by  the  new  Lmgs  declared.  He  said  a  study 


15  Oients  for  Fall 


an  agreement  with  Y&R  giving  .  ...  .  on  results  was  underway  among 

that  agency  exclusive  rights  up  ‘Hi-fi  is  not  likely  to  cut  into  ti-avel  agents, 
to  Aug.  15.  This  was  cancelled  magazine  appropriations,”  he 

“to  permit  all  advertisers  *^aid.  “Magazines  sei*ve  a  dif-  Press  Manning  Problems 
through  their  own  agencies  to  pu^ose,  reaching  na-  special  problems  met 

take  advantage  of  this  oppor-  fional  population  groups,  where-  ^  color  included  • 

tunity  to  pin-point  magaLe  as  newspapers  furnish  local  New’^  York  press- 

color  advertising  in  daily  news-  market  penetration.  Foi  the  required  men  be 

Wer  markets,"  Mr.  Leighton  ^“7"  J 

insert  was  run  through.  The 
Pmdurtinn  Mnnairor  ""  Selected  Markets  question  was  referred  to  a  com- 

„  anager  „  .  ,  .  .  mittee  of  the  Publishers  Asso- 

Rollin  Hubbard,  Eastern  Col-  It  offers  a  way  of  hitting  gjation  of  New  York. 

ortype  production  manager,  said  certain  markets  with  great  2 _ There’s  a  scarcity  of  avail- 

one  5-color  web  press  under  force.  It  should  be  especially  able  web  offset  presses  for 
contract  is  equipped  and  can  useful  for  mounting  promotions  production  of  the  nre-nrint  rolls 
produce  up  to  4,000,000  adver-  launched  in  selected  metropoli-  „one  is  tvailable  on 

tisements  a  week.  A  press  is  tan  areas  where  the  copy  theme  the  Atlantic  seaboard.  Eastern 
also  being  ordered  for  instal-  must  be  local  rather  than  na-  Colortvne  contracted  with  a 
lation  in  the  Clifton  plant.  He  tional.  Detrolfprinter.  The  advertiser 

hopes  that  by  Jan.  1,  if  not  “We  at  Y&R  envision  sched-  paid  freight  charges  from  De- 
sooner,  to  increase  production  ules  of  perhaps  25  to  30  news-  troit.  There  are  8,000  copies  of 
capacity  to  10,000,000  adver-  papers  in  major  markets,  with  the  advertisement  on  each  roll, 
tisements  a  week.  the  best  effects  obtained  in  sup-  In  the  case  of  the  W-T  &  Sun, 

Twire  R  nnd  W  Cn  Specific  sales  drives  or  75  rolls  were  delivered  to  press 

introductions  of  new  products  rooms  at  a  freight  cost  of  about 
Cost  to  advertisers  at  present  and  also  cooperative  deals.  $1,500. 

amounts  to  a  little  more  than  “Certainly  it  is  a  way  of  doing  3 — Not  all  newspapers  will 

twice  the  black  and  white  news-  advertising  in  newspapers  that  have  the  number  of  press  units 
paper  rate.  The  newspaper  is  commands  complete  attention,  necessary  at  the  time  wanted  by 
paid  its  black  and  white  rate  As  such  it  should  be  used  often  the  advertisers, 
and  the  advertiser  pays  other  as  a  means  of  merchandising  4 — Some  ROP  color  news- 


Production  Manager  Selected  Markets 

Rollin  Hubbard,  Eastern  Col-  “It  offers  a  way  of  hitting 
ortype  production  manager,  said  certain  markets  with  great 


Twice  the  B  and  W  Cost 


Detroit  printer.  The  advertiser 
paid  freight  charges  from  De¬ 
troit.  There  are  8,000  copies  of 


$1,500. 

3 — Not  all  newspapers  will 


GLOBAL — A  plastic  globe  IO*/2 
feet  in  diameter  revolves  within  a 
ring  of  "All  Around  Coverage" 
atop  the  San  Jose  (Calif.)  Mer-  | 
cury-News  building.  The  news¬ 
paper's  promotion  staff  designed 
the  emblem. 

papers  are  refusing  to  accept 
hi-fi  color.  No  attempt  has  yet 
been  made  to  make  a  definitive 
list  of  newspapers  willing  to 
carry  hi-fi.  Y&R  simply  selected 
85  newspapers  in  principal  mar¬ 
kets  they  considered  clients 
might  wish  to  use.  That  lists 
68  newspapers  which  will  ac¬ 
cept  hi-fi  color  at  the  B&W  line 
rate  with  no  premium  and  no 
rebate  on  paper  or  ink.  An 
additional  17  papers  will  accept 
at  B&W  line  rate  with  rebate 
on  paper  and  ink.  I 

5 — Inability  to  print  the  news¬ 
paper’s  folio,  dateline  or  “ad¬ 
vertisement”  slug  on  each  page 
of  ad  copy.  This  has  entailed 
payment  of  a  higher  rate  than 
under  second-class  privileges  for 
this  part  of  the  newspaper. 

N.  S.  McNeish,  business  man¬ 
ager  of  the  World  Telegram, 
said  the  handling  of  the  hi-fi 
color  insert  ran  very  smoothly. 
Both  he  and  Barney  G.  Cameron, 
business  manager  of  the  Herald 
Tribune,  declared  the  new  way 
of  using  full-color  in  news¬ 
papers  was  an  important  ad¬ 
vance  in  advertising. 

Initiated  by  Newspapers  ' 

Mr.  Hubbard  worked  with 
Louis  Greenwood,  who  buys 
printing  at  Y&R,  in  developing 
the  process.  Work  on  the  proj¬ 
ect  started  last  October.  Mr. 
Greenwood  said  newspapers, 
among  them  the  Philadelphia 
Inquirer,  were  the  first  to  sug¬ 
gest  the  idea  of  preprinted  rolls. 
The  idea  had  been  used  before 
with  aluminum  foil,  and  there 
had  also  been  one  unsuccessful  , 
experiment  with  55-pound  stock. 

What  had  to  be  overcome  by 
design  of  the  advertisements 
was  poor  copy  due  to  “creepage” 
or  “shrinkage.” 
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FC&B’s  Taylor  Marks 
First  Year  as  President 


By  Philip  N.  Schuyler 

Rolland  W.  Taylor  this  month 
completes  his  first  year  as  presi¬ 
dent  of  Foote,  Cone  &  Belding, 
Inc.,  and  a  one-word  appraisal 
sums  it  up:  “Excellent.” 

“But,”  Mr.  Taylor,  who  was  a 
pre-law  student  at  the  Univer¬ 
sity  of  Michigan  and  exercises  a 
legal  caution  in  his  choice  of 
words,  quickly  added,  “it  just 
didn’t  happen  because  of  me.” 

9  New  Accounts 

What  happened  was  the  addi¬ 
tion  of  nine  new  accounts, 
bringing  that  total  to  46  in  this 
country;  no  cutbacks  in  other 
accounts;  no  lay-offs  in  person¬ 
nel  that  total  800  in  this  coun¬ 
try,  1,100  throughout  the  world; 
the  introduction  of  an  improved 
pension  plan  for  employes, 
retroactive  to  provide  for  the 
old-timers;  and  what  Mr.  Taylor 
described  as  “a  change  in  policy, 
which,  while  maintaining  the 
autonomy  of  our  offices,  will 
enable  us  to  do  an  even  better 
job  of  drawing  on  the  personal 
abilities  and  talents  in  all  our 
offices  as  specific  problems 
arise.” 

New  Accounts 

New  accounts  on  the  Foote, 
Cone  &  Belding  list  are:  for 
New  York,  Angostura  bitters  of 
Angostura-Wuppermann  Cor¬ 
poration;  Nebs,  product  of  the 
Norwich  Pharmacal  Company; 
“Air-wick”,  Lever  Brothers 
Pepsodent  Division ;  Gulistan 
carpets,  A.  &  M.  Karagheusian, 
Inc.;  for  Chicago,  S.O.S.  Divi¬ 
sion  of  General  Foods;  The 
Hertz  Corporation  (Rent  A 
Plane),  and  Zenith  Radio  Cor¬ 
poration;  and,  for  San  Francis¬ 
co,  Calo  Dog  Food  Company, 
Inc. 

The  46  accounts  bill  in  the 
neighborhood  of  $100,000,000  a 
year,  of  which  60.8%  goes  into 
print;  43.2%  into  broadcasting 
(35.2%  TV  and  8%  radio)  and 
6%  outdoor.  These  percentages 
fluctuate,  of  course. 

Likes  Papers 

Mr.  Taylor  thinks  highly  of 
newspapers.  He  reads  five  news¬ 
papers  daily,  spending  easily  an 
hour  and  a  half  keeping  up  with 

editor  8c  publisher 


the  news.  On  Sunday,  he  spends 
two  hours.  He  tries  to  keep  up 
regularly  with  the  trade  press, 
including  Variety  and  Editor  & 
Publisher. 

‘Vilal,  Vigorous’ 

“Newspapers  are  a  vital  and 
vigorous  advertising  medium,” 
he  declared.  “This  agency  has  a 
proper  respect  for  what  news¬ 
papers  are  doing,  first  of  all  for 
their  readers,  and  then  also  in 
promoting  themselves  to  agen¬ 
cies  like  ours  as  a  means  for 
selling  goods.  I  have  read  criti¬ 
cisms  of  newspaper  promotion. 
While  I  may  be  blind,  I  person¬ 
ally  think  they  are  doing  a 
splendid  job  in  this  regard. 

“Most  important  of  all,  our 
newspapers  are  doing  an  honest 
job  of  reporting  the  news  of 
business  conditions.  It  certainly 
would  have  been  just  as  unwise 
to  gloss  over  recession  news  as 
it  would  be  to  ignore  the  many 
encouraging  developments  in  the 
business  picture.  The  honest 
realistic,  objective  approach  of 
our  free  press  is  better  for  all 
concerned.” 

Network  of  Affiliates 

Foote,  Cone  &  Belding  now 
maintains  offices  in  New  York, 
Detroit,  Chicago,  Los  Angeles, 
San  Francisco,  Hollywood, 
Houston,  Kansas  City,  London, 
England,  Berne  Switzerland, 
and  Mexico  City,  with  a  net¬ 
work  of  affiliates  all  over  the 
rest  of  the  world. 

The  agency  has  no  specific 
target  for  growth;  no  five  or 
10  year  plan.  Mr.  Taylor  de¬ 
clared  : 

“We  live  in  the  future  con¬ 
stantly  and  we  intend  to  expand. 

“No,  I  won’t  speculate  on 
what  I  consider  might  be  the 
maximum  size  for  operating  an 
agency  efficiently.  Let  me  put  it 
this  way:  There  are  a  number 
of  agencies  substantially  larger 
than  we  are  and  they  are  most 
effective.  We  intend  to  compete 
with  them,  and  that  means  ex¬ 
pansion.” 

Creative  Power 

“Creative  power”  is  what 
brought  Foote,  Cone  &  Belding 
to  its  present  position  among 
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"This  agency  has  a  proper  respect  tor  what  newspapers  are  doing." 


the  top  10  advertising  agencies 
in  the  country,  and  will  be  re¬ 
sponsible  chiefly  for  future 
growth,  according  to  Mr. 
Taylor. 

“It  is  our  firm  belief  in  and 
devotion  to  what  we  say  in  the 
advertising  we  prepare  for  our 
clients,”  is  how  Mr,  Taylor  ex¬ 
pressed  it.  “After  all,  we  are 
primarily  advertising  people — 
creative  people.  We  have  confi¬ 
dence  that  in  creating  selling 
advertising  we  do  singularly 
well.” 

In  his  advance  planning,  Mr. 
Taylor  is  presently  giving  no 
thought  to  specialized  divisions 
on  public  relations,  market  re¬ 
search,  and  sales  management 
as  has  been  the  case  with  other 
large  agencies.  “We  may,  how¬ 
ever,  be  forced  into  it,”  he 
adde^. 

Doesn’t  Gamble 

In  its  quests  for  new  business, 
Foote,  Cone  &  Belding  does  not 
gamble  with  “expensive  specu¬ 
lative  presentations,”  according 
to  Mr.  Taylor. 

“We  confine  our  new  business 
efforts  to  telling  the  story  of 
our  organization,”  he  said.  “It 
is  our  feeling  that  a  prospective 
client  buys  the  creative  and 
marketing  know-how  of  the 
agency,  which,  when  they  elect 
to  have  us  work  for  them,  are 
adapted  to  their  specific  prob¬ 
lems.  No  agency  can  afford  to 
undertake  a  thorough  study  for 


a  client  before  getting  a  definite 
assignment.  Any  such  attempt 
runs  the  danger  of  being  super¬ 
ficial  and  untrustworthy. 
Naturally  we  do  assemble  and 
show  prospects  material  and  in¬ 
formation  we  have  accumulated 
through  the  years  that  is  avail¬ 
able  to  meet  their  needs.” 

Mr.  Taylor  questioned  the  as¬ 
sertion  in  the  Frey  report  that 
top  management  is  not  com¬ 
pletely  sold  on  the  value  of 
advertising. 

Doesn’t  Agree 

“I  don’t  agree  with  this  point 
of  view  at  all,”  he  declared. 
“In  my  experience,  top  manage¬ 
ment  in  this  country  definitely 
appreciates  and  imderstands  the 
importance  of  advertising.  This 
is  especially  true  among  manu¬ 
facturers  of  packaged  goods.” 

While  on  the  subject  of  the 
Frey  report,  Mr.  Taylor  said  he 
is  “quite  happy”  with  the  pres¬ 
ent  method  of  agency  compensa¬ 
tion. 

Compensation 

“Agency  compensation  repre¬ 
sents  an  area  all  its  own  for 
comment.  I  have  no  particular 
desire  to  see  a  change  in  the 
present  method  of  media  com¬ 
missions.  On  the  other  hand,  I 
don’t  regard  the  15%  as  sacro¬ 
sanct.  It  has  proved  to  be  an 
equitable  system  through  the 
years,  and  a  workable  system. 
It  comes  down  to  simple  arith- 
(Continued  on  page  20) 


ADVERTISER  •  NEWSPAPER 


U.S.  Steel  Flips  Lid 
On  Canned  Drinks 


By  Robert  B.  McIntyre 

United  States  Steel  Corp.  last  1 
week  flipped  the  lid  on  a  new  • 
marketing  service  designed  to  1 
put  a  charge  into  the  sales  of  s 
soft  drinks  in  cans  with  the  i 
mailing  of  a  “Soft  Drinks  in  i 
Cans”  newspaper  service  to  the  t 
ad  directors  of  all  daily  news-  1 
papers.  i 

An  additional  4,000  copies  of  i 
the  four-page  proof  book,  con-  i 
taining  both  advertising  ele¬ 
ments  and  editorial  material  on 
the  advantages  of  drinking  soft 
drinks  from  cans,  were  distrib¬ 
uted  as  inserts  in  the  Metro 
Newspaper  Service  which  went 
out  July  1. 

Free  Ad  Mats 


1  of  which  got  off  the  ground 
June  26  with  publication  of  the 
first  of  series  of  five  large-space 
ads  (see  cut)  in  42  newspapers 
in  33  key  markets  where  canned 
soft  drinks  are  said  to  enjoy 
maximum  supermarket  distri¬ 
bution.  This  effort  is  described 
as  being  “the  largrest  consumer 
newspaper  advertising  schedule” 
ever  undertaken  by  U.  S.  Steel 
(E&P,  May  31,  page  17p 

Other  ads  in  this  series  are 
scheduled  to  break  in  the  same 
newspapers  and  markets  July 
3,  17,  31,  and  Aug.  14  (all 
Thursdays) . 

On  national  TV,  the  U.  S. 
Steel  Hour  will  present  canned 
soft  drink  commercials  on  July  2 


newspaper  ad,  announcement 
ads  in  the  early  summer  issues 
of  Supermarket  News,  Food 
Topics  and  Supermarket  Mer¬ 
chandising  explained  the  pro¬ 
gram  to  supermarket  operators 
and  urged  them  to  stock  and 
display  canned  soft  drinks.  Com¬ 
parable  announcement  ads  ran 
in  the  bottling  trade  papers. 

The  direct  mail  advertising 
got  underway  last  week  and 
reached  all  packers  of  soft 
drinks,  editorial  staffs  of  food 
trade  publications,  supermarket 
chain  headquarters,  editors  and 
ad  directors  of  all  daily  news¬ 
papers  and  TV  stations,  and 
trade  associations. 

Reps  Made  Calls 

Newspaper  representatives 
have  already  made  personal 
calls  on  supermarket  operators 
and  local  bottlers  where  U.  S. 
Steel  is  running  newspaper  ads. 

U.  S.  Steel  is  confident  that 
this  marketing  strategy  will:  1) 
build  broader  and  stronger  pub¬ 
lic  preference  for  soft  drinks 
in  cans;  2)  remind  supermarket 
operators  of  the  benefits  of 
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EXAMPLES — Examples  of  what 
U.  S.  Steel  Corp.  is  trying  to  do 
in  its  new  Steelmaric  Newspaper 
Service  to  make  it  easy  for  news¬ 
papers  to  sell  new  linage. 

an  excellent  mat  service  to  help 
retailers  of  products  made  of 
steel  advertise  more  frequently 
and  more  effectively  in  newspa¬ 
pers.” 

Newspapers  interested  in  re- 


Suggested  ads  and  illustra¬ 
tions,  mats  of  which  are  avail¬ 
able  free,  are  geared  for  tie-in 
by  supermarkets,  superettes, 
grocers,  bottlers  and  others  in¬ 
terested  in  promoting  soft 
drinks  in  cans. 

U.  S.  Steel  is  not  without  its 
selfish  motives  in  pushing  the 
sale  of  soft  drinks  in  cans.  Tin¬ 
plate,  from  which  cans  are 
made,  is  99%  steel. 

Objectives 

Objective  of  U.  S.  Steel’s  new 
marketing  service  is  to  offer  a 
continuous  national  program 
that  will:  1)  help  the  present 
packers  of  soft  drinks  in  cans  to 
expand  distribution,  increase 
sales  and  total  volume;  and  2) 
interest  all  other  packers  in 
converting  to  cans. 

U.  S.  Steel  plans  to  accom¬ 
plish  this  objective  by  building 
stronger  public  acceptance  and 
preference  for  soft  drinks  in 
cans;  further  educating  the 
supermarket  industry  about  the 
advantages  of  merchandising  a 
convenient  product;  and  by  pro¬ 
viding  advertising  and  promo¬ 
tional  help  for  packers  who  are 
now  marketing  soft  drinks  in 
cans. 

Gtes  Advantages 

The  marketing  program  will 
demonstrate  five  advantages  of 
canned  soft  drinks  over  glass 
bottles:  lightweight,  easy  to 
handle,  space-saving,  no  deposits 
to  pay,  no  empties  to  return, 
chills  quickly,  and  no  breakage. 

Initiating  this  U.  S.  Steel 
promotion  (via  BBDO)  is  a 
sales-building  newspaper  and 
TV  advertising  program.  Phase 
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and  July  30.  In  addition,  soft  selling  canned  soft  drinks;  and  ceiving  proof  books  and  mats 

drinks  will  be  an  important  part  3)  give  practical  promotional  may  obtain  them  by  writing  to 

of  other  TV  program  commer-  help  to  present  packers  of  Robert  C.  Myers,  director,  mar- 

cials  during  July  and  August.  canned  soft  drinks.  ket  development  division,  U.  S. 


Reasons  Given 

Headlined,  “  ‘It’s  best  in  cans 
— ’  Say  Soft  Drink  Fans,”  last 
week’s  first  newspaper  insertion 
lightly,  but  pointedly,  pounded 
home  the  advantages  of  canned 
soft  drinks  and  gave  retailers 
reasons  to  promote  and  display 
canned  soft  drinks.  The  first 
newspaper  ad  provided  a  nu¬ 
cleus  for  packer  tie-in. 

To  make  this  advertising 
program  work  effectively,  U.  S. 
Steel  has  already  launched  a 
merchandising  program  of  trade 
and  direct  mail  advertising. 
Well  in  advance  of  the  first 


READY  TO  RUN— Thif  ready-to- 
run  ad  can  be  offered  to  bottlers 
or  distributors,  who  may  want  to 
list  retail  outlets,  or  its  elements 
may  be  cut  out  for  use  to  suit 
individual  newspaper's  advertisers. 


‘Steelmark’  Service 
Also  released  this  week  with 


Steel  Corp.,  525  William  Penn 
PI.,  Pittsburgh  30,  Pa. 

e 


the  July  Metro  Newspaper  Serv¬ 
ice  was  U.  S.  Steel’s  new  1958 
“Steelmark”  Newspaper  Service 
(see  cut) .  This  service,  in  eight- 
page  format,  has  been  designed 
to  help  newspapers  build  busi¬ 
ness  anytime,  all  year  long 
around  products  made  of  steel 
(E&P,  April  12,  page  17). 

In  a  front-page  letter  ad¬ 
dressed  to  Robert  C.  Myers, 
Charles  T.  Lipscomb  Jr.,  presi¬ 
dent  of  the  Bureau  of  Advertis¬ 
ing,  ANPA,  describes  the  “Steel¬ 
mark”  service  as  providing 
“good  solid  material  to  help 
newspapers  get  together  with 
banks  and  public  utilities  to 
create  brand  new  marketing 
events  —  events  that  can  mean 
extra  linage.” 

Mr.  Lipscomb’s  letter  con¬ 
tinued  in  part:  “We  like  the 
way  it  (Steelmark)  enables 
newspapers  to  use  their  own 
imagination  and  sales  ingenuity. 
The  Shoppers  Showcase  idea 
and  the  Kitchen  merchandising 
promotion  certainly  open  up  an 
opportunity  for  newspapers  to 
tie  right  in  to  your  new  theme 
with  lots  of  advertisers  whose 
products  ‘Lighten  Your  Work’ 
—  ‘Brighten  Your  Leisure’  — 
and  ‘Widen  Your  World.’ 

“In  addition,  the  big  assort¬ 
ment  of  advertising  mats  gives 
newspapers  the  chance  to  apply 
new  copy  themes,  illustrations 
and  advertising  elements  to  al- 


Deadline  July  13 
For  Sports  Award 

July  13  is  the  closing  date 
for  work  which  can  be  submitted 
for  the  Grantland  Rice  Award 
which  is  presented  by  the 
Sportsmanship  Brotherhood  on 
the  anniversary  of  Rice’s  birth¬ 
day,  November  1.  The  award 
honors  a  writer  “for  an  out¬ 
standing  example  of  sports  re¬ 
porting  in  the  Rice  tradition 
appearing  in  a  United  States 
newspaper  or  magazine  pub¬ 
lished  daily,  or  at  least  once  a 
week.”  The  award  is  a  bronze 
plaque  bearing  the  likeness  of 
Grantland  Rice. 

Nominations  should  be  ad¬ 
dressed  to  Daniel  Chase,  Execu¬ 
tive  Director,  Sportsmanship 
Brotherhood,  119  East  19th 
Street,  New  York  3,  N.  Y. 

• 

Scholarship  Given 

New  Brunswick,  N.  J. 

The  Ridgewood  Newspapers, 
published  by  Bennett  H.  Fishier, 
have  established  a  |500  scholar¬ 
ship  to  be  awarded  each  Spring 
to  a  Ridgewood  High  School 
senior  who  has  been  accepted 
for  admission  to  the  School  of 
Journalism  at  Rutgers — The 
State  University.  First  recipient 
of  the  scholarship  is  Miss  Jenni¬ 
fer  Smith,  who  will  enter  Doug¬ 
lass  College,  as  a  prospective 


1 


most  any  of  their  own  promo-  major  in  the  Editorial  Sequence 
tions  at  almost  any  time.  It  is  of  the  School  of  Journalism. 
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What  single 
compact  market 
buys  MORE  than  j 
each  of  / 
36  entire  states  / 


I  It  s  The  Cleveland  | 
i  Plain  Dealer  Market  I 


You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 

The  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES* 


Here’s  how  the 
Cleveland  Market 
sells  A'h 

billion  dollars 


COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Faod  Sales 

589,775 

510,796 

1.100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Autamotive 

435,242 

430,796 

866,038 

Gas  Statians 

146,580 

176,027 

322,607 

Furniture,  Hausehold  Ap 

pliances  125,120 

104,022 

229,142 

■  ■  ■  ■  I  (Sourer,  Salts  Management  Survey  o/  Buying  Powtr,  May  10,  I9SS)  | 

*  Akron,  Canton  and  Youngstown's  Counties  are  not  included  in  above  Sales. 

Represented  by  Cresmer  &  Woedteard,  Ine.,  New  York,Cbieage,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles.  Member  oj  Metro  Sunday  Comics  and  Magazine  Network, 
editor  &  PUBLISHER  for  July  5,  1958 


Taylor 

{Continued  from  page  17) 


metic.  An  agency  must  have 
sufficient  revenue  to  give  clients 
the  kind  of  service  demanded 
and  return  a  reasonable  profit. 
In  addition  to  commissions,  we 
often  charge  fees  to  our  clients, 
usually  when  requested  to 
undertake  special  projects.  We 
are  always  guaranteed  a  normal 


return  for  work  we  do.” 

One  commission  problem  con¬ 
sidered  quite  critical  among 
many  agencies  and  advertisers 
regards  the  handling  of  pack¬ 
aged  broadcast  programs. 
Should  the  commission  be  paid 
on  both  time  and  talent? 

“It  is  my  personal  opinion,” 
Mr.  Taylor  said,  “and  I  speak 
as  one  who  has  served  both  as 
an  advertiser  and  an  agent,  that 
no  matter  how  ‘packaged’  a 
show  may  be,  there  is  plenty  of 
work  for  the  agency  involved. 


Commission  on  time  alone  is  not 
sufficient.” 

Views  on  Co-op 

Mr.  Taylor  was  asked  to  com¬ 
ment  on  a  recent  survey  that 
revealed  $2  billion  a  year  was 
being  invested  in  cooperative 
advertising. 

“We  prepare  material  to  be 
used  by  our  clients  in  coopera¬ 
tive  advertising,”  he  said.  He 
added  that  he  was  “trying  to  be 
honest,  rather  than  reflect  a 
sour  grapes  attitude”  toward 


the  question.  “Unless  coopera-  I 
tive  advertising  is  carefully 
policed  it  can  be  frightfully  | 
wasteful,”  he  added.  I 

Dropped  Law 

Born  in  Illinois,  Nov.  13, 1907,  | 
Mr.  Taylor  grew  up  in  Long  : 
Beach,  Calif.  Following  gradu-  , 
ation  from  the  University  of 
Michigan  in  1929,  he  dropped 
law  as  a  career  and  started 
working  in  a  Los  Angeles 
brokerage  house.  For  a  brief 
time  he  was  a  trainee  at  the  ! 
Union  Oil  Co. 

In  1930,  Mr.  Taylor  joined  the  j 
Kroger  grocery  chain,  starting  , 
as  a  trainee  and  working  up  to 
assistant  branch  manager.  He  ' 
joined  the  merchandising  de¬ 
partment  of  American  Weekly  i 
in  1937  and  left  after  five  years 
to  work  for  William  Esty  Co.  | 
where  he  handled  such  ac¬ 
counts  as  Colgate,  R.  J.  Reyn-  j 
olds  Tobacco  Co.,  and  Thomas 
Leeming  Co.  (Ben-Gay  and 
Pacquin). 

Mr.  Taylor,  who  stands  five  ' 
feet,  11  inches  and  weighs  a  { 
lean  175  pounds,  first  joined 
Foote,  Clone  &  Belding  in  1947  ' 
as  an  account  executive  in  Chi¬ 
cago  on  Lever  Brothers  Pepso- 
dent  toothpaste.  In  1951  he  was 
transferred  to  FC&B’s  New 
York  office  and  in  1953  he  left 
the  agency  to  work  for  Colgate- 
Palmolive  Co.  as  vicepresident  ' 
in  charge  of  advertising. 

Three  years  later,  Mr.  Taylor  ] 
was  back  with  FC&B,  this  time  i 
as  executive  vicepresident  and  ' 
manager  of  the  New  York  office. 
Eighteen  months  later  he  was 
elected  president  succeeding 
Fairfax  M.  Cone  who  moved  up 
to  chairman  of  the  executive 
committee. 

• 

City  on  the  March 
Sections  Published 

London,  OnL 

The  London  Free  Press  has 
published  the  first  of  three  spe¬ 
cial  “London  on  the  March”  sec¬ 
tions. 

The  first  section,  supported  by  ; 
local  industrial  advertising,  ! 
shows  that  more  than  $200,000,- 
000  has  been  spent  in  the 
Greater  London  area  for  ex¬ 
pansion  and  creation  of  indus¬ 
try  since  1948.  Second  and  third 
sections  will  deal  with  commer¬ 
cial,  residential,  and  civic  de¬ 
velopment. 

Editorial  content  of  the  sec-  ; 
tions  is  prepared  by  the  Free  j 
Press  Promotion  Department,  j 

To  qualify  for  the  discount 
the  bill  must  be  paid  in  full 
either  in  cash  before  5  p.m.  on 
Tuesday  following  the  week  of 
delivery  to  his  customers,  or  by 
check  mailed  before  midnight; 
Tuesday.  I 


^Announcement 


Federate(i  Publications 
Buys  Chronicle  Company 

- Marion  (Ind.)  Chronicle,  June  19,  1958  - 


Federated  Publications,  Inc., 
which  has  operated  newspapers 
in  Michigan  and  Indiana  for  30 
years,  has  purchased  the  entire 
interests  of  the  Chronicle  Publish¬ 
ing  Co.,  Inc. 

In  addition.  Federated  Publica¬ 
tions  has  contracted  to  purchase 
ownership  of  Radio  Station 
WMRI,  AM  and  FM,  subject  to 
approval  by  the  Federal  Commu¬ 
nications  Commission. 

The  Chronicle  company  pub¬ 
lishes  the  evening  Chronicle,  the 
morning  Leader-Tribune  and  the 
Sunday  Chronicle-Tribune. 

Federated  publishes  the  Lafay¬ 
ette,  Ind.,  Journal  and  Courier, 
the  Lansing,  Mich.,  State  Journal 
and  the  Battle  Creek,  Mich.,  En¬ 
quirer  and  News. 

Gardner  J.  Thomas,  present 
publisher  of  the  Marion  news^- 
pers,  continues  in  that  capacity 
and  has  been  elected  a  member 
of  the  board  of  directors  of  Fed¬ 
erated  Publications.  Richard  B. 
Thomas,  who  has  been  business 
manager,  becomes  general  man¬ 
ager  of  the  Marion  properties. 

Officers  of  Federated  are  Rob¬ 
ert  B.  Miller,  president  and  pub¬ 
lisher  of  the  Battle  Creek  En¬ 
quirer  and  News;  Louis  A.  Weil, 
Jr.,  executive  vice-president  and 
publisher  of  the  Lafayette  Jour¬ 
nal  and  Courier;  Louis  A.  Weil, 
Sr.,  vice-president  and  publisher 


of  the  Port  Huron,  Mich.,  Times- 
Herald;  Paul  A.  Martin,  secre¬ 
tary  and  publisher  of  the  Lansing 
State  Journal,  and  Joseph  R. 
Chema,  of  Battle  Creek,  comp¬ 
troller  and  treasurer.  Other  Fed¬ 
erated  Board  members  are  Ewing 
T.  Boles,  Columbus,  Ohio,  and 
H.  C.  Hawk,  of  Battle  Creek. 

Miller  and  Weil  have  been  ac¬ 
tive  in  the  business  and  civic  life 
of  their  respective  communities. 
Miller  has  been  president  of  the 
Battle  Creek  Rotary  Club,  Cham¬ 
ber  of  Commerce  and  of  the  Com¬ 
munity  Chest.  In  addition,  he  has 
served  as  chairman  of  various 
local  charitable  campaigns  and  in 
the  organization  of  United  Health 
and  Welfare  Fund  of  Michigan, 
as  well  as  serving  on  the  national 
budget  committee. 

Weil,  is  a  past-president  of  the 
Inland  Daily  Press  association, 
the  country’s  largest  regional 
newspaper  organization.  He  cur¬ 
rently  is  a  member  of  the  board 
of  directors  of  the  American 
Newspaper  Publishers  Associa¬ 
tion  and  chairman  of  the  board 
of  the  ANPA’s  Bureau  of  Adver¬ 
tising.  As  members  of  publishing 
families,  both  Miller  and  Weil 
have  spent  their  entire  adult  lives 
in  the  newspaper  business. 

The  negotiations  were  con¬ 
cluded  by  Vincent  J.  Manno,  New 
York  broker. 


Transaction  Negotiated  by 

VINCENT  J.  MANNO 

50  E<Mt  58th  Newspaper  Broker  •  Consultant  ELdorado  5-0405 

New  York  22,  N.  Y, 
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The  Hindenburg  and  Morro  Castle 
disasters,  the  long-count  Dempsey- 
Tunney  fight,  Eucharistic  Con¬ 
gresses,  the  Herrin  Massacre, 
World  Series  and  Miss  America 
contests,  the  Black  Sox  scandal,  the 
Lindbergh  kidnaping,  Germany’s 
surrender  at  Rheims,  the  first 
Bikini  bomb  test,  the  trials  of  Ruth 
Snyder,  Alger  Hiss,  the  Rosen- 
bergs . . .  these  are  a  few  of  the  big 
news  events  James  LKilgallen  has 
covered. 

Plus  any  number  of  front-page 
news  figures,  noted  and  notorious : 
the  first  John  D.  Rockefeller  and 
first  Henry  Ford... Coolidge,  FDR, 
Eisenhower. . .  Bishop  Sheen,  Ber¬ 
nard  Baruch,  Casey  Stengel... A1 
Capone,  Alger  Hiss,  Frank  Cos¬ 
tello.  Name  any  kind  of  assign¬ 
ment:  Jim  Kilgallen  has  handled 
it,  and  with  a  skill  that  has  made 
his  by-line  one  of  the  most  familiar 
and  renowned  of  our  time.  He  is,  as 
Damon  Runyon  said,  “an  editor’s 
dream  of  a  reporter.” 

He  is  a  UPI  reporter. 


'U’nited^ 

IDress 
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Southern  Railway  Rides 
Same  Homey  Format 


“Advertising  is  repetition,” 
wrote  Arthur  Brisbane,  noted 
editor,  long  ago.  The  precept 
hasn’t  changed  through  the 
years,  although  many  adver¬ 
tisers  are  forever  thinking  their 
format  must  be  continually  al¬ 
tered.  Agencies  are  prodded 
unmercifully  to  come  up  with 
something  new. 

Cunningham  &  Walsh,  Inc., 
New  York,  is  fortunate  with  its 
client.  Southern  Railway  Sys¬ 
tem.  The  same  homey  format 


EFFECTIVE 

NEWSPAPER  ADS 
(Number  3) 


started  15  years  ago  for  this 
railroad  is  running  along  the 
same  smooth  rails  today.  It  is  a 
chatty,  informal  message  to  the 
on-line  home  folks  signed  by 
Harry  A.  DeButts,  president. 
There  are  curves  in  the  track, 
of  course;  often  quite  exciting. 
For  example,  when  Mr.  De- 
Butts,  tired  of  railroads  com¬ 
plaining,  and  speaking  for 
Southern,  came  out  with  the 
assertion:  “It’s  time  for  less 
crying  and  more  trying!” 

Then  Charles  Hagn,  C&W’s 
art  director  on  Southern, 
combed  through  300  crying  baby 
photos  and  came  up  with  one 
with  real  tears  rolling  down 
chubby  cheeks  (see  cut).  He 
slammed  it  into  the  top  half  of 
a  newspaper  ad  running  five 
columns  by  196  lines.  In  white 
letters  on  the  black  photographic 


background  he  lettered  the  head¬ 
line:  “This  is  the  end  of  the 
line  for  you,  cry-baby!” 

Pungent  Pen 

Then  Mr.  DeButts  got  busy 
with  his  pungent  pen,  profes¬ 
sionally  aided  by  B.  E’.  Young, 
assistant  to  the  president,  and 
Story  Chappell,  account  execu¬ 
tive  and  copywriter.  This  is 
what  he  said: 

“What  we  want  is  more 
freight  to  hauL  And  we  know 
that  trying,  not  crying,  is  the 
way  for  our  railroad  to  win 
back  the  business  lost  in  recent 
years  to  subsidized  competitors.” 

Five  paragraphs  completed 
the  text,  plus  a  hard-sell  box  in 
the  lower  left-hand  corner 
headed:  “We  Want  Your 
Freight  in  ’58;”  and  with  this 
sign-off,  “This  Year,  Ship  Via 
Southern  and  See!” 

Mr.  DeButts  takes  a  close 
personal  interest  in  Southern’s 
advertising  program,  the  news¬ 
paper  part  of  which  runs  in 
more  than  400  daily  and  weekly 
papers  in  on-line  cities  and 
towns. 

When  Mr.  Chappell  became 
“The  Man  from  Cunningham  & 
Walsh”  and  was  assigned  to  field 
work  to  learn  the  railroad 
client’s  business,  he  did  his  stint 
behind  a  ticket  counter  in  Wash¬ 
ington,  D.  C.  This  experience 
has  helped  him  in  his  meetings 
with  Mr.  DeButts  and  Mr. 
Young.  The  trio  tackle  the  ad¬ 
vertising  wordage.  Mr.  Chap¬ 
pell  has  been  at  it  for  most  of 
the  15  years  Southern  Railway 
has  been  a  frequent  and  consist¬ 
ent  advertiser  in  newspapers. 

In  all  that  time  the  basic  idea 
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of  the  signed  message  from  the 
railway’s  president  has  never 
varied.  One  advertisement  in  the 
series,  indeed,  has  been  repeated 
twice  without  a  single  change. 
A  third  repetition  is  presently 
being  considered. 

Aimed  at  young  men  readers 
of  the  newspapers,  it  is  timed 
for  publication  at  back-to-school 
time  in  September.  A  pen  and 
ink  drawing  of  a  young  man  is 
the  illustration.  He  is  seated  on 
a  wall  outside  a  school,  looking 
down  on  a  scene  that  shows  the 
Southern’s  tracks  with  modem 
industries  beyond.  The  text  tells 
of  growing  Southern  industry. 
The  region  is  pictured  as  “a 
great,  new  opportunity-land.” 
The  key  words,  “Stay  South, 
Young  Man”  invite  eyes  to  the 
short  text  that  is  a  solid,  in¬ 
spiring  message,  less  than  200 
words  long. 

“We  have  great  respect  for 
the  effectiveness  of  the  steady 
impact  of  the  daily  or  weekly 
newspaper  on  its  readers,”  Mr. 
Young  said.  “We  want  Southern 
to  become  as  close  a  part  of  that 
impact  as  we  can.  So  we  have 
kept  the  advertisements  running 
in  newspapers  year  after  year 
and  hope  to  keep  on  doing  so.” 

Prime  Purpose 

“Our  prime  purpose  is  to  keep 
the  people  who  live  in  the  com- 
munities  the  8,000-mile 
Southern  System  serves  aware 
of  the  important  part  the  rail¬ 
road  plays  in  their  lives.  We  be¬ 
lieve  that  they  have  come  to 
know  and  like  the  Southern  as 
a  modem,  progressive  carrier, 
a  large  employer,  a  substantial 
taxpayer,  a  good  customer  of 
local  business  and  industry  and 
as  one  of  the  growing  industrial 
Southland’s  most  persistent  and 
enthusiastic  ‘boosters.’ 

“Simply  and  plainly,  these 
ads  point  up  the  importance 
of  all  railroads — and  par- 
!  ticularly  the  Southern — to  com¬ 


munities  linked  by  the  rails. 
Although  a  railroad  is  a  priv¬ 
ately-owned,  self-supporting;  i 
transportation  business,  it  is  so  T 
vital  a  part  of  a  region’s  econ-  | 
omic  life  that  public  under-  ^ 
standing  is  of  utmost  import-  rt 
ance  to  both  the  community  and 
the  railroad.” 

• 

Food  Chains  To  Get  i 
^Buymanship’  Kits 

The  National  Association  of  ! 
Food  Chains  is  offering  its  250  i 
member  companies  a  compre-  I 
hensive  advertising-merchandis¬ 
ing  service  designed  to  promote  , 
sales  and  teach  consumers  the 
art  of  “buymanship.” 

A  free  sample  portfolio  con¬ 
taining  the  first  monthly  service  ; 
has  been  mailed  to  NAFC  mem¬ 
bers,  operators  of  12,000  super-  A 
markets  and  food  stores  from  f 
coast  to  coast.  The  kit  contains  j 
newspaper  mats,  glossy  proofs,  ■ 
headings  and  layouts ;  radio  and  ! 
TV  copy;  15  budget-stretching  \ 
menus;  shopper  tips;  seasonal  ; 
promotion  ideas  and  publicity  I 
and  employee  relations  mater¬ 
ials. 

The  service  sells  for  $25  a 
month  to  companies  and 
branches  with  15  stores  or  less, 
$50  a  month  to  those  with  more  j 
than  15  stores.  The  August  is-  * 
sue  will  be  mailed  July  15. 

Newspaper  mats,  headings  I 
and  layouts  are  available  in  8,  ! 
6,  4  and  2-column  sizes  with  re¬ 
production  proofs  of  finished  m 
art.  The  NAFC  is  located  at  w 
1025  Connecticut  Ave.,  N.  W., 
Washington  6,  D.  C.  I 

•  j 

June  Section  Stars  i 
Found  in  Office  1 

Plainfield,  N.  J.  [ 

The  Plainfield  Courier-News  f 
found  the  “Stars”  of  its  June  ! 
24  “Bride  and  Groom”  adver-  I 
tising  section  right  in  its  own  j 
bailiwick.  > 

Featured  in  the  10-page  sec¬ 
tion,  in  40  photographs,  were 
Felecia  Anne  Fenberg,  reporter, 
and  her  fiance,  George  Stitcher  ’ 
Jr.,  a  former  employee  of  the  J 
display  advertising  department.  * 

They  plan  to  be  married  ] 
July  6.  ! 

Miss  Fenberg  and  Mr.  Stitcher 
were  shown  on  a  pre-wedding 
shopping  tour.  Pictures  were 
made  by  Joseph  De  Caro,  free¬ 
lance. 

• 

Eastern  Ad  Manager 

William  V.  Hussey  has  been 
named  Eastern  advertising 
manager  of  Family  Weekly.  He  g| 
has  been  on  the  New  York  sales 
staff  since  1954.  Previously  he 
was  in  the  Sunday  Magazine 
Sales  Department  of  Moloney, 
Regan  &  Schmitt. 
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CEREAL 

BREAKFAST 


bread 


butter 


A 


what  is  a  well-balanced  low-fat 
quick  and  lasting  energy  breakfast? 

What  is  meant  by  “Quick  and  Lasting  Energy’’?  The  Iowa  Breakfast  Studies  demonstrated  that  a 
It  is  a  prompt  “lift”  due  to  a  quick  rise  in  blood  basic  cereal  and  milk  breakfast  as  shown  below 
sugar — a  lasting  “lift”  due  to  the  fact  that  the  provided  quick  and  lasting  energy.  This  basic  break- 
blood  sugar  remains  up  and  falls  only  gradually  fast  is  low  in  fat  and  makes  a  well-balanced  con- 
during  the  late  morning  hours.  tribution  of  the  essential  nutrients. 


basic  cereal  low-fat  I  ~ 

u  1  r  i.  XL  Nutritive  value  of 

breakiast  pattern  basic  cereal  breakfast  pattern 

Orange  juice,  fresh,  cup,  CALORIES .  502  vitamin  A .  eool.u. 

Cereal,  dry  weight,  1  oz.,  protein .  20.5  gm.  thiamine .  0.46  mg. 

with  whole  milk  V  cud  and  suaar  1  tsn  .  11.6  gm.  RIBOFLAVIN .  0.80  mg. 

witn  wnoie  miiK,  /j  cup,  and  sugar,  i  tsp.,  carbohydrate...  80.7gm.  niacin .  3.0 mg. 

Bread,  white,  2  slices,  with  butter,  1  tsp.,  calcium .  o.532gm.  ascorbic  acid....  es.smg. 

Milk,  nonfat  (skim),  1  cup,  .  2.7  mg.  cholesterol .  32.9  mg. 

black  coffee  _ 

Not*:  To  furthar  reduce  fat  and  cholesterol  use  skim  milk  on  cereal  which  reduces  Fat  Total 
to  7.0  gm.  and  Cholesterol  Total  to  1 6.8  mg.  Preserves  or  honey  as  spread  further  reduces 
Fat  and  Cholesterol. 

Bowet,  A.  deP.,  and  Church,  C.  F.:  Food  Valuet  of  Portiont  Commonly  Uted.  Sth  ed.  Philadelphia:  A.  deP.  Bowet,  1968. 

Cereal  Institute,  Inc.:  The  Nutritional  Contribution  of  Breakfast  Cereals.  Chicago:  CeretU  Institute,  Ine.,  1966. 

Hayes,  O.  B.,  and  Rose,  G.  K.:  Supplementary  Food  Composition  Table.  J.  Am.  Dietet.  A.  33:26,  1967. 

Cereal  Institute,  Ine.:  A  Summary  of  the  Iowa  Breakfast  Studies.  Chicago:  Cereal  Institute,  Ine.,  1967. 

CEREAL  INSTITUTE,  INC.  135  South  LaSalle  Street,  Chicago  3 

A  research  and  educational  endmoor  devoted  to  the  betterment  of  national  nutrition 
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Mr.  Cook,  39,  former  presi¬ 
dent  of  the  West  Virginia  News 
Photographers  Association, 
joined  C&O  in  1955  as  public 
relations  manager  of  the  rail¬ 
road’s  Central  Region.  For  three 
years  before  that  he  was  art 
and  photograph  director  of 
Television  Station  WSAZ  in 
Huntington. 


‘It’s  A  Boy!’ 
Ad  Proclaims 


“IT’S  A  BOY!  Dee  &  Willis 

That  announcement,  appear- 
j  ^  ing  as  page  ad  in  the 

Huntington  (W.  Va.)  Adver- 
User  for  June  and  in  the 

-flBBHBIw  fllHH  Huntington  Herald-Dispatch  of  ^Drew’  Stephens  Goes 
E — ^Thii  quintet  of  newspaper  reps  June  24,  told  the  world  last  rp  g  P  TV*»wa  A<1  Staff 
wing  election  as  new  officers  of  the  week  that  Chesapeake  and  Ohio  3ian 

\  week.  Shown  (left  to  right)  are:  Railway  public  relations  mana-  SAN  Francisco 

ilker  Co.,  treasurer;  Lyman  B.  Me-  ger  Willis  Cook  and  his  wife  The  San  Francisco  News,  has 
tsidant;  James  S.  Wingate,  Jann  &  have  their  first  child — after  made  two  key  personnel  shifts, 

s,  Ridder-Johns,  outgoing  president;  12  years  of  marriage.  according  to  Robert  B.  Selby, 

ira  &  Ormsbee,  Inc.,  secre  ary  ^  news  story  headlined  advertising  director. 

“It’s  a  Boy!’’  the  Advertiser  A.  M.  “Drew”  Stephens,  a 
»Oth’  Party  Given  said:  member  of  the  Scripps-Howard 

n  “Newspapers  are  the  basic  General  Advertising  Depart- 

or  nepreseniauves  advertising  medium  and  Chesa-  ment  in  New  York  for  the  past 

Louisville,  Ky.  peake  and  Ohio  public  relations  11  years,  is  joining  the  News 
A  dinner  celebrating  the  50th  man  Willis  Cook  didn’t  lose  any  Retail  Advertising  Department 
iniversary  of  the  Branham  time  getting  on  the  job.  Ernest  Firpo,  who  has  been 

smpany  was  held  June  5  by  “The  announcement  of  Mr.  with  the  News  retail  staff  for 

le  Courier-Journal  and  the  j^j.g  Cook’g  first  child  was  the  past  several  years,  moves 

misville  Times.  Hosts  were  heralded  with  a  front  page  ad  over  to  general  advertising, 

arry  Bingham,  president,  and  |jj  today’s  Advertiser.  The  ad  Mr.  Stephens  started  with 
ark  Ethridge,  publisher  of  the  <jt’s  a  Boy!  Dee  and  Willis  Scripps-Howard  in  1947  as  sec- 

jwspapers.  Branham  has  rep-  Cook.’  retary  to  the  director  of  adver- 

!sented  the  newspapers  for  25  reserved  space  for  became  a  salesman 

^Guests  included  Branham  ex-  ^  Saturday  and  phoned  three  years  later. 

;Sn-  Sene%''6orc^r^  Mrs.Took  gaV^TrTh^^^^^^^  ^  ^  . 

resident;’  M.  J.  Fou’lon,  execu-  eigh^Pound,  two-ounce  baby  boy  Seaway  Section 

ve  vicepresident;  and  vice-  ^  ‘  Chicago 

residents,  Lewis  S.  Greenberg,  well  as  anybody  can  re-  The  Chicago  Daily  News  pub- 

.  B.  Guenther,  H.  L.  Ralls,  E.  member,  it’s  the  first  time  an  lished  a  30-page  St.  Lawrence 
.  Chamey,  A.  J.  Marucchi  and  tts  kind  has  appeared  in  Seaway  section  containing  more 

harles  Branham.  A  number  of  the  Advertiser,  another  first  for  than  51,000  lines  of  advertising 
1ft  Tiftwsnaners’  executives  and  ^he  Cooks.”  June  26. 


NEWSPAPER  PLANTS 


l^W  plants; >v'MOl?feRNrZAT|ON.S;  <  EXTENSIONS 


ip^^KWOOb  GREENE 


SPIRITED  PIMM'S  CUP  CAPER-^uliut  WiU  Sons  ft  Co.,  imports  of 
wines  and  spirits,  and  American  and  Union  News  Co.  acted  as  co-host* 
at  a  party  saluting  New  York's  Summer  Festival  last  week.  Among  mem¬ 
bers  of  the  press  attending  were  (left  to  right):  Joseph  Kaselow, 
advertising  news  columnist.  New  York  Herald  Tribune;  Miss  Clair 
Reckert,  reporter  for  the  New  York  Times;  and  Vartanig  G.  Vartt«< 
business  news  reporter.  Herald  Tribune. 
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HOW  INTENSIVELY 
DO  YOU  READ 


EDITOR  &  PUBLISHER, 
MR.  JOHNSON? 


Before  coming  to  Kudner,  Hugh  Johnson  was  an  early 
and  strong  believer  in  the  power  of  newspaper  advertising 
— derived  from  his  many  years  in  the  automotive  field. 
Since  becoming  the  head  of  Kudner’s  media  department, 
he  has  backed  up  that  belief  with  many  millions  of  dol¬ 
lars  in  newspaper  space  for  such  clients  as  General  Tele¬ 
phone  and  National  Distillers. 
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A.  I  sec  it  every  week.  We  get  several  copies  at  Kudner,  and  1  make  sure 
the  entire  media  department  follows  it.  It’s  the  best  way  I  know  to  ^ 
keep  track  of  the  newspaper  medium. 

Q.  IVhat  do  you  think  of  neicspnpers  as  an  advertising  medium? 

A.  They’re  basic!  High  concentration  in  local  markets;  mobile — meet¬ 
ing  local  conditions;  convenient  closing  dates.  Newspapers  can  do  a 
giant’s  job  for  any  advertiser. 

Q.  About  Editor  G?  Publisher  again;  do  any  editorial  sections  stand  out 
in  particular? 

A.  I  like  the  front  section  that  gives  the  big  news  of  the  newspaper  field, 
but  it  is  really  a  cover-to-cover  magazine. 

Q.  IP  ould  you  say  it  has  editorial  vitality? 

A.  1  like  E&F,  so  my  answer  is  yes.  It  has  long  served  the  newspaper  in¬ 
dustry,  and  served  it  well. 

Q.  Do  you  use  our  Market  Guide  and  Year  Book? 

A.  The  department  does — consistently  all  year.  1  don't  see  how  a  media 
department  could  operate  without  them. 

0.  H  OIL'  about  the  neu'spaper  ads  in  Editor  &  Publisher,  ^Ir.  Johnson? 
Do  you  read  them? 

A.  Yes  indeed.  They  often  contain  helpful,  up-to-date  informatif)n. 

Q.  Have  they  ever  influenced  you  in  tlje  selection  of  newspapers? 

A.  Many  impressions  and  good  opinions  1  have  had  could  be  traced  to 
some  of  these  ads.  They  frequently  give  you  the  facts  to  support  your 
choices  of  individual  papers  on  a  list. 


SElf'SPAPER  EXECVTtFES:  Write  for  a  free  ropy  of  "The  Right  Climate  for  Your  Senespaper  Promotion." 

Write  EDITOR  &  PUBLISHER,  1475  Broadway.  New  York  36,  N.  Y. 


FAIRCHILD 

news 

Alfred  D.  Cook,  editor  of  ELEC¬ 
TRONIC  NEWS,  will  be  guest 
lecturer  at  a  course  in  technical 
journalism  to  be  given  by 
Colorado  State  University,  Fort 
(Collins,  Colo.,  July  7-11.  He  will 
instruct  on  “Writing  for  the 
Trade  and  Industrial  Perioilicals.” 
From  Fort  (Collins  Mr.  Cook  will 
go  on  to  Denver,  Phoenix,  Los 
Angeles  and  San  Francisco  on  a 
tour  of  the  electronics  industry. 


Clieves  Ligon,  head  of  Fair¬ 
child's  bureau  in  Charlotte,  N.  C., 
is  enlarging  the  regional  coverage 
of  the  bureau  to  cover  both  North 
and  South  Carolina.  Charles  Mc- 
Vi  illiams  has  joined  the  Charlotte 
news  staff;  he  was  formerly  asso¬ 
ciated  with  Sanford.  N.  C.,  Daily 
Herald  and  Houston  Press. 


Richard  Carens  and  Howard 
Friedman,  of  the  DAILY  NEWS 
RECORD  advertising  staff  in 
New  York  and  Chicago,  respec¬ 
tively.  and  Charles  Gilbert  of 
MEN’S  WE.AR  Magazine’s  a<l 
staff,  were  in  St.  Louis  last  week 
for  the  convention  of  the  Textile 
Merchants  and  Asso<'iated  Indus¬ 
tries  at  the  Sheraton-Jefferson 
Hotel.  News  coverage  was  handled 
by  the  St.  Louis  news  bureau, 
headed  by  Charles  Gunter. 


HOME  FURNISHINGS  DMLY 

is  sending  a  staff  of  nine  news 
people  from  New  \  ork,  Philadel¬ 
phia  and  (Chicago,  headed  by  edi¬ 
tor  Louis  CFOodenough,  to  Atlantic 
City  July  7-11  to  assist  the  local 
correspondent  in  covering  the  Na¬ 
tional  Housewares  Exhibit.  L.  E. 
Williams,  advertising  director,  will 
attend  the  show  with  five  members 
of  his  New  York  ad  staff. 


On  July  2d,  J.  W.  (]olm,  as¬ 
sociate  European  news  ilirtn-tor  of 
Fairchild  Publications,  will  be  in 
Leningrad  to  cover  the  fur  auc¬ 
tions  there  for  \X'OMEN’S  ^'EAR 
DAILY.  Before  returning  to  his 
I.ondon  headquarters,  he  will  make 
stops  in  Moscow,  Sto<  kholm  and 
Copenhagen. 


Joseph  Kessler,  non-foods  editor 
of  SUPERMARKET  NEWS,  was 
in  Atlantic  City  July  4-7  to  cover 
two  conventions  for  the  paper. 
Working  with  Fred  Schwarz,  the 
Atlantic  City  correspondent,  he 
attended  American  Rack  Mer¬ 
chandisers  Institute  meetings  July 
4-5  and  Service  Merchandisers  of 
America  convention  July  5-7. 

"  FAIRCHILD 
Publications,  Inc. 

7  East  12rii  St.,  New  Yeric,  N.  Y. 
Publifhw*  ef 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Weor,  Footwear  News.  Books. 
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Changes  in  Staff; 
Also  4  Additions 


personallm 


Minneapolis 

Several  changes  have  been  an¬ 
nounced  in  the  Star  and  Tribune 
editorial  department. 

The  Star’s  assistant  city  edi¬ 
tor,  Angelo  Cohn,  is  on  a  year’s 
leave  in  The  Netherlands  and 
Harold  Chucker,  copy  chief,  is 
on  a  year’s  leave  for  study  in 
New  York. 

Richard  Helgerson,  formerly 
Tribune  assistant  city  editor, 
has  switched  to  the  Star  as  as¬ 
sistant  city  editor  in  charge  of 
zoned  editions.  Hal  Seymour  has 
been  made  assistant  city  editor 
in  charge  of  city  coverage. 

Forrest  Jenstad,  formerly 
city-side  news  editor  will  be¬ 
come  a  general  news  editor  in 
charge  of  production  of  the 
newspaper. 

Glenn  Speidel  of  the  Star  copy 
desk  has  become  copy  chief. 

Hal  Quarforth,  who  has  been 
Minneapolis  Sunday  Tribune 
editor,  will  become  St.  Paul  news 
editor  in  a  move  to  expand  St. 
Paul  coverage. 

Frank  Dosse  moves  from  the 
Star  copy  desk  to  news  editor  of 
the  Tribune,  succeeding  Robert 
Hosekawa,  who  becomes  Sunday 
Tribune  editor. 

Dean  Schoelkopf  will  move 
into  the  assistant  city  editor 
spot  on  the  Tribune. 

Recent  additions  to  staffs  are: 

Richard  Reid,  Star  copydesk; 
formerly  an  assistant  city  edi¬ 
tor  of  the  Washington  (D.  C.) 
Post. 

Charles  Brill,  Tribune  photo 
staff;  recent  graduate  of  Uni¬ 
versity  of  Minnesota. 

Ralph  Villers,  Tribune  copy- 
desk;  formerly  foreign  cable 
editor  with  International  News 
Service. 

William  Hachten,  Star  copy- 
desk;  graduate  journalism  stu¬ 
dent  at  University  of  Minne¬ 
sota;  worked  for  the  Los  An¬ 
geles  Examiner. 


Canadian  Women's 
Writing  Prizes  Posted 


Editor  Honored 


Montreal 

The  Canadian  Women’s  Press 
Club  has  announced  awards  of 
national  prizes,  categories. 

Dusty  Vineberg,  Montreal 
Star,  won  first  prize  in  the  best 
news  story  category.  Honorable 
mentions  went  to  Dinah  Kerr, 
Victoria  Daily  Time.s,  and  Sim- 
ma  Holt,  Vancouver  Sun. 

Kay  Cronin,  Vancouver  Prov¬ 
ince,  won  in  the  feature  story 
category.  Mary  Ann  Fitzgerald, 
Regina  Leader-Post,  and  Miss 
Holt  were  runners  up. 

Top  column  writing  award 
went  to  Mrs.  Maggie  Grant, 
Toronto  Globe  and  Mail,  and 
honorable  mention  to  Margaret 
Aitken,  Toronto  Telegram,  and 
Mrs.  Larrie  McLauchlin,  a  free 
lance  writer. 

Dorothy  Pechey,  women’s  edi¬ 
tor  of  the  Regina  Leader-Post, 
received  the  best  magazine  arti¬ 
cle  award.  Pamela  A.  Baker  and 
Mrs.  Joan  May,  both  of  the 
London  F ree  Press,  won  honoi'- 
able  mention. 


Shelby,  N.  C. 

John  Brock,  25-year-old  editor 
of  the  Cleveland  Times,  was 
named  one  of  the  nation’s  five 
most  outstanding  new  Jaycees 
by  the  United  States  Junior 
Chamber  of  Commerce  at  their 
annual  convention  in  Los  An¬ 
geles  recently.  Mr.  Brock  was 
chosen  for  the  award  for  his 
contribution  to  his  community 
and  local  club. 


Paul  Whitehouse,  formerly 
in  the  Titusville  bureau  of  the 
Orlando  (Fla.)  Sentinel  —  to 
the  editorial  staff  of  the  Ft. 
Lauderdale  (Fla.)  Daily  Ne}('s. 


Arthur  Ciienoweth,  for  10 
years  reporter  for  the  Portland 
Oregon  Journal  —  to  sales  staff 
of  'TV  station  KPTV,  Portland. 


David  Steinberg,  former  en¬ 
tertainment  editor  of  the  Netv- 
ark  (N.  J.)  News  —  to  Max 
Rogel,  Inc.,  public  relations. 


Kenneth  C.  Richardson,  for¬ 
merly  reporter-rewriteman  for 
Westchester  County  Publi.shers 
Inc.,  White  Plains,  N.  Y.  —  to 
Trinity  College,  Hartford,  Conn, 
as  assistant  director  of  public 
relations,  succeeding  Dale 
Hartford,  former  Waterbury 
(Conn.)  Republican  -  .American 
reporter,  who  will  do  free-lance 
writing  overseas. 


Lore  Fiedlehi,  former  re¬ 
porter  for  the  Newark  (N.  J.) 
News  and  Neiv  Bninsivick  (N. 
J.)  Home  Nencs  —  to  copywriter 
for  the  New  Jersey  Division  of 
Max  Rogel,  Inc. 


Thomas  A.  Kelly  Jr.  —  from 
sports  staff  of  the  Allentown 
(Pa.)  Morning  Call  to  state 
news  desk  of  the  Jacksonville 
Florida  T imes-Vnion. 


Marjorie  Kitts,  assistant 
women’s  editor,  John.son  City 
(Tenn.)  Press-Chronicle — wom¬ 
en’s  editor.  Lea  Lawrence,  for¬ 
merly  with  the  Dayton  (Ohio) 
Daily  News  —  to  day  telegraph 
editor  of  the  P-C. 


Lois  Byrd,  Lillington  bureau 
manager  for  Dunn  (N.  C.) 
Daily  Record  —  to  Sanford  (N. 
C.)  Herald  as  city  editor. 


Robert  W.  Lewis,  formerly 
with  the  Oneida  (N.  Y.)  Daily 
Dispatch,  Bradford  (Pa.)  Era 
—  to  publications  writer  for  the 
Army  Transportation  School  at 
Fort  Eustis,  Va. 


Carl  A.  Rogan,  former  Okla¬ 
homa  bureau  manager,  INS  — 
to  AP  as  night  editor  of  the 
Tulsa,  Okla.,  bureau. 


Virgil  Fassio,  formerly  cir¬ 
culation  manager  of  the  Taren- 
tum  (Pa.)  Valley  Daily  News 
—  now  assistant  circulation 
manager  of  the  Wilmington 
(Del.)  Netl'.s-Jo^trnal.  He  is  suc¬ 
ceeded  by  Mario  Corso,  assist¬ 
ant  circulation  manager. 


Robert  Suelflow,  controller 
of  Parade  —  elected  assistant 
secretary  by  the  Board  of  Di¬ 
rectors. 


Joseph  Weglarz,  formerly  on 
the  .staff  of  the  Salem  (Ore.) 
Oregon  Statesman  —  to  bureau 
chief  for  the  Neiv  Haven 
(Conn.)  Register  in  the  Deep 
River  office.  He  replaces  the  late 
Harry  Chard. 


Harry  Pearce  —  to  editor 
of  the  Pamilco  County  Herald, 
Bayboro,  N.  C.,  succeeding  Mary 
Ellen  Ax.bares,  who  joined  the 
news  department  of  the  Hart¬ 
ford  County  Herald,  Ahoskie. 


R.  H.  Gore  Sr.,  chairman  of 


Robert  R.  Beckwith  —  to 
display  advertising  staff  of  the 
Oneonta  (N.  Y.)  Daily  Star. 
He  was  formerly  with  the  ad 


Henry  S.  Hayward,  Christian 
Science  Monitor — elected  presi¬ 
dent  of  the  Association  of  Amer¬ 
ican  Correspondents  in  London. 


the  board  of  the  Gore  Publishing  department  of  the  Montgomery 
Co.,  publishers  of  the  FL  Load-  (Ala.)  Advertiser  Journal, 
erdale  (Fla.)  Daily  News  —  an  Mary  HuLBtaiT  —  to  social  edi- 
honorary  degree  of  doctor  of  tor  of  the  Star,  replacing  Mar- 
laws  at  Notre  Dame  University,  guerita  Couse. 
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Robin  Tibbets  —  resigned  as 
editor  of  Artesia  (N.  M.)  Daily 
Press  to  become  wire  editor  of 
Carlsbad  (N.  M.)  Current-Ar- 
gus. 
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Safety  Writing  Prize 
Judges  Selected 


Goodwin  Named 
Mechanical  Supt. 

Camden,  N.  J. 

The  appointment  of  Lowell 
E.  Goodwin  as  mechanical 
superintendent  of  the  Camden 
Courier-Post  is  announced  by 
William  A.  Stretch,  general 
manager.  He  is  taking  over  the 
post  formerly  held  by  Neal  E. 
Dyer,  business  manager,  who 
will  concentrate  his  efforts  on 
the  business  end  of  the  news¬ 


Rosalind  J.  Elson — to  the 
local  staff  of  the  Buffalo  (N.  Y.) 
Evening  News. 


Yancey  S.  Gilkerson,  bu¬ 
reau  chief  for  Fairchild  Pub¬ 
lications,  Inc.,  in  Greenville, 
S.  C. — ^named  managing  editor 
of  Women’s  Wear  Daily. 


paper. 

Mr.  Goodwin  has  spent  his 
entire  career  in  newspaper  me¬ 
chanical  jobs  in  New  Jersey. 
For  10  years  he  has  been  gen¬ 
eral  composing  room  superin¬ 
tendent  at  the  Courier-Post. 


Tom  McCuaig,  Republic  of 
Ireland  national  —  from  editor 
of  the  Fiji  Times  to  general  as¬ 
signment  reporter  on  the  Hono¬ 
lulu  (T.  H.)  Advertiser.  He 
worked  on  Northern  Ireland  and 
Dublin  papers  before  leaving 
Ireland  eight  years  ago.  Before 
going  to  Fiji  he  worked  on  pa¬ 
pers  in  New  Zealand  and  Aus¬ 
tralia  for  four  years. 


Geraldine  Idleman  —  to  so¬ 
ciety  editor  of  Lovington  (N. 
M.)  Daily  Leader,  succeeding 
Mrs.  H.  P.  Weaver  who  re¬ 
signed. 


Don  FUADENBxniGH,  former 
Geneva  (N.  Y.)  Times  reporter 
—  from  news  staff,  Syracuse 
(N.  Y.)  Herald-Joumal  to  gen¬ 
eral  assignments  reporter,  Ro¬ 
chester  (N.  Y.)  Times-Union. 


Washington 

Judges  of  the  $2,700  News¬ 
paper  Safety  Writing  Competi¬ 
tion  being  held  for  the  fourth 
consecutive  year  by  American 
Trucking  Associations  were  an¬ 
nounced  this  week. 

They  are  John  V.  Homer, 
president  of  the  National  Press 
Club  and  national  affairs  writer 
for  the  Washington  Evening 
Star;  Joseph  0.  Mattson,  presi¬ 
dent  of  the  Automotive  Safety 
Foundation  and  chairman  of 
the  Executive  Committee  of  the 
President’s  Committee  on  Traffic 
Safety;  and  Walter  F.  Carey, 
chairman  of  the  board  of  direc¬ 
tors  of  the  National  Safety 
Council  and  president  of  Auto¬ 
mobile  Carriers,  Inc.,  Flint, 
Mich. 

To  be  eligible,  entries  must 
have  been  originally  published 
in  a  newspaper  of  general,  paid 
circulation  between  May  25,  and 
Sept.  7. 


Jack  Warren  —  now  with 
Farmington  (N.  M.)  Daily 

Times  as  classified  display  ad¬ 
vertising  manager. 


Philip  V.  Wade,  with  the 
Saskatoon  (Sask.)  Star-Phoenix 
since  1928  and  news  editor  since 
1949  —  named  managing  editor. 


Pearl  Holmquist,  formerly 
with  Rawlins  (Wyo.)  Daily 
Times  and  the  Hays  (Kas.) 
News  —  now  news  editor  of 
Espanola  (N.  M.)  Valley  News. 


Moises  Sandoval,  news  edi¬ 
tor  of  the  Peshtigo  (Wis.) 
Times  —  to  state  desk  of  the 
Dubuque  (Iowa)  Telegraph- 
Herald. 


Dr.  Russell  J.  Jandoli, 
chairman  of  the  department  of 
journalism  at  St.  Bonaventure 
University  —  granted  a  busi¬ 
ness  fellowship  by  the  Founda¬ 
tion  for  Economic  Education. 


Steve  Reiter,  former  high 
school  sports  writer  for  the 
Burlington  (Vt.)  Daily  News — 
to  publicity  agent  for  the  North¬ 
eastern  Waterama. 


W.  Glenn  Keevhi  —  to  the 
editorial  staff  of  the  Burlington 
(N.  C.)  Times-News. 


Helen  Abood  —  from  Hono¬ 
lulu  (T.  H.)  Star-Bulletin  re¬ 
porter  to  Great  Britain  as  an 
exchange  writer  under  the  In¬ 
ternational  Press  Institute’s  ex¬ 
change  journalist  progn'am. 


Donald  C.  Ebberling — to  the 
Ubridge,  Mass.,  bureau  of  the 
Woonsocket  (R.  I.)  Call,  re¬ 
placing  Elliott  Porter — to  the 
city  staff  of  the  Portland  (Me.) 
Press  Herald. 


John  Small,  from  Honolulu 
(T.  H.)  Star-Bulletin  rural  edi¬ 
tor  to  staff  of  the  Tuscan  ( Ariz.) 
Citizen. 


*  *  « 


Gene  Hunter,  former  Hono¬ 
lulu  (T.  H.)  Advertiser  mili¬ 
tary  reporter  —  returned  to 
Pasadena  (Calif.)  Independent, 
Star-News. 


Norman  C.  Rosenthal,  from 
display  advertising  department. 
Son  Lmis  Obispo  (Calif.)  Tele¬ 
gram-Tribune — to  ad  manager 
of  the  Antioch  (Calif.)  Ledger. 
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New  Press  Club 


Decatur,  Ill. 

Ben  West,  general  manager 
of  WTVP,  is  first  president  of 
the  newly  organized  Decatur 
Press  Club.  Rita  Hammack  of 
the  Herald-Review  display  ad¬ 
vertising  department  is  secre¬ 
tary  and  Fred  W.  Miller,  re¬ 
porter,  is  treasurer. 


Loran  Sheffer,  University 
of  Notre  Dame  graduate — to  the 
ad  staff  of  the  Chicago  (Ill.) 
Tribune. 


Arthur  H.  Grossheim — re¬ 
tired  after  42  years  with  the 
Cincinnati  (Ohio)  Times-Star 
to  open  a  real  estate  office.  He 
takes  with  him  George  Newell, 
T-S  employe  for  35  years  and 
former  personnel  manager  and 
purchasing  agent 


John  Conners — from  photo 
editor  to  state  editor  of  the 
Richmond  (Va.)  News  Leader. 
John  Craigie — from  courts  to 
photo  editor.  William  Che¬ 
shire,  June  graduate  of  the 
University  of  North  Carolina — 
to  rewrite. 


Gowan  H.  Caldwell,  state 
editor  of  the  Winston-Salem 
(N.  C.)  Journal — named  state 
editor  of  the  Journal  and  Senti¬ 
nel.  He  has  been  on  the  staff 
since  1925. 


Bevin  Alexander— from  the 
news  staff  of  the  Richmond 
(Va.)  Times-Dispatch  to  an 
editorial  post  with  the  Virginia 
Association  of  Electrical  Co¬ 
operatives.  Ben  Pope,  former 
T-D  police  reporter — to  the  PR 
department  of  Owens-Hlinois 
Gl^s  Co.,  Toledo,  Ohio. 

*  *  * 

Joseph  Kelly — to  the  edi¬ 
torial  staff,  Oberlin  (Ohio) 
News-Tribune. 


Gene  Gregston,  former  col¬ 
umnist  and  sports  writer  for 
the  Fort  Worth  (Tex.)  Star- 
Telegram — to  executive  sports 
editor  of  the  Son  Diego  (Calif.) 
Evening  Tribune. 


Ed  Ford,  graduate  of  the  Uni¬ 
versity  of  Kentucky,  writer  for 
the  Berea  (Ky.)  Citizen  and 
former  sports  editor  of  the 
Kentucky  Kernel — to  assistant 
sports  editor  of  the  Lexington 
(Ky.)  Herald. 
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Century-old 
Daily  Builds 
A  New  Home 

By  W.  Sprague  Holden 

The  scrape  of  trowel  over  wet 
cement  on  July  12  in  downtown 
Adelaide,  capital  of  the  state  of 
South  Australia,  will  signalize 
a  significant  milestone  in  Aus¬ 
tralian  journalism. 

On  that  date,  with  due  cere¬ 
mony,  the  Advertiser,  Adelaide’s 
only  morning  paper,  will  lay 
the  foundation  stone  for  a  $2,- 
250,000  home. 

The  occasion  will  be  a  century, 
to  the  day,  since  the  issuance 
of  Vol.  1,  No.  1.  of  “The  Tiser,” 
as  she  is  affectionately  known. 
On  that  date,  too,  she  will  be¬ 
come  one  more  in  an  impressive 


(Mr.  Holden,  Professor  of  Jour¬ 
nalism  at  Wayne  State  Univer¬ 
sity,  Detroit,  spent  IS  months  in 
Australia  in  1956-57  on  a  Ful- 
bright  grant,  doing  research  on 
the  Australian  capital-city  daily 
press.) 


rollcall  of  Australian  publica¬ 
tions  in  their  second  century  of 
publication. 

The  new  building  will  be  con¬ 
structed  on  the  site  of  the  old, 
at  King  William  and  Waymouth 
Streets,  in  the  business  district. 
Demolition  of  the  old  structure, 
built  in  1869,  was  begun  last 
January,  with  Sir  Lloyd  Dumas, 
managing  director  of  Advertiser 
Newspapers  Ltd.,  striking  the 
first  blow. 

Helicopter  Platform 

Crowning  the  new  structure 
will  be  a  helicopter  platform. 
Advertiser  plans  look  to  the  day 
when  the  whirlybirds  will  be 
used  for  both  the  gathering  of 
news  and  for  distribution  of 
the  printed  papers.  The  build¬ 
ing  will  be  12-stories  —  actually 
13,  including  the  ground  floor  — 
the  maximum  height  permitted 
by  law. 

Steel-framed  and  built  with¬ 
out  setbacks,  the  structure  will 
be  faced  with  Australian  white 
marble  and  Swedish  red  granite. 

The  ground  floor  will  contain 
a  hall,  offices  for  the  newspa¬ 
per’s  commercial  staff  and  a 
unit  for  a  bank.  The  Advertiser 
and  its  subsidiaries,  including 
SAD,  parent  station  for  the  Ad¬ 
vertiser  radio  network,  will  oc¬ 
cupy  four  of  the  floors.  The  rest 
will  be  for  rented  offices. 


The  design  was  determined 
after  the  architects  had  ex¬ 
amined  newspaper  buildings  in 
the  United  States  and  else¬ 
where.  The  building  will  be 
equipped  with  a  modern  filter 
system,  air  conditioning,  sound 
absorption  and  fluorescent  light¬ 
ing. 

11-Column  Format 

The  Advertiser  is  one  of 
South  Australia’s  two  daily 
newspapers,  the  other  being  the 
News.  Many  decades  older  than 
the  News  (founded  in  1923),  the 
Advertiser  is  well  in  the  tradi¬ 
tion  of  Australian  a.m.  papers. 

It  is  a  “broadsheet”  —  23%" 

X  18% ",  which  is  broad  indeed. 
Its  11  columns  are  set  9%  ems. 
As  a  morning  paper,  it  is  more 
serious-minded  toward  hard 
news  than  are  afternoons,  which 
tend  to  run  more  to  features 
and  frivolities. 

Generally,  it  ignores  its 
brasher,  smaller,  more  crusad¬ 
ing  afternoon  tabloid  neighbor, 
the  News,  although  it  shares 
with  it  ownership  of  South  Aus¬ 
tralia’s  only  Sunday  paper,  the 
Mail. 

The  Advertiser  claims  a  cir¬ 
culation  of  176,033. 

The  Advertiser’s  centenary 
underlines  the  remarkable  lon¬ 
gevity  of  Australian  capital- 
city  newspapers.  They  are  not 
immortal,  as  the  death  in  Janu¬ 
ary  1957  of  the  Argus  of  Mel¬ 
bourne  proved  only  too  bitterly. 
However,  of  the  14  capital-city 
dailies  now  publishing,  half  a 
dozen  began  more  than  a  cen¬ 
tury  ago. 

Oldest  is  the  Sydney  Morning 
Herald,  which  was  begun  as  a 
weekly  in  1831,  and  has  been 
owned  by  John  Fairfax  and  his 
descendants  ever  since  1841.  On 
the  other  side  of  the  vast  con¬ 
tinent,  the  West  Australian,  of 
Perth,  one  of  Western  Aus¬ 
tralia’s  three  dailies,  began  in 
1833.  The  Examiner,  of  Launces¬ 
ton,  Tasmania,  is  not  a  capital- 
city  daily;  but  it  has  published 
since  1842. 

The  Herald  of  Melbourne 
(oldest  of  the  five  capital -city 
dailies  owned  wholly  or  partially 
by  the  Herald  and  Weekly 
Times,  Australia’s  biggest  news¬ 
paper  combine)  commenced  in 
1840.  The  Mercury  of  Hobart, 
and  the  Age,  of  Melbourne,  go 
back  to  1854. 

Many  another  small  Aus¬ 
tralian  daily  (62  publish  either 
five  or  six  days  a  week)  and 
many  a  tri-,  bi-,  or  weekly  news¬ 
paper  (about  600  of  them)  can 
look  back  upon  a  century  of  con¬ 
tinuous  publication,  or  close  to 
it.  Scores  are  older  than  the 
country  itself,  which  was  fed¬ 
erated  in  1901. 


3-Year-Old 
Daily  Passes 
36,000  Mark 

West  Covina,  Calif. 
Circulation  of  the  San  Gabriel 
Valley  Daily  Tribune,  which  be¬ 
came  a  daily  about  three  years 
ago,  is  now  in  excess  of  36,000, 
according  to  Howard  Seelye, 
managing  editor. 

“There  is  no  effort  to  curtail 
the  news  hole,”  Mr.  Seelye  said. 
“We  average  120  columns  of 
news  daily.  We  run  as  high  as 
160  to  170  columns  when  condi¬ 
tions  warrant.” 

The  Tribune  was  formed  of 
merged  weeklies  and  began  its 
daily  career  on  March  21,  1955, 
with  14,000  circulation.  But 
Audit  Bureau  of  Circulations 
cancelled  out  2,500  paid-in-ad- 
vance  subscriptions  to  the 
weeklies  which  were  honored  by 
the  newspaper. 

There  were  five  persons  in 
the  editorial  department  at  the 
time  of  the  daily’s  birth.  Today 
there  are  36. 

A  Battle  for  Balance 

“We  seek  a  balance  with  the 
metropolitan  Los  Angeles  news¬ 
papers  in  space,  sports  and 
financial  coverage,  and  in  the 
replating  of  page  one.  We  are 
strictly  competitive,”  Mr.  Seelye 
explained. 

Publication  is  daily  except 
Saturday.  A  Sunday  issue  often 
contains  50  full  pages,  with 
comic  section  and  magazine. 

Six  New  Cities 

There  are  16  Valley  commun¬ 
ities.  Six  of  these  have  been 
newly  incorporated  as  cities 
since  the  Tribune  began  its 
daily  operations. 

A  Tribune  staff  is  assigned 
to  each  of  the  16  communities 
except  Arcadia.  There  a  news 
bureau  functions. 

The  Tribune  circulation  stood 
up  under  the  test  of  a  price 
bwst  which  sent  the  home  de¬ 
livered  price  up  25  cents  to 
$1.25  monthly,  A.  Q.  Miller  Jr., 
business  manager  reported. 

San  Gabriel  Valley  News¬ 
papers,  Inc.,  stems  from  the 
purchase  of  a  weekly  by  Carl 
P.  Miller,  president  of  the 
Pacific  Coast  edition  of  the  Wall 
Street  Journal.  Managership 
was  placed  in  the  hands  of  his 
brother,  who  was  business  man¬ 
ager  of  the  Ontario  (Calif.) 
Report. 

With  the  first  proving  up  of 
the  expansion  potentials  in  the 
San  Gabriel  Valley,  the  brothers 
and  a  few  associates  mapped 


Unusual  Paper 
Honors  Twain 

Redding,  Conn. 

An  unusual  publishing  enter¬ 
prise,  the  Redding  Times,  which 
is  issued  fortnightly  in  stapled 
magazine  format,  rounded  out 
its  third  year  of  community 
service  with  an  issue  devoted  to 
the  50th  anniversary  of  Mark 
Twain’s  arrival  in  Redding, 
where  he  ultimately  died. 

The  Times  “non-salaried”  edi¬ 
torial  group  dug  up  much 
hitherto  unpublished  data  on 
the  fabled  humorist. 

The  Redding  Times  sponsors 
include  Bradley  Kelly,  vicepresi¬ 
dent,  King  Features  Syndicate; 
Elmo  Roper,  pollster;  Austin 
Briggs,  artist;  Louis  G.  Cowan, 
president,  CBS;  George  Ham¬ 
mond,  president,  Carl  Byoir  & 
Associates;  Gerald  M.  Loeb, 
partner,  E.  F.  Hutton  &  (k).; 
Len  S.  Pinover,  president.  In¬ 
taglio  Service  Corp.;  Stuart 
Chase,  financial  writer;  Burke 
Crotty,  vicepresident,  Ellington 
&  Co.;  and  Ben  G.  Wright,  vice- 
president  of  Henry  Holt  &  Co., 
who  is  president  of  the  Times. 

The  editorial  work  is  a  joint 
effort  of  an  Editorial  Board 
consisting  of  Carl  Winston, 
Clayton  Knight,  Frank  Nye, 
Ralph  Mooney  and  Percy 
Knauth,  all  of  whom  are  news¬ 
papermen  and  magazine  writers. 
The  paper  receives  gratis  edi¬ 
torial  and  photographic  contri¬ 
butions  from  some  of  the 
talented  folk  who  live  in  the 
Redding  area. 


plans  for  newspaper  growth. 
That  was  more  than  10  years 
ago. 

The  Miller  brothers  are  the 
sons  of  A.  Q.  Miller  Sr.,  who  at 
84  still  owns  the  Belleville 
(Kas.)  Telescope.  Merle  Miller, 
a  son,  is  with  him. 

Luman  G.  Miller,  another  of 
the  brothers,  is  publisher  of 
The  Dalles  (Ore.)  Chronicle,  a 
Scripps  League  newspaper. 
Lloyd  Miller,  the  only  brother  to 
leave  newspapering,  has  retired 
as  an  engineer  and  now  helps  at 
the  Tribune.  Mechanical  im¬ 
provements  are  his  specialty. 

• 

2  ‘Asia’  Awards 

St.  Louis 

“Asta”  Awards  of  the  Ameri¬ 
can  Seed  Trade  Association  have 
been  given  to  Don  Muhm,  farm 
editor  of  the  Omaha  (Neb.) 
World-Herald,  and  Wilbur  i 
Youngman,  garden  editor  of  the 
Washington  (D.  C.)  Star.  Each 
receives  a  statuette  in  recogni¬ 
tion  of  their  coverage  of  horti¬ 
culture  and  agriculture. 


THE  WASH  THAT  STOPPED  THE  DRAIN 


More  than  fifty  years  ago,  U.  S.  Steel  scientists  found  a  way  to  reclaim  the  iron  particles  in  low 
grade  ores  by  washing  away  the  useless  sandy  particles.  Thus  they  obtained  a  high  grade  ore 
from  a  low  grade  one— which  early  miners  had  pushed  aside  as  worthless.  In  1910,  they  built 
their  first  plant  to  handle  this  job  of  ore  beneficiation,  because  they  knew  that  even  vast  ore 
deposits  like  those  of  the  Mesabi  Range  in  Minnesota  would  soon  be  drained  if  only  the  richest 
ores  were  scooped  out  to  feed  our  steel-hungry  economy. 

Today,  more  than  '/s  of  all  the  iron  ore  shipped  out  of  Minnesota  is  beneficiated  ore.  And 
U.  S.  Steel’s  research  work  on  ore  beneficiation  is  still  going  on  to  find  even  better  ways  to 
utilize  and  stretch  our  ore  deposits.  USS  is  a  registered  trademark 


United  States  Steel 
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PHOTOGRAPHY 


Education  Stressed 
At  NPPA  Convention 


CBS-TV,  said  the  networks  neapolis  Tribune,  was  cited  as 
“need  constant  contact  with  Newspaper  Photographer  of  the 
local  stations  for  good  stories  Year;  Lisa  Larsen,  Life,  Maga- 
which  we  cannot  see  as  quickly  zine  Photographer  of  the  Year, 
as  the  man  working  in  his  own  and  KSTP-TV,  Minneapolis  and 


territory.*' 


St.  Paul,  as  Outstanding  'Tele- 


Minneapous 

The  education  of  a  news 
photographer  came  in  for  a 
good  deal  of  examination  at  the 
13th  annual  National  Press 
Photographers  Association  con¬ 
vention  which  ended  here  June 
21. 

After  three  days  of  business 
sessions,  at  which  Joseph 
Benetti,  Sacramento  (Calif.) 
Union  was  elected  new  NPPA 
president,  the  conventioneers 
swung  into  two  days  of  short¬ 
coursing. 

Wendell  Hoffman,  named  by 
NPPA  as  Newsreel  Cameraman 
of  the  Year,  said  that  photog¬ 
raphers  should  be  just  as  well 
trained  as  newsmen.  The  free¬ 
lance  CBS  television  newsreel 
photographer  from  Manhattan, 
Kans.,  contended  that  the 
photographer  is  a  reporter. 

“If  the  photographer  is 
merely  a  mechanic,  as  so  often 
is  the  situation,  he  is  a  bad 
reporter,”  Mr.  Hoffman  ex¬ 
plained. 

He  said  he  envisioned  the  day 
when  a  doctor  might  become  the 
country’s  specialist  in  medical 
photography.  And,  he  said,  al¬ 
though  local  and  network  tele¬ 
vision  cameramen  aren’t  known 
by  their  names  today,  in  10 
years  they  will  be  given  as  much 
credit  as  reporters  and  an¬ 
nouncers. 

Yoichi  Okamoto  of  the  United 
States  Information  Agency, 
Washington,  D.  C.,  in  a  ke3mote 
speech  said  he  thought  photog¬ 
raphers  should  study  philosophy 
as  well  as  be  familiar  with  all 
the  world  and  local  events. 

He  emphasized  that  good 
photographers  must  also  study 
human  nature  and  maintain  a 
24-hour  vigil  for  stimulating 


news  pictures.  He  warned 
against  news  photographers’ 
snobbery  toward  other  branches 
of  photography,  explaining  that 
all  branches  are  united  in  de¬ 
veloping  new  camera  techniques. 

William  P.  Steven,  executive 
editor,  Minneapolis  Star  and 
Tribune,  conceded  that  there  are 
too  few  photographers  willing 
to  be  creative  and  accept  more 
picture  editing  and  selecting 
responsibilities. 

“A  photographer  is  a  man  of 
gnreat  responsibility  in  reporting 
news,”  he  said.  “He  needs  more 
understanding  of  the  basic  news 
of  our  time.  But  he  shouldn’t  be 
restricted  to  photos.  Now  he 
should  go  on  to  becoming  a 
visual  journalist. 

“Tomorrow’s  visual  journalist 
has  an  opportunity  to  drop  the 
‘visual’  and  be  a  real  teller  of 
news  to  the  reader — ^the  way  the 
reader  wants  it  told,”  he  added. 

In  a  panel  discussion,  Bernard 
Quint,  associate  art  director. 
Life,  said  that  visual  symbols 
don’t  always  serve  their  express 
purpose. 

“Persons  don’t  observe  as 
much  visual  symbols  as  there  are 
to  see,”  he  said.  “They  only  get 
a  momentary  sense  of  what’s  in 
a  picture  and  rationalize  the 
rest  of  it  in  their  oral  commxmi- 
cation  describing  it.” 

Because  of  this  finding,  Mr. 
Quint  said  that  photographers 
must,  in  the  future,  “examine 
the  visual  illiteracy  of  people.” 
He  said  that  part  of  the  dif¬ 
ficulty  lay  in  the  fact  that  the 
public  is  super-saturated  in  the 
worship  of  facts. 

The  local  public  relations 
angle  came  in  for  a  bit  of  ex¬ 
amination,  too.  Don  Meany, 
national  television  editor  for 


“Besides  the  ‘reward’  money  vision  Station  of  the  Year, 
for  network-caliber  stories,  the  \  Kappa  Alpha  Mu  founders 
local  man  or  station  has  the  award  went  to  Mr.  Costa,  and 
satisfaction — ^which  is  dominant  NPPA’s  Editor  of  the  Year 
in  all  news  work — of  seeing  award  went  to  D.  M.  Newton, 
wider  dissemination  of  the  good  Tampa  (Fla.)  Tribune. 


local  story,”  he  said. 


Mr.  Seubert  grave  a  brief  talk 


Ruggedly  Built  GDSS 
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Available 
in  three  sizes 
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requirements. 


Joseph  Coste’  chief  photog-  gating  that 

rapher,  Kmg  Features  ew  inning  pictures 

York  Su^ay  Mtrrw,  said  that  ^j^jg  ^  35 

It’s  high  time  photographers  „j^,g  changed  my  working 
forget  the  stereotype  of  the  un-  Yiahits,"  he  said.  “My  paper  has 
inhibited  cameraman  and  estab-  encouraged  the  use  of  the  small 
lish  good  public  relations  with  camera 
the  persons  who  are  their  sub- 

In' a  session  on  press-police  »  story,’’  he  said  “I  don’t  like 
relationships,  Milton  E.  Wins-  s^pts,  but  I  m  not  a  real 
low,  Minneapolis  police  chief,  P’^^ist. 
pointed  up  the  differences  be-  * 

tween  accidents  and  homicides  a  •  •  j 

in  regard  to  press  photographs.  40U  tO  AttCIlCl 
“In  accidents,”  he  said,  “pho¬ 
tographers  often  get  to  the  "IVp’ A  IVfAAAkfinO' 
scene  before  the  police.  Their  iVlCCllUg 

pictures  can  help  us  in  gather-  ^  registration  of  more  than 
mg  evidence  and  pictorial  mfor- 

Editorial  Association’s  73rd 
Distorted  Shots  annual  convention  at  the  Hotel 

,  j  .  ,  i  Statler  in  Detroit,  July  9-12. 

“In  homicides,  we  don  t  let  «  •  j  .  t  h  t  t 

t  ^  X.  *  j  1  President  Lowell  E.  Jessen  of 

photographers  move  around  lest  . ,  r  •  m  t#  \  tt  u 

A  the  Livermore  (Cabf.)  Herald 

they  destroy  some  »"P0^t  ^  ^  ^  ^ 

evidence.  The  police  are  legally  a  „  j  xt-  ¥> 

and  morally  ^und  to  protect  opening  Awards  Night  Ban- 

all  evidence.  Often,  many  shots  »  u  y  . 
we  give  the  press  are  distorted  Thursday’s  program  includes 
to  an  extent  or  the  negative  is  a  lunchron  talk  by  Henry  Ford 
reversed  so  as  to  protect  the  president  of  the  Ford  Motor 
exact  evidence  before  a  jury  Company. 


pictures  can  help  us  in  gather¬ 
ing  evidence  and  pictorial  infor¬ 
mation. 


Distorted  Shots 
“In  homicides,  we  don’t  let 


weighs  the  case.” 


William  J.  Oertel,  manager 


Charles  Higgins,  Philadel-  of  the  Ohio  Newspaper  Associa- 
phia  (Pa.)  Bulletin,  said  that  tion,  will  head  up  a  discussion 
NPPA  would  soon  publish  a  on  “Research  and  Promotion  for 
pamphlet  on  Philadelphia  dis-  the  Non-Metropolitan  Press.” 
cussions  on  police-press  rela-  “Ten  Ideas  That  Paid  Off” 
tionships.  He  said  it  would  be  will  be  the  subject  of  a  panel 
available  to  all  NPPA  members,  discussion  to  be  moderate  by 
Other  NPPA  officers  elected  NEA  Director  Guy  Easterly  of 
were:  Morris  Berman,  Pitts-  the  LaFollette  (Tenn.)  Press 
burgh  (Pa.)  Sun-Telegraph,  on  Thursday  afternoon, 

secretary,  and  John  Rammel,  Delegates  will  spend  most  of 
Decatur  (Ill.)  Herald  and  Re-  Friday,  July  11,  out  of  the  hotel 


vue,  treasurer. 


on  a  tour  arranged  by  the 


Outgoing  president,  and  first  General  Motors  Corporation. 
NPPA  president  to  serve  two  u^hy  the  Hometown  News- 
two-year  terms,  Arthur  L  Wit-  ^eed  a  Strong  National 

man,  Sf.  Louts  (Mo.)  Post-Dis-  Association”  will  be  the  subject 
patch,  was  presented  with  a  of  an  address  by  Edgar  S.  Bayol, 


rocking  chair. 


executive  vicepresident  and  gen- 


Mi^  Vanda  Jones,  19,  Den-  manager,  at  the  Saturday 
ver,  Colo.,  was  picked  from  a  afternoon  program, 
record  number  of  28  finalists  as 
Miss  National  Press  Photog-  • 

rapher.  She  had  been  entered  as 
Miss  Denver.  i 

The  Joseph  S.  Sprague  award,  "  ramuy 

highest  given  by  NPPA,  went  Burlington,  Vt 

to  Ray  Mackland,  Life  picture  The  Burlington  Daily  News 
editor,  and  Floyd  McCall,  Den-  sponsored  a  Miss  Vermont  coa¬ 


ver  Post.  The  award  includes  a  test  and  the  winner  was  Sandra 
diamond  ring  for  both  winners.  Sinclair,  who  works  in  the  ac- 
NPPA  special  awards  were  counting  office  of  the  Burlington 
also  given.  Earl  Seubert,  Min-  Free  Press. 
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UNION  PACIFIC  NEWS  STAFF 


24  HOURS 
EACH  DAY 


Whenever  you  have  a  need  for  news  concerning 
the  U.  P.,  we  want  you  to  know  that  our  news  staff  is 
at  your  disposal  day  and  night. 

Day  or  night  — call  the  Director  of  Press -Radio -TV 
Relations  serving  your  territory,  as  named  below. 


Ed  Schafer  Paul  Harrison 

Omaha— JAckson  5822  Los  Angeles— TRinity  9211 


Walt  Graydon  Joel  Priest,  Jr. 

Portland— CApitol  7-7771  Salt  Lake  City— EMpire  3-1544i 


W.  G.  Burden 

New  York  City— REctor  2-7440 
Ridgewood,  N.  J.— Gilbert  5-0340 

General  Director  of 


UNION  PACIFIC  RAILROAD 


500  Attend 

Chamberlain 

Testimonial 

Springfield,  Ill. 

Establishment  of  the  Don  E'. 
Chamberlain  scholarship  in 
journalism  at  the  University  of 
Illinois  was  announced  by 
Everett  Norlander,  managing 
editor  of  the  Chicago  Daily 
News,  at  a  testimonial  dinner 
for  Mr.  Chamberlain. 

The  dinner  was  attended  by 
more  than  500  editors,  pub¬ 
lishers,  newsmen  and  political 
leaders  here  June  17  honoring 
Don  Chamberlain  on  his  69th 
birthday  and  his  50th  anniver¬ 
sary  as  a  reporter. 

“The  hard-working  reporter 
is  still  king  in  journalism,”  Mr. 
Norlander  said.  “Because  there 
are  still  great  reporters  who 
learned  by  experience,  modem 
journalism  students  can  profit 
by  such  experience.  There  is  no 
greater  exponent  of  the  attri¬ 
butes  of  the  true  reporter  than 
Don  Chamberlain.  I  worked 
with  him  covering  the  state 
capital  news  25  years  ago.  At 
69,  he’s  still  going  strong.” 

William  W.  Downey,  execu¬ 
tive  assistant  to  Governor  Strat¬ 
ton  and  a  former  newsman, 
gave  Mr.  Chamberlain  a  new 
automobile,  purchased  from  pro¬ 
ceeds  of  the  testimonial.  The 
balance  of  the  proceeds  was 
used  to  establish  the  scholar¬ 
ship  which  is  limited  to  editorial 
newsmen  and  excludes  adver¬ 
tising,  radio,  television  or  public 
relations  students. 

Mr.  Chamberlain  operates  a 
one-man  news  service,  furnish¬ 
ing  local  angle  news  from  the 
state  capital  to  18  Illinois  news¬ 
papers. 


BUILD  MORE 

LINAGE] 


with  METRO 
NEWSPAPER  SERVICE 


Including  Metro's  idea 
packed  PIUS  BUSINESS, 
which  comes  with  every  edi¬ 
tion.  Write  us  or  ask  our 
representative  to  show  you 
these  other  proven  linage 
building  services: 

•  M«tr«  Deportment  Store  Service 

•  Foshien  Review  Service 
e  Greoter  Soles  Service 

e  Metro's  Speciol  Sections 

•  Metro's  Book  ot  Heodings 

.  .  .  And  many  other  supple- 
mentory  services  that  mean 
PLUS  BUSINESS  for  your 
Newspoperl 


METRO 

80  Madison  Ave.,  New  York  16,  N.  Y. 


Papers  Give 
Free  Service 

Biloxi,  Miss. 

More  than  35%  of  a  news¬ 
paper’s  services  are  strictly 
public  service,  Delmus  C. 
Harden,  editor  of  the  Itawamba 
County  Times  at  Fulton  and 
president  of  the  Mississippi 
Press  Association,  told  the  as¬ 
sociation’s  convention  here. 

“There  is  not  another  media, 
certainly  not  TV  or  radio,  that 
operates  on  a  basis  of  giving 
away  35%  of  its  time,”  said 
Mr.  Harden.  “I  have  long  said 
that  the  weekly  newspaper  edi¬ 
tor  is  the  Unpaid  Secretary  of 
a  Non-existent  Chamber  of 
Commerce,  and  he  is  often  also 
unappreciated. 

“I  believe  that  if  we  maintain 
a  vigorous,  strong  and  respon¬ 
sible  newspaper  in  our  com¬ 
munities  we  will  have  the  re¬ 
spect  of  our  people,  readers  and 
advertisers,”  he  added.  “It  is 
time  for  us  to  quit  telling  our¬ 
selves  that  we  are  publishing 
unimpoi-tant  county  weeklies. 
Collectively  we  are  the  greatest 
motivating  and  educational 
force  in  America.  More  people 
buy  goods  because  they  were 
advertised  in  community  news- 
papere  than  because  of  any 
other  single  media.” 

• 

2  Tenn.  Weeklies 
Tie  for  Grand  Award 

Nashville,  Tenn. 

The  Covington  Leader  and  the 
Town  Crier  of  Lake  City,  two 
weekly  newspapers,  tied  for  top 
honors  among  25  Tennessee 
newspapers  given  awards  at 
the  Tennessee  Press  Associa¬ 
tion’s  convention.  Both  scored 
the  same  number  of  points — 75 
of  a  possible  100. 

The  Johnson  City  Press- 
Chronicle,  daily,  placed  second 
and  the  Loudon  County  Herald, 
weekly,  took  third  in  the  Grand 
Award  contest. 


New  Sunday  Comic 
Section  Evolves 

Dubuque,  Iowa 
The  Dubuque  T  elegraph- 
Herald  introduced  an  almost 
entirely  new  Sunday  comic  sec¬ 
tion  June  15  as  the  final  step  in 
a  long-range  plan  to  give  the 
paper  better  continuity  between 
the  daily  and  Sunday  editions. 

The  only  holdover  comic  in 
the  Sunday  edition  was  Mort 
Walker’s  “Beetle  Bailey,”  the 
lead  strip  in  the  old  and  new 
section. 

The  new  comic  section  in¬ 
cludes  eight  pages  of  colored 
comics,  an  increase  of  two  over 
the  old  six-page,  15  panel  sec¬ 
tion. 

Over  a  six-month  period,  the 
newspaper  changed  five  daily 
strips  and  two  panels  to  set 
the  stages  for  the  change  in 
the  Sunday  section.  The  comics 
were  selected  on  a  basis  of  im¬ 
provement  and  availability  for 
daily  and  Sunday  use.  A  total 
of  10  daily  comics  now  appear 
in  the  Sunday  section. 

In  addition,  the  paper  added 
three  new  editorial  page  fea¬ 
tures  (Paul  Harvey,  Bennett 
Cerf  and  Jimmie  Hatlo)  and  a 
now  bridge  column  for  the 
society  section  (Sheinwold). 

• 

Hamleii  Appointed 
Ass’t  to  President 

Easton,  Pa. 
From  office  boy  to  assistant 
to  the  president  —  that’s  the 
story  of  Fred  R.  Hamlen’s 
newest  promotion  at  the  Easton 
Express. 

Mr.  Hamlen  joined  the  Ex¬ 
press  in  November  1924  as  office 
boy  in  the  advertising  depart¬ 
ment.  He  became  a  salesman, 
then  manager  of  the  department 
in  1949.  In  his  new  assignment 
he  will  assist  J.  L.  Stackhouse, 
president  of  Easton  Publishing 
Co. 

Other  appointments  and  pro- 
.  motions  made  at  a  recent  meet- 
I  ing  of  the  Board  of  Directors 
j  were:  Maynard  N.  Kressman, 
controller  and  assistant  treas¬ 
urer;  Henry  P.  Hunter,  retail 
advertising  manager;  William 
i  C.  Stackhouse,  credit  manager. 

• 

No.  1  in  Air  Force 

Los  Angeles 
j  Master  Sgt.  Louis  J.  Ras¬ 
mussen,  Los  Angeles  Examiner 
I  librarian,  has  been  judged  the 
most  outstanding  enlisted  man 
I  in  the  Air  Force  reserve.  He 
i  will  receive  the  award  in 
Augrust  at  the  Air  Force  As- 
I  sociation’s  annual  convention  in 
j  Dallas.  His  active  and  reserve 
I  service  goes  back  to  1940. 

EDITOR  ac 


Guild  Urged 
To  Protect 
Merger  Staffs 

A  union  drive  for  agreements 
that  will  protect  newspaper  em¬ 
ployees  in  mergers  or  sales  will 
be  proposed  at  the  annual  con¬ 
vention  of  the  American  News¬ 
paper  Guild  next  month  at  San 
Jose,  Calif. 

The  idea  is  being  promoted  by 
Thomas  J.  Murphy,  executive 
vicepresident  of  the  Newspaper 
Guild  of  New  York,  as  an  after- 
math  of  the  United  Press-Inter¬ 
national  News  Service  consoli¬ 
dation. 

“Now  or  very  soon,”  Mr.  Mur¬ 
phy  told  New  York  guild  mem¬ 
bers,  “the  Guild  must  decide 
whether  or  not  it  wants  to  em¬ 
bark  on  a  policy  of  demanding, 
in  the  event  of  newspaper 
mergers  or  ‘sales’,  that  the  en¬ 
tire  staff  of  the  ‘sold’  publica¬ 
tion  be  taken  over  by  the  buyer- 
publisher.” 

He  said  he  hoped  the  ANG 
delegates  would  go  into  the 
matter  in  some  detail  and  pre¬ 
pare  a  “Program  of  Survival” 
—  economic  survival  for  both 
newspapers  and  newspaper 
workers. 

• 

Canadians  Given 
Orientation  on  U.S. 

Vancouver,  B.  C. 
Worried  about  anti-American¬ 
ism  in  Canada,  and  believing 
that  Canadians  were  perhaps 
getting  out  of  touch  with  the 
climate  of  opinion  in  the  United 
States,  the  Vancouver  Province 
sent  its  associate  editor  and 
former  Washington  correspond¬ 
ent,  Peter  Inglis,  on  a  '7,500- 
mile  journey  of  re-discovery. 

His  18  stories  were  datelined 
Washington,  Pittsburgh,  De¬ 
troit,  St.  Ix)uis,  Salina,  Kas., 
Denver,  Dallas,  San  Diego,  Los 
Angeles  and  San  Francisco.  He 
found  that  Canadians  had  in¬ 
deed  lost  touch  with  American 
opinion,  which  was  more 
friendly,  calmer  and  a  great 
deal  less  isolationist  than  it  had 
been  presented  north  of  the 
border. 

• 

Guild  Gift  to  UAW 

The  Newspaper  Guild  of  New 
York  has  sent  $25,000  to  the 
United  Auto  Workers  as  a  gift 
to  its  treasury.  Five  years  ago, 
during  the  shutdown  of  New 
York  City  newspapers  by  an 
engravers’  strike,  UAW  Presi¬ 
dent  Walter  Reuther  sent  the 
gruild  a  contribution  of  $25,000. 
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under  a  Cadillac  advertisement,  these  errors.  Names  were  wrong  ladium  a  paid  political  adver- 
In  the  case  of  a  typographical  or  confused  in  15.  Errors  of  tisement,  referring  to  his  corn- 
error  which  made  the  line  in  a  facts  totalled  26,  with  nine  mitment  of  Kenney  to  a  hospi- 

political  candidate’s  ad  read  falsely  accused  of  crime.  There  tal  for  treatment  of  mental  ill- 

“You  Need  a  Fiend  on  the  City  were  seven  wrong  address  cases  ness  in  1950. 

Covmcil,”  the  court  tossed  out  and  three  domestic  relations  The  Michigan  Supreme  Court 
the  case.  errors.  gaid 

A  newspaper  is  liable  for  its  .  •  e  generally  held  that  a 

entire  contents  and  the  study  ^  Judge’s  Advertisement  publication  imputing  impair- 
ture^  up  four  head  mes  tl^e  ment  of  mental  faculties  is  libel 

political  ads  two  editorials,  two  Suit  brought  by  Edw^ 

pictures  and  four  letters  to  the  James  Kenney  Jr  an  attorney,  Plication  complained  of  here 

editor  which  were  corrected.  for  litel  against  t^  is  such. 'On  this  appeal  however 

There  were  19  retractions  of  Harbor  (Mich.)  News  Pallad-  .  ,  .  ,  ,  wherein 

political  comment  or  criticism,  turn,  and  a  circuit  judge  was  Tu®  trial  udee  se^Vd  as  the 
Eight  of  these  were  identical  dismissed  by  the  lower  court  »» 

and  appeared  in  a  group  of  com-  and  that  dismissal  affirmed.  ,  1  *  ’  •• 

munity  papers.  (88  N.W.2d  535)  .  The  judge  found  the  alle^- 

Forty-seven  persons  were  During  his  campaign  for  cir-  tions  were  true  and  reasonable 
wrongly  accused  of  crimes,  cuit  judge,  Malcolm  Hatfield  and  publication  was  without 
Name  confusions  caused  21  of  had  published  in  the  News  Pal-  malice. 


Retraction 
Law  Backed 
In  Findings 


Berkeley,  Calif. 

Newspapers  have  maintained 
their  responsibility  under  Cali¬ 
fornia’s  retraction  law,  a  study 
covering  retractions,  apologies, 
corrections  during  a  year  shows. 

The  study  turned  up  1,247 
instances  but  only  84  dealt  with 
defamatory  matters  to  the  ex¬ 
tent  of  damaging  someone’s 
reputation.  Dr.  Albert  G.  Pick- 
erell  of  the  University  of  Cali¬ 
fornia  journalism  staff  reported. 

In  his  extensive  survey  Dr. 
Pickerell  found  no  evidence  of 
any  political  conspiracy.  Nearly 
all  matters  corrected  were  de¬ 
scribed  as  run-of-the-mill  slips! 

Dr.  Pickerell’s  studies  were 
based  on  12  months  of  clippings. 
He  observed  that  of  the  84 
retractions,  only  a  dozen  would 
not  be  regarded  as  adequate. 
Two  newspapers  printed  re¬ 
fusals  to  retract.  The  educator 
could 


WRAP  UP 

THIS  NORTHKRN 
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suggested  such  action 
prove  unwise  and  costly. 

California’s  Act 

California’s  law.  Civil  Code 
Section  48a,  provides  that  in 
any  action  for  damages  for  pub¬ 
lication  of  a  libel  a  plaintiff 
shall  recover  no  more  than 
special  damages  unless  correc¬ 
tion  be  demanded  and  not  pub¬ 
lished  within  three  weeks. 

Publication  shall  be  “in  sub¬ 
stantially  as  conspicuous  a  man¬ 
ner”  as  the  original.  The  statute 
thus  rules  that  if  adequate  re¬ 
traction  is  provided  the  publish¬ 
er  is  relieved  from  liability  for 
general  and  punitive  damages. 

“Of  the  1,297  clippings  of 
retractions,  apologies,  correc¬ 
tions  provided,  only  84  relate  to 
material  that  appears  to  have 
been  defamatory  and  actionable 
on  its  face,”  Dr.  Pickerell  re¬ 
ported. 

12-Month  Record 

The  1,297  included  334  wrong 
nnines,  308  wrong  information 
*8  “a  local  doctor  is  not  in 
Etuope,  but  is  in  town  practicing 
this  summer”;  and  155  wrong 
number,  as  a  66-pound  baby, 
telephone  number  and  recipe 
errors. 

There  were  118  corrections  of 
^ng  dates.  Erroneous  titles 
of  other  identifications  totalled 
^  and  wrong  place  of  address, 
o2  instances. 

There  were  87  corrections  of 
ndvertisements.  One  used  the 
^ng  auto  dealer’s  signature 
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In  one  economical  package,  the  COPLEY  Big  3  Newspapers 
offer  you  dominant  coverage  of  Illinois'  number-one 
market,  outside  Chicago.  And  when  you  buy  all  5  of  the  Big  3, 
you  save  9V2C  a  line — or  17%. 
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PROMOTION 


Some  Harmful  Twists 
In  ‘Guessing’  Games 


By  T.  S.  Irvin 

The  New  York  Post  is  to  be 
commended  for  sponsoring  an 
advertising  promotion  right  now 
that  focuses  attention  on  the 
fact  that  newspaper  advertising 
produces  checkable  results. 

The  promotion,  following  a 
form  the  Post  has  used  before, 
is  in  the  shape  of  a  contest. 
The  people  in  advertising  who 
are  eligible  for  this  contest  — 
only  those  to  whom  the  Post 
sends  the  promotion  —  are  re¬ 
quired  to  guess  the  gross  sales 
produced  by  a  dozen  ads  that 
appeared  in  the  Post  and  that 
are  reproduced  in  this  promo¬ 
tional  brochure. 

The  dozen  ads  here  shown  are 
all  retail  ads.  This  is  natural, 
because  the  retailer  is  in  the 
best  position  to  tell  exactly  what 
an  advertisement  produces  for 
him  in  the  way  of  sales.  The 
Post  offers  two  clues  to  help  con¬ 
testants.  One,  the  total  cost  of 
the  12  ads  at  current  Post  rates 
was  $7,398.  Two,  resulting  sales 
were  not  less  than  $150,000  nor 
more  than  $200,000. 

Prizes  offered  by  the  Post  will 
reward  113  contestants.  First 
prize  is  $500,  second  $50,  third 
$25,  10  prizes  are  $10  each,  100 
prizes  are  $5  each.  This  is  little 
enough  cost  for  a  promotion  that 
will  probably  have  several  hun¬ 


dred  advertising  people  associ¬ 
ating  the  Post  with  profitable 
results  from  advertising. 

Much  as  we  commend  this 
promotion  for  what  it  accom¬ 
plishes,  there  are  a  couple  of 
things  about  it  we  don’t  like. 
First,  we’re  just  a  bit  fed  up 
with  contests,  and  we  have  an 
idea  most  people  are.  Honest 
promotion  doesn’t  have  to  use 
the  hypo  of  a  contest  to  get  at¬ 
tention  and  get  its  message 
across.  We  believe  the  Post  could 
have  accomplished  all  it  will 
with  this  promotion  if  it  had 
merely  come  out  with  a  bro¬ 
chure  or  a  series  giving  the 
story  all  at  one  time  —  here 
is  the  ad,  here  is  what  it  cost, 
here  is  what  it  produced. 

So  far  as  we  are  concerned, 
the  contest  in  this  instance  is 
just  a  coy  delaying  action.  It 
arouses  curiosity,  sure  —  even 
in  those  who  do  not  compete. 
But  those  who  do  not  compete 
—  and  we  would  wager  that 
more  will  not  than  will  —  may 
follow  up  their  curiosity  to  find 
out  just  what  did  happen  be¬ 
cause  they  don’t  want  to  be 
bothered  with  the  contest. 

The  other  thing  we  don’t  like 
is  the  bald  superlative  the  Post 
makes  in  this  brochure,  “The 
New  York  Post  is  New  York’s 


The  PRIMARY  advertising  medium  for  ..  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 

and 

America’s  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  ,  . 

For  complete  information  and 
advertising  rates,  write  .  .  . 


most  productive  newspaper.”  No 
qualifications  are  offered,  just 
the  bald  superlative. 

Against  the  News  and  its  tre¬ 
mendous  circulation  —  against 
the  Times  and  its  big  Sunday 
advertising  volume  —  one  finds 
this  statement  a  little  hard  to 
take  without  any  more  proof 
than  is  offered. 

This  shows  the  weakness  of 
the  superlative  in  promotion. 

Another  contest  in  promotion 
has  just  been  completed  by  a 
newspaper  for  which  we  can 
find  nothing  good  to  say  at  all. 
This  is  a  contest  the  San  Fran¬ 
cisco  (Calif.)  Call-Bulletin  just 
ran  among  advertising  people 
which  required  them  to  esti¬ 
mate  the  circulation  difference 
between  the  Call-Bulletin  and 
the  San  Francisco  News  in  the 
March  31  six-month  ABC  state¬ 
ments. 

This  promotion,  unfortunate¬ 
ly,  is  directed  not  against  the 
field,  which  comprises  four  news¬ 
papers,  but  only  against  one  of 
the  four.  The  only  paper  the 
Call-Bulletin  outranks  is  the 
Scripps-Howard  News. 

We  consider  this  the  kind  of 
promotion  that  hurts  the  news¬ 
paper  medium  without  helping 
the  promoting  newspaper.  It 
only  serves  to  call  attention  to 
a  competitor’s  weakness  and 
thus  to  make  whatever  strength 
you  are  bragging  about  a 
strength  only  in  comparison  with 
the  weakness.  Surely  there  is 
enough  scope  in  promotion  and 
enough  imagination  among  pro¬ 
motion  people  that  we  don’t  have 
to  rely  on  snide  competitive  de¬ 
vices  that  only  weaken  rather 
than  strengthen  the  whole  in¬ 
dustry. 

The  fact  that  only  15%  of  the 
people  invited  to  take  part  in 
this  promotion  contest  took  part 
supports  our  guess  than  the  con¬ 
test  is  not  the  best  device  for 
competitive  promotion  either. 

*  *  * 

Here's  Business! 

Add  to  your  file  of  what  news¬ 
papers  are  doing  in  their  pro¬ 
motion  to  help  brighten  the  gen¬ 
eral  climate  about  business  the 
series  of  little  ads  the  Long 
Beach  (Calif.)  Independent- 
Press-Telegram  is  running  head¬ 
lined,  “Where’s  Business?  It’s 
Here!” 

The  ads  measure  56  lines  on 
one  column  and  run  daily.  After 
the  headline,  copy  provides  one 
fact  showing  the  prosperity  of 
the  Long  Beach  market.  The 
paper  reports  much  favorable 
comment  from  regular  readers 
and  from  merchants. 

From  Mel  Barker,  promotion 
director,  Chicago  (Ill.)  Sun- 
Times,  comes  the  report  that  a 
Sun-Times  editorial  titled  “Get 


Bwspaper.”  No  With  It,  Salesmen”  produced  re¬ 
offered,  just  quests  for  more  than  34,000  re- 
ve.  prints.  The  editorial  cited  local 

ws  and  its  tre-  instances  of  pror  selling  and 
on  —  against  called  for  a  revival  of  good  old- 
;s  big  Sunday  fashioned  enthusiastic  salesman- 
e  —  one  finds  ship. 

little  hard  to  And  the  old  phrase  “it  pays  to 
y  more  proof  advertise”  has  been  dusted  off 
by  the  New  York  Times  for  a 
!  weakness  of  series  of  small  ads  in  its  pages 
promotion.  reporting  successful  results 
;  in  promotion  from  advertising  in  the  Times, 
mpleted  by  a  The  Times,  of  course,  adds  to 
irhich  we  can  the  phrase  so  that  it  reads  it 
to  say  at  all.  pays  to  advertise  in  the  New 
the  San  Fran-  York  Times.”  If  newspapers  all 
l-Bulletin  just  over  the  country  were  to  pick 
rtising  people  op  this  phrase,  supporting  it 
them  to  esti-  with  hard  factual  result  stories 
•ion  difference  we’d  have  a  pretty  strong  chorus 
l-Bulletin  and  singing  out  in  behalf  of  news- 
0  News  in  the  paper  advertising, 
ith  ABC  state-  *  *  * 

World-Telegram  Reports 

it’TSst”  toe  O"®  y®?’’ 
ises  four  news-  newsstand  pn^ 
airainot-  nna  nt  to  &  dime,  the  Nsw  York  World- 
Turner  the  Telegram  &  Sun  sends  a  report 
2'  to  advertisers  tellmB  them  what 
Jews  has  happened.  The  report  is  con- 

•  ii.’  1  •  j  t  tained  in  a  simply-designed 
is  the  kind  of  booklet  that  goes  straight  to 
the  news-  business  at  hand. 

lewspape*r^*"lt  '^^®  ^®P®^ 

11  attention  to  regained  a 

weakness  and  t'l® 

itever  strength  f^®  P’**®®  mcrease.  It 

ine  aS  a  regained  it  by  put- 

imparisonwith  more  news,  pictures  and 

cirely  there  is  features  into  the  paper  It  tells 

promotion  and  f ™P°'; 
owrav..,  raw.  tant  pooplo  spond  moro  time 

t  we  don’t  haw  reading  the  World  -  Telegram 
mmpetitiw  de- 
weaken  rather  P®^®  "P®"*^ 
the  whole  in-  The  report  tells  how  adver¬ 
tising  has  gone  up  in  the  World- 
nlyl5%ofthe  measures  the 

.  takp  oart  in  World-Telegram  audience  as  a 
nSt  took  part  big/er  market  than  St.  Louis 
IS  than  the  con-  ?nd  Minneapolis  combined.  All 
lest  device  for 

suasive  report  that  makes  for 
lotion  either.  .. 

e  enthusiastic  promotion. 

,  e  *  e 

Miness! 

,  ,  .  In  the  Trades 

i  of  what  news- 

r  in  their  pro-  Noteworthy  among  the  cur- 
ighten  the  gen-  rent  newspaper  campaigns  in 
it  business  the  the  advertising  trade  magazines 
ads  the  Long  is  the  one  being  run  by  the 
I  Independent-  Portland  Oregonian.  Headline: 
5  running  head-  “Watch  the  women  go  buy!" 
Business?  It’s  This  in  big  type,  with  smaller 
type  repeating  the  theme  be- 
ire  56  lines  on  tween  each  word.  Memorable, 
un  daily.  After  and  most  effective, 
y  provides  one  ^  hand,  too,  to  Parade  for 

:  mSet!  The  P^ 

luch  favorable  "'®’*®  doorbells?  Parade,  thats 
■egular  readers  who.”  Stand-out  photographic 
,nts.  illustration  of  a  bright  young 

•ker,  promotion  brush  salesman  with  brushes 
0  (Ill.)  Sun-  sticking  out  all  over  him.  The 
j  report  that  a  whole  thing  crisp,  clean,  clear 
rial  titled  “Get  and  communicative. 
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EVENING  POST 
NEWS  and  COURIER 


JHi  JOHN  BUD 0  COMPANY 


is  owned 


-rn  TTVTO  company 

r  ornicr  IIN  U  and  financed  by  Mr.  Hubbell. 

It  is  his  intention,  he  said,  to 
“give  part  of  the  ownership  to 

btaiiers  Upen 

1  launch  the  outfit. 

-p-l  •  Working  with  Mr.  Hubbell  in 

(  )wn  IJllSinaSS  New  York  is  Jeff  G.  Murray, 
V^VVII  INS  Special 

Service  department,  and  prior 
Formation  of  World  Wide  In-  to  that  with  the  New  Brunswick 
formation  Services,  with  offices  (N.  J.)  Home  Neivs.  Mr. 

at  730  Fifth  Avenue,  New  York,  Murray  ,is  project  manager  of 
was  announced  by  Richard  W.  WWIS.  The  other  key  man  is 
Hubbell,  director.  Gilbert  Parker,  formerly  with 

Mr.  Hubbell  was  with  the  INS  Research  Institute  of  America. 
Special  Service  operation.  As  examples  of  the  type  of 

“Encouraged  by  the  support,  service  WWIS  is  prepared  to 

and  several  immediate  assign-  mentioned 

^  1  j.  •  depth  intenuews  at  all  income 

ments,  from  10  leading  agencies,  , 

survevs  in  widelv 


Obituary  journalism  School 

^  ^  .  Honors  Famed  Grad 

Gordon  F.  Law,  71,  business 

manager  of  the  Portland  Ore-  Bethlehem,  Pa. 

jon  Joicmal  from  1927  to  his  re-  Lehigh  University’s  division 
tirement  in  1952  of  leukemia;  of  journalism  has  moved  to  new 
June  23.  A  native  of  Scotland,  quarters  in  the  Richard  Harding 
he  left  school  at  15  to  work  for  Davis  Wing  of  Packer  Hall,  The 
the  Aberdeen  (Scotland)  Free  University  Center. 

?ress.  He  joined  the  Oregonian  The  $2,600,000  structure  is 
in  1910  as  bookkeeper  and  later  named  in  honor  of  the  late  jour- 
jjshier.  nalist,  playwright  and  author 


J.  Albert  Deyo,  76,  of  the 
hmestoivn  (N.  Y.)  Post-Jour- 
mI  copy  desk  for  the  past  10 
real's;  June  24.  He  was  formerly 
city  editor  of  the  Binghamton 
(N.  Y.)  Sun  and  also  worked 
for  the  Albany  (N.  Y.)  Times- 
I'nion. 


George  P.  Fayko  Jr.,  70,  re¬ 
tired  newspaper  artist;  June  24, 
He  worked  for  the  old  Phila- 
ielpkia  (Pa.)  Record. 


Ill  U 1 1  111  I 


William  J.  Block,  54,  former 
police  reporter  for  the  Chicago 
(Ill.)  Sun-Times,  of  a  heart 
ailment;  June  22.  He  began  his 
newspaper  career  with  the  City 
News  Bureau  of  Chicago  in 
1924.  He  also  worked  for  the 
Chicago  (Ill.)  Tribune  and  the 
Chicago  Sttn,  a  predecessor  of 
the  Sun-Times. 


THE  POST  AND  COURIER 
FOUNDATION 
ANNOUNCES  THE 


Frank  M.  Garcia,  71,  cor¬ 
respondent  in  Brazil  for  the 
•Vetc  York  Times,  after  a  week’s 
illness;  June  22.  The  Brazilian 
government  conferred  the  Order 
of  the  Southern  Cross  on  Mr. 
Garcia  in  1948  for  “meritorious 
vork  as  a  correspondent  for  the 
New  York  Times,  strengthening 
Brazilian-American  friendly 
relations.’’ 


Sanders  G.  Read.  Jr. 


IN  THEIR  1958  SCHOLARSHIP 
CONTEST 


•juriiiu 


For  the  sixth  consecutive  year.  The  Post  and 
Courier  Foundation  has  awarded  college  schol¬ 
arships  to  newspaper  boys  for  the  Charleston 
<S.  C.)  daily  newspapers.  These  scholarships 
ire  each  worth  $1,000.00  over  a  four-year  period 
at  the  South  Carolina  college  of  the  winner’s 
own  choice 

Newspaper  boys  must  have  an  average  of  85 
per  cent  or  better  in  their  junior  and  senior 
years  of  high  school  work  to  be  considered 
They  also  must  have  a  record  of  good  service 
to  their  customers.  The  judges  then  choose  the 
winner  on  the  basis  of  character  and  poten¬ 
tiality. 

SANDERS  GLOVER  READ,  JR. 

McClellanville,  chooses  Presbyterian  f'ollege 

FRANK  M.  GRIFFIN,  JR. 

Charleston,  chooses  College  of  Charleston 

JAMES  EARL  LEE 

Conway,  chooses  State  College  (Negro) 


Zebulon  Pascall  Council, 
82,  one  of  the  founders  of  the 
Ihirham  (N.  C.)  Morning  Her- 
<dd,  after  an  extended  illness; 
June  17.  Mr.  Council  and  two 
other  printers  began  publish¬ 
ing  the  paper  in  1894. 


Frank  N.  Griffin.  Jr. 


Anton  William  Wurzer,  53, 
veteran  sports  reporter  for  the 
Buffalo  (N.  Y.)  Evening  News, 
of  a  heart  attack;  June  12. 


C.  Vance  Graft  Dies  ,  W 

Scranton,  Pa. 

C.  Vance  Graft,  64,  foi'mer  I  H 

president  of  Mayvan  Corp.,  died  H 

*>ere  June  25.  Five  years  ago  ;  HI 

be  sold  out  his  interest  in  the  h  .  ' 

firm  which  produced  the  Craw- 
lord  single  wrapper  used  widely  ■  i 

by  newspapers.  Earlier  Mr.  ;  -  ,  f 

Graft  was  associated  with  \  '  o-' 

Hearst  enterprises.  i  .. 
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New  Rukeyser  Column 
‘Everybody’s  Money’ 

By  James  L.  Collings 


Merryle  Stanley  Rukeyser  is 
a  big  man  loosely  knit  together. 
When  he  talks  the  rest  of  his 
face  stands  still  while  his  eye¬ 
brows  move  like  inchworms  and 
his  right  lower  lip  curls  down¬ 
ward. 

The  newsman,  lecturer, 
author  and  economist  was  talk¬ 
ing  in  the  office  of  McNaught 
Syndicate,  telling  about  the  new 
three-a-week  column,  “Every¬ 
body’s  Money,”  he’ll  start  July 
14. 

“This  column,”  he  said,  “will 
be  tailored  to  a  specific  need  of 
newspapers,  which  is  to  infoi-m 
the  general  reader,  not  the  spe¬ 
cialist,  how  he  can  succeed 
financially.  I’ll  deal  in  readers’ 
terms  with  the  tools  and  facili¬ 
ties  that  are  available.” 

The  tool  at  hand  for  column 
No.  1  is  Sherman  Adams,  and 
the  following  will  give  you  a 
preview  of  two  things:  1)  What 
columnist  Rukeyser  thinks  of 
the  Adams  situation,  and  2) ,  for 
the  uninitiated,  how  columnist 
Rukeyser  writes: 

“The  dividing  line  in  public 
life  between  a  hero  and  a  bum 
is  thin  indeed. 

“If  Sherman  Adams,  top  man 
in  the  White  House  palace 
guard,  would  refresh  his  mem- 
orj'  about  the  collapse  of  the 


prestige  of  such  popular  per¬ 
sonalities  as  Admiral  Dewey, 
Lindbergh,  Charles  E.  Mitchell 
(Mr.  Wall  Street  in  1929),  the 
Van  Sweringen  Brothers  of 
Cleveland,  and  sundry  others, 
perhaps  the  President’s  assist¬ 
ant  would  view  his  current 
troubles  more  philosophically. 

“My  ringside  seat  in  the 
realm  of  finance  and  business 
has  given  me  an  opportunity  to 
know  first-hand  many  of  the 
Great  and  Near  Great.  I  have, 
however,  never  personally  met 
Sherman  Adams.  And — frankly 
— the  Presidential  chief  of  staff 
has  never  stirred  any  warm  I’e- 
sponse  in  me.  He  seems  to  be  a 
hardboiled  Yankee  with  ice 
water  running  through  his 
veins. 

“Even  so,  the  bipartisan 
kicking  of  Adams  while  he  is 
down  is  far  from  a  lovely  spec¬ 
tacle.  Before  we,  the  people,  join 
in  throwing  stones  at  him,  we 
should  find  out  whether  we  are 
without  sin.  To  the  extent  we 
have  accepted  the  silly  Wash¬ 
ington  tradition  that  no  govern¬ 
mental  executive  is  worth  more 
than  a  Congressman  and  that 
$12  a  day  is  ample  expense 
money  for  travel,  we  contribute 
to  the  embarrassing  situation. 
Make  no  mistake  about  this. 


Window  to  REALITY. .. 

Fiction  is  a  window  to  reality  ...looking  out  on  a  world 
of  fascination,  where  fact  and  fancy  blend.  On 
the  printed  page,  men  and  women  find  romance, 
entertainment,  excitement,  thrills,  adventure... 
release  from  the  humdrum  and  the  routine.  And 
because  the  best  of  newspaper  fiction  is  habit 
forming,  today’s  readers  become  tomorrow’s  buyers . . . 


Blue  Ribbon  Serials 

are  first-run  stories  of  first-rate  writers,  top  fiction  bought  at  top 
prices... Westerns,  mysteries,  love,  humor... edited  for  heightened 
suspense  and  continuity.  CT-NYN  serials  contribute  to  the  success 
of  the  largest  newspaper  in  America,  and  the  largest  standard  size 
paper... will  add  all-family  readership,  loyal  following,  and  help 
make  any  good  newspaper  better!  For  synopses,  starting  dates  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . , . 

Chic€Mffo  Trihune"]\ew 

Buitaimv,  Xvtr  York 
MnCm  Trtbunt-  Tou-t-r,  VMruQO 


M.  S.  Rukeyser 


“As  long  as  unrealistic  gov¬ 
ernmental  expense  allowances 
are  insufficient  to  pay  for  hotel, 
meals,  transportation,  taxis  and 
tips  of  bureaucrats,  free-loading 
becomes  normal  expectancy. 

“When  Sherman  Adams  said 
that  it  was  impudent  for  him 
to  let  his  friend,  Bernard  Gold- 
fine,  pick  up  hotel  tabs  in  three 
cities,  buy  him  a  Vicuna  coat 
and  lend  him  a  rug,  he  qualified 
for  the  Pulitzer  prize  of  the 
year  for  understatement.” 

Mr.  Rukeyser,  61  now, 
punches  a  little  harder  than  in 
the  early  days.  He’s  streamlined 
his  style.  The  earlier  days  were 
occupied  with  being  financial 
editor  at  23  of  the  New  York 
Tribune,  teaching  (Columbia 
University),  writing  seven 
books,  an  MBC  radio  series,  TV 
appearances,  lectures  all  over 
the  country  and  associate  editor¬ 
ship  of  Finance.  Most  recently 
he  wrote  a  column  for  INS. 

The  big  man’s  eyebrows  loop¬ 
ed  an  inch,  and  he  gave  off  what 
passes  as  a  smile  with  him.  You 
have  to  look  hard  to  catch  it. 

“My  line  over  the  years,”  he 
said,  “has  been  to  counsel 
readers  how  not  to  be  a  sucker. 


use  "TAPECO' 


Corrected  Typesetter  Tape. 
All 

Back-To-School 
Supplements  are 

Available  in 

"TAPECO’' 


Writ*  tor  Predueflon  Sehodul* 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
Phone  7-4783 


You  know  what  the  definition  of 
a  pauper  is,  don’t  you?  He’s  the 
guy  who  used  to  be  a  sucker.” 

*  *  * 

Color  Photos 

Gilmark  Features,  an  inde¬ 
pendent  company  affiliated  with 
Authenticolor,  Inc.,  New  York, 
expects  a  boom  in  ROP  news¬ 
paper  color,  according  to  Lou 
Shainmark,  president  and  edi- 
tor-in-chief.  To  advertisers  he 
is  offering  a  complete  photo 
package. 

“We  hope  to  relieve  business 
of  all  its  inter-departmental 
headaches  when  it  plans  a  new 
project  or  advertising  promo¬ 
tion  campaign,”  Mr.  Shainmark 
said.  “Besides  color  photos,  we 
will  provide  black  and  white 
photos  and  editorial  texts,  when 
required.” 

For  newspaper  editors,  Gil¬ 
mark  is  expanding  its  color 
photograph  service.  Last  week 
Theda  Haldane,  photographer, 
left  for  France  to  take  special 
color  photographs  of  govern¬ 
ment  leaders.  Later  Michael 
Lavelle,  president  of  Authenti¬ 
color,  will  be  in  France  to 
photograph  the  Paris  fashion 
openings  in  color. 

As  an  example  of  other  color 
photo  feature  material  the  sp- 
dicate  is  furnishing  newspapers, 
Mr.  Shainmark  told  of  a  se¬ 
quence  of  six  pictures  showing 
the  unfurling  on  the  Fort  Lee 
side  of  the  George  Washington 
bridge  of  the  90  by  60-foot 
American  flag,  believed  to  be  the 
largest  free-flying  flag  in  the 
world.  The  Minneapolis  Star 
and  Tribune  published  it  as  a 
July  ^th  feature. 

Planned  also  is  a  service  on 
color  separation  negatives  to 
newspapers. 

*  *  * 

Busch  Stamp 

King  Features  reports  that 
the  West  German  government 
has  issued  a  postage  stamp  com¬ 
memorating  the  50th  anniver¬ 
sary  of  the  death  of  Wilhelm 
Busch,  cartoonist  who  created 
the  characters  Max  und  Moritz, 
the  originals  of  Hans  and  Fritz 
(King’s  “The  Katzen  jammer 
Kids”).  The  strip  started  in 
1897  and  has  run  ever  since- 

• 

Press  Veteran 

Chicago 

Otto  M.  Smucker,  Chicago 
Sun-Times  financial  writer,  has 
been  named  “Press  Veteran  of 
1958”  by  the  Chicago  Press  Vet¬ 
erans  Association.  He  began  his 
news  career  in  1908  as  private 
secretary  to  Charles  Michael- 
son,  then  managing  editor  of 
the  Chicago  Examiner,  later 
Democratic  party  publicity  chief- 
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jLima  Citizen 
Celebrates 
First  Year 

Lima,  Ohio 
The  Lima  Citizen,  Ohio’s  new¬ 
est  daily,  marked  its  first  year 
of  publication  July  1. 

Owned  by  1,200  residents  of 
L;ma  and  the  immediate  vicinity, 
tlie  Citizen  has  chalked  up 
.neady  gains  in  advertising  and 
circulation. 

To  commemorate  the  occasion, 
a  city-wide  celebration  was 
slated  for  July  4. 

The  Citizen  is  manned  by 
newspaper  people  whose  service 
in  the  community  ranges  up  to 
past  40  years.  Many  have 
worked  on  Lima  newspapers  for 
more  than  20  years. 

Editor  is  Robert  C.  Barton, 
for  20  years  editor  of  the  Lima 
Sews,  which  was  sold  in  March 
1956  to  the  Hoiles  group.  The 
publishers  are  James  M.  Howen- 
stine  and  Sam  Kamin,  owners 
of  Neon  Products,  Inc.,  a  sign¬ 
making  firm.  Manager  is  Wayne 
G.  Current,  a  Lima  newspaper 
advertising  figure  for  25  years. 

In  its  first  year,  the  Citizen 
has  achieved  a  circulation  of 
more  than  24,000. 

• 

Stockton  Retires; 

Broeg  Sports  Editor 

St.  Louis 

J.  Roy  Stockton,  a  member  of 
the  Post-Dispatch  staff  for  41 
years  and  its  sports  editor  since 
1946,  retired  July  1.  He  is  suc¬ 
ceeded  as  sports  editor  by  Bob 
Broeg. 

Mr.  Stockton  and  his  wife 
are  moving  to  St.  Petersburg, 
fla.,  where  he  has  covered  the 
Cardinals  in  spring  training  for 
■nany  years. 

Mr.  Broeg,  on  the  staff  since 
1945,  is  the  third  sports  editor 
the  newspaper  has  had  in  50 
years,  the  first  having  been  John 
E.  Wray,  now  in  retirement. 
Mr.  Broeg  is  a  journalism  grad¬ 
uate  of  the  University  of  Mis- 
aoari. 

Mr.  Stockton’s  service  with 
iBe  P-D  began  in  1917  on  the 
wpy  desk.  He  transferred  to 
sports  in  1920. 

• 

^  Correction 

A  story  in  E&P,  June  21,  page 
incorrectly  reported  that  the 
■ational  Press  Photographers 
Association  has  retained  C.  H. 
Morris  of  Wichita  as  its  coun- 
in  the  fight  against  Canon 
The  association’s  directors 
^oted  against  the  proposal  to 
smploy  legal  counsel. 
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M.  P.  McGill, 
Controller,  Dies 

Tulsa,  Okla. 

Messick  Price  McGill,  61,  sec¬ 
retary  of  the  Tulsa  Tribune  Co. 
and  controller  of  the  Newspaper 
Printing  Corp.,  died  June  29 
after  a  year’s  illness.  He  had  a 
lung  ailment. 

Mr.  McGill,  a  Tribune  em¬ 
ployee  since  1919,  was  one  of 
the  group  of  auditors  and  ac¬ 
countants  who  have  succeeded 
in  recent  years  in  elevating  the 
status  of  finance  officer  in  news¬ 
paper  management.  He  was 
active  in  the  formation  of  the 
Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers. 
Last  year  he  received  the  Walter 
Carley  Award  for  his  service 
on  the  technical  advisory  board. 

Survivors  include  his  wife;  a 
son,  Robert,  Tulsa  architect; 
and  a  daughter,  Barbara,  a  stu¬ 
dent  at  the  University  of  Chi¬ 
cago. 

• 

UN  Writers  Visit 
Small  Community 

Olean,  N.  Y. 

This  Cattaraugus  County  com¬ 
munity  of  25,000  recently  con¬ 
ducted  an  operation  in  world 
friendship,  when  its  Rotary  Club 
invited  16  United  Nations  cor¬ 
respondents  from  New  York  to 
spend  two  days  here  as  guests 
of  the  club. 

The  project  was  known  as 
“Operation  Crackerbarrel.”  Its 
purpose  was  to  show  the  UN 
writers  from  11  different  coun¬ 
tries  how  a  small  American  com¬ 
munity  lives  and  what  its  people 
and  problems  are  like. 

The  writers’  group  was  headed 
by  Dr.  Paul  F.  Sanders,  presi¬ 
dent  of  the  Foreign  Press  As¬ 
sociation,  who  is  American  cor¬ 
respondent  for  the  newspaper 
Het  Parool  in  Amsterdam,  Hol¬ 
land. 

Idea  for  “Operation  Cracker- 
barrel’’  belongs  to  Grey  Fitz¬ 
patrick,  editor  of  the  Olean 
Times  Herald,  who  attended  a 
meeting  of  newspaper  editors 
and  UN  writers  a  year  ago  at 
Corning,  N.  Y. 

• 

Charter  Issued 

Harrisburg,  Pa. 

A  Pennsylvania  charter  has 
been  issued  by  the  Department 
of  State  to  the  Paoli  Publishing 
Company,  of  Paoli,  authorizing 
the  firm  to  engage  in  the  news¬ 
paper  publishing  business  and 
printing.  Incorporators  were 
listed  as  William  G.  Hall,  West 
Chester,  Pa.;  David  A.  Bride- 
wall,  Winnetka,  Ill.,  and  Wil¬ 
liam  A.  Black,  Chicago. 

for  July  5,  1998 


PUPPY  LOVE— Marcia  Crowley, 
whose  Dog-of-the-Week  stories  in 
the  Madison  (Wis.)  State  Journal 
have  placed  many  a  stray  in  a 
nice  home,  succumbed  to  her  own 
siren  song  and  claimed  her  Oog- 
of-the-Week  from  the  pound. 


Photog  Injured 

Hollywood,  Calif. 

Bud  Maurer,  photographer 
for  Hollywood  Citizen-News,  is 
recovering  from  a  punctured 
kidney. 

He  fell  while  standing  on  a 
car  bumper  to  obtain  a  better 
angle  for  a  picture.  The  injury, 
inflicted  by  a  part  of  his  camera 
gear,  necessitated  surgery  to  re¬ 
pair  the  injury.  , 


Ad  Research 
Chair  Filled 
At  Missouri 

Columbia,  Mo. 

The  University  of  Missouri 
has  established  a  chair  of  Dis¬ 
tinguished  Research  Professor 
of  Advertising  in  its  School  of 
Journalism. 

Dr.  William  Stephenson,  who 
holds  two  Ph.D.  degrees  from 
English  universities  and  who 
has  also  earned  a  prominent 
place  in  advertising  research, 
has  been  appointed  to  the  chair. 
He  will  begin  his  duties  Sept.  1. 

Continuing  Grant 

A  continuing  grant  from  a 
private  donor  who  wishes  to  re¬ 
main  anonymous  has  made  pos¬ 
sible  creation  of  the  new  post. 

Dr.  Stephenson  has  been  in 
the  United  States  since  1948, 
and  became  a  naturalized  citi¬ 
zen  of  this  country  in  1956.  He 
has  served  as  a  consultant  for 
D’Arcy  Advertising  Agency, 
New  York;  as  a  consultant  to 
Chevrolet  Motors;  and  as  mar¬ 
keting  research  analyst  for  the 
Sunbeam  Corporation  and  Cu¬ 
dahy  Packing  Co. 


SYNDICATE 

SUPER-SALESMAN 

AVAILABLE 

.  .  .  with  a  foot  in  fhe  door  of  every 
potential  user  of  syndicated  features 

No  salesman  alive  could  call  on  as  many  news¬ 
papers  as  the  EDITOR  &  PUBLISHER  SYN¬ 
DICATE  DIRECTORY  .  .  .  and  stay  so  long. 
Editors,  publishers,  managing  editors,  busi¬ 
ness  managers — keep  E&P’s  annual  directory 
of  syndicated  features  and  services  handy 
throughout  the  entire  year,  use  it  as  a  guide 
for  selecting  comics,  columns,  features  and 
services. 

Here’s  a  once-a-year  opportunity  for  ab¬ 
dicates  to  display  their  features  in  advertising 
space  that’s  100%  complemented  by  editorial 
tabulations  of  their  own  business,  undupli¬ 
cated  in  any  other  publication. 

The  1958  E&P  SYNDICATE  DIRECTORY 
will  be  published  on  July  26.  Write,  wire  or 
phone  and  reserve  space  now.  Deadline  for 
copy  or  plates,  July  11. 

EDITOR  &  PUBLISHER 

1475  Broadway,  New  York  36,  N.  Y. 

Telephone  BRyanf  9-3052 


39 


NAEA 

{Continued  from  jmge  9) 


“As  a  matter  of  fact,  you  are 
directly  affected,”  he  said.  “Your 
utility  institutional  advertising 
revenue  inevitably  will  be  cut 
dowTi,  and  the  similar  advertis¬ 
ing  of  other  industries  later  on.” 

"We  are  entitled  to  talk  back 
and  we  must  talk  back  if  we 
expect  to  sui-vive,”  Mr.  Gros  de¬ 
clared.  “Our  business  system  is 
worth  defending  and  is 
thoi-oughly  defensible.” 

Today’s  increased  tempo  of 
attacks  on  the  advertising  indus¬ 
try  is  only  the  beginning,  ac¬ 
cording  to  C.  James  Proud, 
president  of  the  Advertising 
Federation  of  America. 

Mr.  Proud  praised  newspapers 
for  their  vigorous  and  united 
support  of  constitutional  rights. 

“Rewriting  the  rules  permit 
censorship  by  taxation  is  one  of 
the  first  axioms  taught  by  both 
the  Socialist  and  Communist 
primers,”  he  asserted. 

»  ♦  ♦ 

.4d8  Produce  Air  Freight 

The  story  of  how  newspaper 
advertising  helped  build  the 
Flying  Tiger  Line,  Inc.,  was 
told  to  the  NAEA  convention 
by  Leonard  S.  Kimball,  vice- 
president  for  public  relations. 

His  was  the  report  of  a  dis¬ 
astrous  start  in  advertising,  a 
bit  of  recovery  as  the  result  of 
a  newspaper  try,  then  dramatic 
rescue  from  the  brink  of  failure 
by  use  of  a  novel  newspaper 
campaign. 

Begun  amidst  postwar  difficul¬ 
ties  and  intense  competition,  the 
air  freight  line  grossed  less  than 
$500,000  in  1945,  its  first  year 
of  operation,  he  reported. 

Last  year  the  gross  was  $33,- 
000,000  “and  we  had  a  modest 
profit,”  the  official  said. 
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Publicity  helped  for  a  while. 
Then  the  company  appropriated 
$10,000  for  advertising  and  in¬ 
vested  it  in  a  single,  double-page 
color  spread  in  a  leading  maga¬ 
zine.  It  was  two  years  until  the 
line  plunged  again. 

When  Flying  Tiger  received 
its  1949  certificate  for  scheduled 
air  freight  service  across  the 
nation,  $50,000  was  appropri¬ 
ated  to  promote  a  series  of  new 
stations.  That  was  when  a  gross 
revenue  was  $100,000  for  the 
month. 

“We  hit  on  newspaper  adver¬ 
tising  for  our  first  try  in  spend¬ 
ing  this  fund  and  I  think  you’ll 
find  the  process  of  reasoning  of 
interest,”  he  said.  “It  all  de¬ 
veloped  out  of  the  shipping  of 
human  remains.” 

Body  Business  Bad 

The  shipment  of  a  body  once 
cost  two  first  class  tickets.  The 
charge  for  an  escort  was 
dropped.  But  railroads  retained 
the  cost  of  a  fare  as  the  basis 
of  their  rate. 

Air  transport  is  40  per  cent 
cheaper,  he  reported.  Many  per¬ 
sons  and  even  many  mortuaries 
did  not  know  this.  'The  company 
advertised  to  the  public  and 
used  modest  newspaper  ads  in 
Los  Angeles  papers. 

“We  ran  that  campaign  for 
several  months.  We  know  it 
created  a  lot  of  comment  among 
morticians.” 

Budget  Expanded 

This  campaign  was  “not  what 
you’d  call  an  outstanding  suc¬ 
cess  but  neither  w^as  it  a  fail¬ 
ure.”  Later  the  company  ex¬ 
panded  its  budget,  but  most  of 
the  $250,000  appropriated  year¬ 
ly  went  into  national  magazines. 

After  two  years,  research 
showed  the  campaign  successful 
but  the  company  was  left  with¬ 
out  answer  to  the  all-important 
question:  “How  much  business 
did  those  ads  bring  us?”  he 
reported. 

In  Mr.  Kimball’s  opinion,  the 
claim  that  advertising  can’t  be 
measured  “is  an  excuse  rather 
than  an  explanation.”  In  this 
case,  the  company  was  not 
I  really  committed  to  advertising 
because  it  couldn’t  produce 
black  and  w’hite  results. 

Meanw’hile  a  problem  facing 
the  line  was  a  shortage  of  east- 
I  bound  freight.  A  $25,000  ap¬ 
propriation  was  spent  in  two 
;  weeks  for  newspaper  copy  in 
'  Seattle,  Portland,  San  Francis¬ 
co  and  Los  Angeles. 

750- Line  Ads  Used 

“We  took  big  space  ads — 750 
,  lines —  and  we  depended  on  big 
I  headlines  with  positive  news- 
,  type  statements  about  what  air 


freight  would  do,  short  copy 
and  a  picture  of  an  airplane. 

“We  kept  a  day-by-day  check 
on  sales  offices.  And,  for  the  first 
time,  we  found  an  answer  to  our 
advertising  story. 

“Phones  began  to  ring.  People 
wanted  to  know  about  air¬ 
freight.  Could  they  ship  a  dog? 
Shippers  called  up  to  see  how 
much  we  charged.  We  got 
scores  of  sales  leads. 

“We  actually  got  freight  we 
had  never  known  about.  Sales¬ 
men  became  enthusiastic. 

Results  Apparent 

“Our  freight  did  go  up.  As  I 
remember,  our  traffic  increased 
about  as  much  as  our  ads  cost. 
Not  much,  true.  But  much  more 
important — now  we  had  an  an¬ 
swer  to  whether  advertising 
could  actually  develop  traffic. 
Our  management  was  impressed. 

“From  that  day  on,  the  Flying 
Tiger  Line  has  been  committed 
to  newspaper  advertising  as  the 
best  way  to  tell  its  story.” 

Other  media  are  used,  “but 
for  getting  positive,  traffic  pro¬ 
ducing  i-esults,  we  will  rely 
basically  on  newspaper  adver¬ 
tising,”  Mr.  Kimball  reported. 

A  * 

Linage  Ideas  Pop 

NAEA  sessions  opened  here 
to  the  tune  of  gunfire  on  the 
morning  after  the  linage  pros¬ 
pectors  had  turned  nearby 
Cripple  Creek  back  to  its  roaring 
camp  days. 

Numa  “Jesse”  James,  Rocky 
Mountain  Neics,  was  tour  mas¬ 
ter. 

Convention  officials  with  Mar¬ 
shal’s  badges  and  Colorado  hats 
provided  by  the  Denver  Post 
claimed  sole  rights  to  anns 
carrying.  Decorum  reigned  when 
sessions  began. 

NAEA  panelists  heard  re¬ 
ports  from: 

Victor  Blackledge,  Scottsbhiff 
(Neb.)  Star  Herald,  who  is  as¬ 
signing  each  salesman  to  a 
weekly  call  on  people  influenc¬ 
ing  general  advertising.  Talks 
w'ill  be  on  the  importance  of 
newspaper  advertising  only. 

“If  each  of  the  nation’s  15,- 
000  newspaper  advertising  sales¬ 
men  would  make  50  such  calls  a 
year,  the  benefits  would  be  sub¬ 
stantial,”  Mr.  Blackledge  said. 

Arthur  Hoag,  Norman 
(Okla.)  TranscHpt;  special  13- 
week  campaigns  were  sold  mar¬ 
ginal  accounts  by  using  the  mat 
seiwice.  Feature  of  the  presen¬ 
tation  was  a  centered  notice  that 
the  campaign  was  specially  pre¬ 
pared  for  that  account,  and 
1080  inches  of  copy  were  sold  in 
10  calls. 

Warren  McClui’e,  Burlington 
(Vt.)  Free  Press;  a  top  floor 


Veep  For  Alaska 


Colorado  Springs,  Colo. 

Herschel  V.  Jones,  Fairbankt 
News-Miner,  was  named  the 
first  vicepresident  for  Alaska  in 
the  Newspaper  Advertising  Ex¬ 
ecutives  Association,  in  conven¬ 
tion  here  this  week.  Wayne 
Henly,  Lubbock  Avalanche-Jour¬ 
nal,  was  given  a  black  tie  in 
mourning  for  the  loss  of  Texas' 
position  as  largest  state  in  the 
Union. 


room,  converted  to  a  lunch  room, 
is  being  used  for  small  group 
selling  meetings  with  customers. 
Business  has  been  aided  after 
100  lunches  to  300  guest.s. 

John  Pulver,  Boulder  (Colo.) 
Daily  Camera,  used  a  page  of 
Blue  Monday  features  in  color 
bordered  page  Saturdays  to  up 
Saturday  copy  by  91,504  lines. 
Other  businesses  have  added 
Saturday  copy  as  a  result  of 
the  proof  that  Saturday  adver¬ 
tising  will  sell  goods  Monday. 

Clarence  Lucas,  Moline  (Ill.) 
DisjKitch,  found  a  “one-inch 
sale”  made  years  ago  grew  to 
4,382  inches  in  14  years;  from 
greeting  card  announcements  to 
display  that  included  twro  full 
color  pages. 

William  Sykes,  Oklahoma  City 
Oklahoman  and  Times,  provided 
merchants  in  one  area  of  his 
circulation  with  a  successful 
sales  promotion  when  he  launch¬ 
ed  a  series  featuring  items  avail¬ 
able  for  the  time  of  a  certain 
year.  Results  provided  proof  a 
sound  promotion  coordinated 
with  all  merchants  of  an  area 
and  timed  for  a  specific  date  will 
virtually  assure  a  successful 
sales  return,  he  advised. 
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«  *  * 


Ad  Roadblocks  Scored 

Newspaper  credit,  rates,  color 
practices,  and  column  variations 
were  raked  across  the  coals  in  a 
presentation  before  the  NAEA 
convention. 

The  mad  new  language  of 
Madisonavenese  and  departurei 
from  ABC  were  mingled  with 
“Can’ts  in  the  Pants”  roadblocks 
to  newspaper  advertising  de¬ 
scribed  by  Mays  C.  Seamon,  ad¬ 
vertising  director  of  the  El  P<uo 
(Tex.)  Herald-Post,  Times. 

“Let’s  inventory  our  mer¬ 
chandising — newspaper  adver 
tising,”  he  concluded  in  a  serious 
appeal.  “Let’s  start  selling  it 
our  way,  in  our  language  and 
let’s  make  it  easier  and  more 
attractive  to  buy. 

“We  don’t  need  new-fangled 
ideas.  We  don’t  need  ‘Gobble- 
dygook’  or  double  talk.  We  don’t 
have  to  pose  as  specialists  or 
experts. 

{Continued  on  page  48) 
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Council  Issues 
Business  Guide 


Rule  Will  Permit  Age 
In  Situation  Wanted  Ad 
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I  •  How  can  retail  merchandising, 

display,  advertising  and  selling 
techniques  help  turn  the  tide  of 
i  ,  recession? 

«  K  A  “retailer’s  guide  to  better 

business”  spells  out  the  way  in 
“How  to  Turn  the  Tide,”  a  bro- 
^  chure  prepared  for  merchandis- 

,x_|^pr  f  ers  as  part  of  the  Advertising 

"  *  Council’s  public  information 

program,  “Confidence  in  a  Grow- 
ing  America.” 

“When  the  grade  gets  steeper 
CAM — Mrs.  Luisa  Lerque  is  the  time  to  add  power.  When 
en  advanced  from  phone  selling  gets  tougher  is  the  time 
upervisor  to  classified  ad-  njore  strength  into  sell- 

g  manager  of  the  Savan-  j^,g  pi^jn  common 

7a.)  News-Press.  She  sue-  “  ,  '  „„ 

Robert  L.  Leucicel.  who  is  Sf^^e  plus  a  good  dose  of  an 

tail  ad  manager.  Mrs.  Ler-  elixir  compounded  from  cour- 

graduate  of  the  University  age  and  confidence.” 
as.  joined  the  News-Press  The  brochure  and  six  adver- 
bruary  from  the  St.  Peters-  tisements  for  the  campaign  were 
burg  (Fla.)  Times.  prepared  by  Grey  Advertising 

-  Agency,  Inc.,  as  a  public  serv- 


Regulations  issued  this  \veek  to  the  extent  of  barring  use  of 
by  the  New  York  State  Com-  the  adjective  “young”.  The  pur- 
mission  Against  Discrimination  pose  of  the  law,  the  Commis- 
will  permit  a  situation  wanted  sion  explained,  is  to  enable  ap- 
sdvertiser  to  mention  age.  How-  plicants  to  appear  for  an  inter- 
ever  no  reference  to  age  may  be  view  without  being  barred  be- 
made  in  help  wanted  ads.  forehand  by  the  terms  of  the 

The  rules  have  been  drawn  advertisement, 
for  enforcement  of  a  new  statute  went  into  effect  .July 

which  is  aimed  at  protecting  prohibition  was 

persons  45  to  65  years  of  age  added  to  the  previously  listed 
from  discrimination  in  employ-  areas  of  discrimination  race, 
ment.  The  prospective  employer  creed,  color,  national  origin, 
will  be  permitted  to  request  the  Uader  the  previously  enforced 
age  of  the  applicant  but  the  rules,  since  1945,  substantial 
application  fonn  will  state  that  changes  were  effected  in  classi- 
age  discrimination  is  prohibited.  advertising  copy  for  real 

j  i.  i  i  estate,  resorts  and  personal 

In  respect  to  the  situation  classifications 

wanted  ads,  the  Commission  .  *  v 

•j  i.u  i.  It.  1  u  Any  person  claiming  to  be 

j  ^  ™  ^  ^  aggrieved  by  an  unlawful  dis- 

amended  if  experience  showed  criminatory  practice  may  file  a 
that  “such  advertising  becomes  i  ,.1.  •  • 

,  snKfprf.iirp  »  complaint  with  the  Commission. 

"  *  .  Jail  and  fines  are  prescribed  as 

Newspaper  classified  adver-  penalties  for  violations. 
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ir>  ’T'  *  D  f  Merchandisers  may  obtain  in¬ 
i' or  1  rattle  Ixelornis  dividual  copies  free  of  charge 

St.  Louis,  Mo.  from  The  Advertising  Council. 

Richard  H.  Amberg,  publisher  Quantity  copies  are  available  at 
of  the  St.  Louis  Globe-Democrat,  $10.00  per  100  plus  handling 
renewed  the  Newhouse  news-  and  postage, 
paper’s  fight  for  traffic  reforms  ^ 

in  St.  Louis  at  a  meeting  of  the 

Advertising  Club  recently.  Home’  Section 

He  urged  immediate  adminis-  f 

trative  action  to  alleviate  what  Extra  Linage 

he  called  the  city’s  most  urgent  Charlotte,  N.  C. 

problem  which  is  “strangling  As  a  result  of  a  tie-in  with 
downtown  business,  reducing  the  the  Home  Builders  Association, 
tax  base  which  provides  needed  the  Charlotte  Observer  sold  ap- 
city  revenues,  and  is  fostering  proximately  16,000  lines  of  re¬ 
movement  of  business  from  St.  tail  advertising  to  promote  in- 
Louis  to  the  county.  terest  in  the  “Echo  Home.” 

Because  of  the  exodus  of  busi-  Intended  to  “echo  ’  the  pref- 
ness  from  the  city  to  the  county,  erences  of  3,116  visitors  to  Char- 
The  Globe-Democrat  has  cam-  lotte’s  1957  Parade  of  Homes 
paigned  hard  for  a  free  bridge  (survey  figures  of  which  were 
to  provide  a  traffic  artery  from  tabulated  by  the  Observer),  the 
the  East  Side  to  the  downtown  kouse  was  designed  by  a  corn- 
area  in  the  hope  that  some  of  "?|ttee  from  the  Charlotte  Coun- 
fiiA  rinft  nnft  will  oATTip  ^1^  Archit6cts. 
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Referee  Appoints  rush  lor  oowling 

Receiver  for  Cline  American  Machine  &  Foundry 

Company  will  undertake  a  major 
Chicago  summertime  bowling  promotion 
Referee  Lawrence  J.  Miller  campaign  during  July  and  Au- 
has  appointed  a  receiver  to  take  gust,  utilizing  national  net- 
over  operations  of  Cline  Electric  ^ork  television,  high-circulation 
Sixteen  of  the  20  Co.,  which  last  magazines,  local  radio  stations 

March  31  filed  a  voluntary  peti-  and  dailv  newspapers, 
tion  in  Federal  Court  for  re-  Donald  R.  Hathawav  was  in- 


m**  Strin  Mining  Eilition 

A  Cooperative  Venture 

’^ke  Daily  Ledger  recently 
I  carried  a  20-page  tabloid  insert 

I  <  as  part  of  cooperative  effort 

with  the  Illinois  Coal  Strippers 

pages  were  paid  for  by  the  as- 

sociation  at  the  national  line  -  - 

Hi rate.  organization.  correctly  identified  as  Classified 

The  special  edition  was  de-  Referee  Miller  has  named  Advertising  Manager  of  the 
voted  to  a  documentary  presen-  Gerald  P.  Grace  of  Chicago  as  Schenectady  (N.  Y.)  Gazette  in 

tation  of  facts  concerning  strip  receiver.  His  appointment  came  the  Quarter-Century  Club  fea- 

PRESIDENT Eldred  R  Garter  of  reclamation  in  Illinois.  after  Warren  P.  Scott,  president  ture  June  28th.  He  has  been 

Madison  (Wis.)  Newspapers  is^he  Galesburg  (Ill.)  Register  of  Cline  Company,  was  unable  with  the  Schenectady  Union- 

Mwly  elected  president  of  the  ^ke  same  section  using  to  get  an  unqualified  cash  bid  Star  since  1928.  Earle  B. 

Association  of  Newspaper  Class!-  tke  page  mats  rolled  by  the  of  $500,000  for  the  Paasche  Air  Blanchard,  Gazette  CAM.,  was 

6ed  Advertising  Managers.  Ledger.  Brush  Co.,  a  division  of  Cline,  featured  June  7th. 
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‘Price  Right’ 
Aids  Business 
In  Hastings 

Hastings,  Neb. 

A  new  twist  on  “Buy  It  Now” 
city-wide  retail  promotions  was 
introduced  here  under  the  slo- 
jran  of  “The  Price  Is  Right  in 
Hastings.” 

The  Tribune,  in  cooperation 
with  the  local  New  Car  Dealers 
Association  and  the  Hastings 
Retail  Trade  Association,  broke 
with  a  10-day  selling-savings 
spree  for  Hastings  and  its  14- 
county  trade  area.  Local  auto¬ 
mobile  dealers  have  asked  for  no 
extra  “Auto  Buy”  advertising 
support  from  Detroit. 

Barf^ain  Coupons 

Bargain  coupons,  printed  in 
the  Tribune,  were  part  of  the 
b  u  s  i  n  e  s  s-boosting  promotion. 
This  citywide  sales  event  was 
handled  just  like  the  “Auto 
Buy”  campaigns  across  the 
country,  with  combined  planning 
meetings  of  local  retailers  and 
car  dealers,  explained  R.  L. 
Hunter,  Tribune  advertising 
manager. 

The  Tribune  published  a  spe¬ 
cial  “Price  Is  Right”  kick-off 
edition  which  included  more 
than  4,000  inches  of  local  dis¬ 
play,  with  eight  full  pages  of 
coupons  from  retail  stores,  and 
1,102  inches  of  local  display  copy 
from  car  dealers.  The  “P’-ice 
Is  Right  in  Hastings”  theme  was 
carried  in  all  follow-up  adver¬ 
tising  during  the  promotion 
period. 

• 

S.F.  Examiner  Adds 
Loral  Roto  Magazine 

San  Francisco 

The  San  Francisco  Examiner 
will  begin  publication  of  a  local¬ 
ly-edited  Sunday  rotogravure 
section  Sept.  7,  Publisher 
Charles  Mayer  has  announced. 

This  new  feature  of  the  Ex¬ 
aminer,  first  total  tabloid  sec¬ 
tion  of  its  kind  to  be  published 
in  northern  California,  will  be 
tabloid  size  and  offer  full  color 
reproduction  to  advertisers.  The 
Dultgen  rotogravure  printing 
process  will  be  used. 

The  Chronicle  is  changing  its 
Sunday  Bonanza  section  into  a 
rotogravure  magazine  in  the 
Fall. 

• 

Ajax,  Agency  Part 

Colgate-Palmolive  Co.  and 
Bryan  Houston,  Inc.,  have 
parted  company  on  Ajax  Cleans¬ 
er,  effective  June  30.  McCann- 
Erickson,  Inc.,  will  take  over 
the  account. 


Eder  Leuckel 


Eder  Named 
Business  Mgr. 

Savannah,  Ga. 

Appointment  of  Lloyd  G. 
Eder,  vicepresident  and  adver¬ 
tising  director  of  Savannah 
News-Press,  Inc.,  to  the  post 
of  business  manager  of  the 
newspapers  has  been  announced 
by  Alvah  Chapman  Jr.,  presi¬ 
dent  and  publisher. 

M;.  Chapman  said  Mr.  Eder 
will  continue  as  advertising  di¬ 
rector  in  adidtion  to  his  new 
duties. 

Jack  J.  Cubbedge  will  be  as¬ 
sistant  business  manager. 

Service  Program 

Mr.  Eder  announced  a  pro¬ 
gram  to  broaden  the  services 
of  the  newspapers  to  the  area 
and  to  advertisers.  Winbum  T. 
Rogers,  previously  retail  adver¬ 
tising  manager,  was  named 
manager  of  a  new  special  serv¬ 
ices  department.  Robert  L. 
Leuckel,  present  classified  ad¬ 
vertising  manager,  was  ap¬ 
pointed  to  succeed  Mr.  Rogers 
as  retail  advertising  manager, 
and  Mrs.  Luisa  Lerque  was  ad¬ 
vanced  from  phone  room  super¬ 
visor  of  classified  advertising  to 
classified  manager. 

Mr.  Eder  joined  the  News- 
Press  organization  as  advertis¬ 
ing  director  last  August,  com¬ 
ing  to  Savannah  from  a  post 
as  research  and  promotion  di¬ 
rector  of  the  St.  Petersburg 
(Fla.)  Times.  Prior  to  1953  he 
was  associated  with  the  Macy- 
Westchester  group  of  newspa¬ 
pers.  He  served  in  the  Army  Air 
Force  during  World  War  II, 
attaining  the  rank  of  captain. 

Joins  In  ’46 

Mr.  Rogers  first  joined  the 
local  newspapers  in  1946  as  as¬ 
sistant  advertising  manager.  He 
is  a  graduate  of  the  University 
of  Georgia  School  of  Journalism 
and  received  his  early  newspa¬ 
per  experience  with  the  Griffin 
(Ga.)  Daily  News. 

Mr.  Lueckel  was  appointed 
classified  advertising  manager 
last  October.  He  came  to  Savan¬ 
nah  from  the  St.  Petersburg 
Times.  Before  that  he  was  clas¬ 
sified  manager  of  the  Reading 
(Pa.)  Eagle  Times. 


Ad  Regularity 
Benefit  Shown 

Denver,  Colo. 

The  added  impact  of  regular 
advertising  is  proving  of  value 
to  merchants  here. 

Six  downtown  stores  carry 
a  page  of  advertising  every  day 
in  the  Rocky  Mountain  News, 
Grosse  Smith,  advertising  di¬ 
rector,  reports. 

This  practice  of  a  page  each 
day  has  continued  over  recent 
years  with  one  exception.  One 
firm  withdrew,  and  then  re¬ 
turned  to  daily  placements 
quickly. 

“The  merchant  told  me  he 
had  been  amazed  at  the  num¬ 
ber  of  people  who  asked:  ‘Why 
did  you  discontinue  advertising?’ 
after  he  modified  his  schedule,” 
Mr.  Smith  said. 

These  department  stores  have 
earned  regular  positions,  and 
the  appearance  of  their  copy 
in  the  same  position  gives 
greater  benefit  than  the  mer¬ 
chants  realized.  The  absentee 
store  was  regularly  placed  on 
page  4,  opposite  a  local  news 
page. 


Ablondi  Nameil 

Appointed  of  Dr.  Raymond  A. 
Ablondi  Jr.  as  manager  of  auto¬ 
motive  marketing  and  research 
for  MacManus,  John  &  Adams, 
Inc.,  wa.s  announced  this  week 
by  Robei't  E.  Britton,  vicepresi¬ 
dent  and  director  of  marketing 
and  researcii  for  the  agency. 

• 

Clement  Elected 

Falmouth,  Mass. 

W.  W.  Clement,  public  rela¬ 
tions  manager,  American  Inter¬ 
national  Insurance  Groups,  New 
York,  was  elected  president  of 
the  Insurance  Advertising  Con¬ 
ference  at  its  annual  convention 
here. 

Daily  Changes  Reps 

The  Pratt  (Kans.)  Daily 
Tribune  this  week  appointed 
Arthur  H.  Hagg  and  Associates, 
Chicago,  as  national  advertising 
representatives.  The  daily  had 
been  represented  by  Scheerer 
and  Company. 

• 

Two  Accounts  Shift 

San  Francisco 

Western  Pacific  Railroad  and 
Bank  of  California  have  named 
Honig-Cooper  &  Miner  as  ad¬ 
vertising  agency.  Both  accounts 
will  be  handled  at  San  Fran¬ 
cisco  offices. 


FTDA,  Grant  Part 
Bloom  OflF  Rose 


Detroit 

Florists’  Telegraph  Deliv¬ 
ery  Association  has  termi¬ 
nated  its  contract  with  Grant 
Advertising,  Inc.,  according 
to  John  L.  Bodette,  secretary 
and  general  manager  of 
FTDA.  Last  year,  the  associ¬ 
ation  spent  $493,964  in  news¬ 
paper  advertising. 

The  contract,  which  covered 
advertising  and  publicity  for 
FTDA,  also  affects  a  termina¬ 
tion  of  the  Interflora  contract 
with  Grant.  Interflora  is 
FTDA’s  international  affiliate. 

FTDA’s  sales  and  advertis¬ 
ing  department  will  invite  ad 
agencies  to  make  presenta¬ 
tions.  Decision  of  a  new 
agency  will  be  reached  Aug. 
18. 


Fashion  Supplement 
For  Fall  Available 

The  annual  fall  fashion  sup¬ 
plement  on  men’s  and  boys’  ap¬ 
parel  is  now  being  made  avail¬ 
able  to  daily  newspapers 
throughout  the  country,  the 
Men’s  and  Boys’  Wear  Inter¬ 
industry  Council  announced  this 
week.  Leading  dailies  are  being 
notified  of  the  fashion  package 
which  underscores  the  Council’s 
theme,  “the  right  clothes  at  the 
right  time.” 

The  44-photograph  kit  will  be 
supplied  “exclusive-to-one-news- 
paper-in-a-city,”  on  a  first-come, 
first-served  basis.  It  will  be 
mailed  July  25. 

The  Council  offers  the  sup¬ 
plement  without  charge  to  en¬ 
courage  more  newspapers  to 
carry  men’s  and  boys’  wear 
fashions  in  their  editorial  pages. 
Newspapers  using  the  Council’s 
materials  in  the  past  have  re¬ 
ported  substantial  increases  in 
their  retail  advertising  linage. 

• 

Bankers  Name  JWT 
For  Co-op  Ads 

The  Foundation  for  Commer¬ 
cial  Banks  has  appointed  J- 
Walter  Thompson  Co.  to  handle 
the  national  cooperative  adver¬ 
tising  for  banking. 

Recently  established  to  organ¬ 
ize  and  conduct  a  national  ad¬ 
vertising  program,  the  Founda¬ 
tion  is  a  non-profit  organization 
headed  by  12  leading  bankers  as 
trustees  representing  the  Fed¬ 
eral  Reserve  Districts,  sup¬ 
ported  by  a  committee  of  spon¬ 
sors  of  100  bank  leaders  in  all 
48  states.  District  of  Columbia, 
Alaska,  Hawaii,  and  Puerto 
Rico. 
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Press  Is  Keeping  Pace 
I  With  Religious  Interest 


By  John  Martin  Meek 

A  recent  survey  of  church 
editors  on  daily  newspapers  in¬ 
dicates  this  part  of  the  press  is 
keeping  pace  with  the  develop¬ 
ment  of  religious  interest  in  this 
country. 

The  survey,  conducted  by  the 
Religious  Newswriters  Associa¬ 
tion,  found  that : 

1.  More  than  90  per  cent  of 
the  newspapers  in  the  sample 
have  a  weekly  church  page; 
some  run  one  two  days  a  week. 

2.  There  has  been  a  phenom¬ 
enal  increase  in  the  number  of 
church  pages  since  World  War 
II. 

3.  Religion  news  is  being 
handled  by  experienced  re¬ 
porters  whose  status  in  the  city 
room  is  as  high  as  any  other 
reporter’s. 

4.  Religion  news  is  used  on 
page  one  by  more  than  98  per 
cent  of  the  papers  in  the  sample. 

5.  Wire  services  apparently 
are  not  providing  enough  re¬ 
ligion  coverage. 

Work  on  the  survey  was 
started  about  two  years  ago 
and  completed  in  April.  A  com¬ 
mittee  included  Miss  Mary 


Dick  Peters 

(Continued  from  page  14) 


plant  expansion  program  in 
progress  in  Albuquerque,  Cleve¬ 
land,  Houston,  Knoxville,  Mem¬ 
phis,  New  York,  Pittsburgh  and 
Washington. 

Shout  From  Roof 

“We  ought  to  shout  from  the 
roof  tops  about  this  program — 
and  we  will!”  assert^  the  pro¬ 
motion  editor. 

Richard  D.  Peters  was  chief 
editorial  writer  of  the  Cleveland 
(Ohio)  Press  when  he  was 
named  to  his  present  position 
(E&P,  March  30,  1957,  page 
10).  Ernie  Pyle  hired  him  as  a 
eopyboy  on  the  Washington 
(D.  C.)  Daily  News  and  he 
worked  on  the  Knoxville 
(Tenn.)  News-Sentinel  before 
going  to  the  Press  in  1936. 

From  eopyboy  to  promotion 
manager  for  19  newspapers, 
be  has  believed  in  and  supported 
those  two  premises  stated  in 
the  beginning: 

Produce  a  good  newspaper. 

Promote  it  intelligently  and 
aggressively. 

editor  8c  publisher 


Hobbs  of  the  Kansas  City 
(Mo.)  Star,  chairman;  Robert 
Whitaker,  Providence  (R.  I.) 
Journal;  Paul  Sullivan,  Cin¬ 
cinnati  (Ohio)  Times-Star; 
Richard  Philbrick,  Chicago 
Tribune,  and  Ora  Spaid,  Louis¬ 
ville  (Ky.)  Courier  Journal. 

Prof.  Robert  Root,  head  of  the 
religious  journalism  program  at 
Syracuse  University,  asked  the 
writer  to  tabulate  and  analyze 
the  findings. 

Mostly  Male 

'The  questionnaire,  containing 
24  sections,  80  questions,  was 
mailed  to  336  church  editors. 
124  were  returned. 

Prom  the  findings  comes  a 
composite  picture  of  the  church 
editor: 

The  average  age  is  41  years 
and  in  most  cases  he  is  a  male. 
Generally  known  as  “church 
editor,”  his  title  may  also  be 
“religion  editor.”  He  probably 
has  had  some  journalism  courses 
and  has  about  16  years  of  news¬ 
paper  experience.  The  amount 
of  time  he  spends  at  his  church 
editing  varies  from  11  hours  a 
week  to  full  time. 

Respondents'  ages  ranged  from 
21  to  86,  the  oldest  being  Miss 
Bertha  Peppeard  of  the  Boston 
Globe,  a  veteran  of  50  years  in 
newspaper  work. 

Sixty-one  editors  said  they 
had  had  some  journalism  course- 
work  either  in  high  school  or 
college.  That  is  66.6  per  cent  of 
those  answering  the  question. 

Altogether,  109  editors  re¬ 
ported  a  total  of  1,751  years 
newspaper  experience  for  an 
average  of  16.1  years  per  per¬ 
son.  The  average  of  their 
church  editing  experience  is  8.5 
years. 

11  Hours  Per  Week 

How  much  time  does  the 
church  editor  spend  on  religion 
news? 

According  to  the  survey, 
church  editing  is  still  very  much 
a  part  time  job  with  the  time 
being  devoted  to  it  depending 
primarily  on  the  size  of  the 
paper. 

Sizes  represented  in  the  sur¬ 
vey  range  from  the  Hamilton 
(Mont.)  Daily  Ravalli  Republi¬ 
can  to  the  Chicago  Tribune. 
(Fifty-six  replies  came  from 
newspapers  with  a  circulation 
of  50,000  or  less.) 
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The  survey  found  that  for 
papers  under  50,000  the  average 
time  spent  on  religion  news  each 
week  is  11  hours,  but  one  paper 
of  35,000  has  a  full  time  church 
editor.  For  papers  larger  than 
300,000  it  generally  is  a  full 
time  job.  George  Dugan  of  the 
New  York  Times,  said  he  has 
assistants. 

Much  of  the  accumulative  in¬ 
formation  points  up  the  church 
editor’s  status  and  independ¬ 
ence,  particularly  the  latter. 
The  suiwey  found,  for  example, 
that  54  of  64  stand  on  the  same 
basis  with  other  reporters  in 
the  city  room  and  56  of  76  said 
their  pay  is  at  least  equal,  in¬ 
cluding  a  half  dozen  who  indi¬ 
cated  it  is  higher. 

Another  example  is  Question 
No.  4:  “If  you  are  religion  edi¬ 
tor,  do  you  decide  what  will  go 
in  the  paper,  make  up  the 
church  page,  choose  assign¬ 
ments,  and  so  on?”  There  were 
100  replies;  88  of  them  said 


Byline  Freedom 

To  another  question,  56  of  66, 
all  columnists,  said  they  have 
as  much  freedom  under  their 
byline  as  political  writers, 
drama  critics  and  other  column¬ 
ists.  Also,  many  said  they 
handle  wire  stories  on  religion 
and  76.6  per  cent  replied  that 
they  are  consulted  on  them.  Al¬ 
most  half,  48.6  per  cent,  get  out 
of  town  assignments  at  least 
several  times  a  year. 

Up  to  this  point,  most  of  the 
findings  fit  in  with  past  thinking 
and  opinions,  either  spoken  or 
written,  about  church  editors. 
Replies  to  another  question  do 
not. 

When  asked  if  they  think 
their  church  editing  job  as  a 
life-time  snecialty.  61.5  per  cent 
answered  "no.”  Why  not?  Some 
want  to  free  lance,  be  police 
reporters  or  stick  with  general 
assignments.  One  Texan  said, 
simply,  “Who  wants  to  be  a 
church  editor  all  his  life?” 

In  writing,  the  findings  show 
that  most  editors  try  to  balance 
coverage  of  the  three  faiths  and 
95.7  per  cent  use  news  of  Negro 
churches.  Also,  81  per  cent  mix 
Protestant,  Catholic  and  Jewish 
news  in  roundups. 

Only  a  few  editors,  about  19 
per  cent,  said  they  have  news 
barriers  on  their  ^ats. 

Replies  to  the  questions  on 
advertising  show  that  78  per 
cent  of  the  papers  have  a  spe¬ 
cial  rate  for  churches  and  82 
per  cent  run  free  church  notices. 

Asked,  “What  do  you  think  of 
religion  coverage  by  wire  serv¬ 
ices?”  84  editors  gave  favorable 
replies,  some  describing  it  as 
“excellent.”  Others  had  special 


HONORED  —  Frederic  S.  Mar- 
quardt,  left,  editor  of  the  Phoenii 
Arizona  Republic,  receives  the  Le¬ 
gion  of  Honor  from  President  Car¬ 
los  P.  Garcia  of  the  Philippines. 
The  editor  was  cited  for  service 
to  the  Filipino  people  as  associate 
editor  of  the  Philippines  Free  Press 
from  1937  to  1941. 


praise  for  George  Cornell  of  the 
Associated  Press  and  Louis 
Cassels  of  United  Press  and  a 
notable  number,  19,  said  they 
think  it  is  improving.  Another 
comment  which  recurred  with 
some  frequency  was  that  the 
wire  services  do  not  provide 
extensive  enough  coverage. 

A  count  showed  that  there 
were  six  pages  from  60  to  75 
years  old;  six  from  40  to  50; 
seven  from  30  to  40;  11  from 
20  to  30;  four  from  13  to  20, 
and  25  were  12  years  or 
younger.  Looking  at  these  fig^ 
ures  in  terms  of  percentage,  it 
means  that  44.2  per  cent  of  the 
pages  in  the  sample  have  been 
started  since  World  War  II. 

• 

Church  Group  Lauds 
Religious  News  Editor 

Boston 

Bertha  A.  Peppeard,  religious 
news  editor  of  the  Boston  Globe, 
was  honored  by  the  General 
Council  of  the  Congregational 
Christian  Churches. 

Miss  Peppeard,  87,  who  has 
been  covering  religious  news  for 
the  Globe  for  over  60  years, 
was  presented  an  illuminated 
scroll  by  the  Rev.  Dr.  Everett 
C.  Parker,  director  of  the  de¬ 
nomination’s  office  of  communi¬ 
cations. 

The  citation  honored  Miss 
Peppeard  for  her  “scrupulous 
and  perceptive  reports  .  .  .  and 
for  making  religion  more  effec¬ 
tive  in  American  life.” 

• 

Aids  Tornado  Victims 

St,  Paul,  Minn. 

The  St.  Paul  Dispatch-Pioneer 
Press  raised  more  than  $30,000 
in  a  fund  drive  for  Wisconsin 
tornado  victims.  The  Dispatch- 
Pioneer  Press  started  the  fund 
with  a  donation  of  $1,000.  A 
progress  report  was  published 
daily,  including  a  list  of  all 
contributors. 
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E&P-ABC  Gross-Section  Survey  of  Circulation  Trends 


BRIIKiEPORT 


-Period  Ending  March  31, 1957— > 
(M)  (E)  (S) 

CONNECTICUT 


-Period  Ending  March  31, 1958-^ 


Telepram  . 

13,522 

13,819 

79,610 

67,278 

80,i85 

68,609 

Herald  . 

88,253 

78,072 

HARTFORD 
Courant  . 

101,936 

149,163 

103,754 

147,561 

Times  . 

120,182 

121,387 

WATERFURY 
Republican  .... 

20,478 

46,544 

20,976 

46,637 

AtnericsTn  . 

40.63.3 

40,534 

EMPORIA 
Gazette  . . . 


-Period  Ending  March  31, 1957— 
(M)  (E)  (S) 

KANSAS 

_  8,675 


-Period  Ending  March  31, 19Sg-^ 


State  Journal  . . 
WICHITA 


WILMINGTON 

News  . 

Joumal-Every 
Evenintr  . . . . 


WASHINGTON 


DELAWARE 


75,201  _ 

DISTRICT  OF  COLUMBIA 


News  . 

Post  and 

178,491 

173,616 

Times  Herald 

390,461 

425,842 

390,365 

432,695 

Star  . 

259,275 

289,619 

266, 4i4 

298,067 

FLORIDA 

JACKSONVILLE 
Journal  . 

60,016 

63,006 

•63,683 

Times  Union 

152. 835 

159,169 

156.b7 

162,046 

•Sunday  issue  started  Feb.  17, 

1957. 

MIAMI 

Herald  . 

287.449 

?^4S.3S7 

302,264 

3e6.'84 

News  . 

149.2b 

121,681 

141,997 

117,384 

ST.  PETERSBURG 
Independent 

Times  . 

93,572 

33,387 

99.  bs 

104.^3 

32,433 

107',i97 

TAMPA 

Times  . 

Tribune  . 

134.597 

47.048 

1 54,2! 2 

137.645 

46,6.54 

155,262 

FRANKFORT 
.State  Journal  . . 
T-EXINGTON 

Herald  . 

I.,eader  . 

Herald-Leader 
lAIUISVILLE 
Courier  Journal 


Sun-Democrat  . . 


State-Times 
NEW  ORLEANS 


,states  . 

Times  Picayune 


SHREVF>PORT 
•Toumal  . 


30,013 

30,124 

29,555 

29,651 

65,514 

23,966 

66,885 

64.408 

25’,485 

66.165 

103’..346 

98,032 

72.686 

129,154 

122.437 

102',6ii 

97,583 

74,641 

126,745 

121,584 

KENTUCKY 

5,6.56 

5.795 

5,822 

5.996 

38,426 

2.5.337 

59,222 

40,273 

25',529 

58,368 

222. .546 

1771882 

311.094 

217,305 

176,309 

313.034 

25,326 

25,476 

25,447 

26,171 

LOUISIANA 

29,999 

32,035 

50.905 

33.814 

33.255 

55,239 

190!9i5 

105„560 

105,484' 

102.502 

194',892 

103,055 

102,477 

101.555 

288,453 

292,286 

87',982 

62.765 

108'.,538 

86’.  878 

51,145 

107,973 

ATLANTA 

Constitution 

Journal  _ 

Journal  and 


GEORGIA 

262,370  ! 


AUGUSTA 
Kennebec 
•Toumal  . 


CoT>i8titnt?on  , 

512,559 

503,770 

COLUMBUS 
Ennuirer  . 

25,1.53 

24,414 

Ledeer  . 

28..b3 

27.^2 

Led«rer-Ennni  rer 

49.^8 

47.447 

SAVANNAH 

News  . 

53.661 

64,438 

54.445 

64,512 

Press  . 

23.^4 

23,748 

IDAHO  FALLS 

Post  Reirister  . 

4.747 

IDAHO 

12.020  16,815 

4.871 

12,557 

17,553 

CHICAOK) 
American  . 

ILLINOIS 

533.363  660,075 

477,250 

632.602 

News  . 

614.098 

565,674 

Sun-Times  . 

588.181 

652.^5 

539.090 

6tS.115 

Tribune  . 

943,741 

1,319,614 

900.895 

1,276,767 

DECATUR 

Herald  . 

35.486 

36.314 

Review  . 

30.bi 

30,686 

Herald  and 

Review  . 

55,283 

56,370 

PEOBI4 

Journal  St«»r  ... 

35,682 

66.464 

91,668 

34.426 

65,787 

92,336 

ROCKFORD 
Resrister- 
Republic  .... 

34.132 

32.179 

Star  . 

53.bs 

71,b6 

52,b3 

70,758 

WAUKEGAN 
News-Sun  . 

29,380 

29,161 

'  Sun  . 

Journal  . 

PORTLAND 

47,447  Press  Herald  . . 

Fxnress  . 


12,922 

12,841 

31,296 

15!209 

31,542 

14',  MS 

50,719 

30.'ro'4 

49,182 

28.ib 

BALTIMORE 

American 


S'm  . 

citmBERLAND 
News  . 


PORT  WAYNE 
Journal  Gazette 
News  Sentinel  . . 
Journal  Gazette 
GARY 

Post-Tribune  . . . 

INDIANAPOLIS 

News  . 

Star  . 

Times  . 

SOUTH  BEND 

Tribune  . 

TERRE  HAUTE 

Star  . 

Tribune  . 

Tribune-Star  _ 

VINCENNES 
Sun  Commercial 


CEDAR  RAPIDS 

Gazette  . 

DES  MOINES 

Reoister  . 

Tribune  . 

MASON  CITY 
Globe  Gazette  . . . 
SIOUX  CITY 

Journal  . 

Journal  Tribune 


76.571 

94.468 

76,293 

95.851 

55.300 

51.282 

55,778 

52,414 

173.600 

95,775 

324.87.5 

106,1,55 

208’,65i 

171,214 

91.336 

322.536 

105,685 

110,233 

113,901 

110,939 

115,1.52 

30’,244 

47.359 

28.674 

so’.iss 

4.5.424 

13,792 

14,495 

13,802 

14.464 

IOWA 

63,213 

64,747 

63,722 

65,664 

136!b5 

522,098 

220,221 

128'.824 

515,599 

25,436 

26,483 

2i',6u 

60,157 

65,081 

19',876 

66,216 

Sun  . 

BOSTON 

Advertiser  . 

American  . 

Record  . 

Oristian  Science 

Monitor  . 

Globe  . 

TIerald  . 

Traveler . 

I.A  WHENCE 

Eacle  . 

Tribune  . 

Sun  . 

NEW  BEDFORD 
Standard  Times 
WORCESTER 
Gazette  . 


Journal  . 

GRAND  RAPIDS 
Herald  . 


_  95,315 

MARYLAND 


KAI,AMAZOO 


MUSKEGON 
Chronicle  . . . 
SAGINAW 


AUSTIN 

Herald  . 

DULUTH 
News  Tribune 


News  Tribune 


232.'4’56' 

217,711 

338.766 

326.556 

193.626 

22S.’s’o‘o‘ 

217,412 

22,685 

30,591 

11,714 

2l',6b 

MASSACHUSETTS 

10.495 

10,802 

181,166 

5.53..314 

357.906 

iisiiio 

174,399 

1,55,628 

193,854 

439'.53i 

308,376 

194’,i66 

181,012 

168.685 

152,255 

186.688 

36,771 

10.221 

8,284 

S7'.266 

60,868 

51.317 

69,544 

103, 861 

106',6.b 

55‘8b 

101,880 

MICHIGAN 

469' 389 
396.234 

507.128 

585.667 

501,683 

453.598 

472’,i9i 

400,874 

94,568 

93,847 

94,492 

115,2.54 

83,353 

62.164 

116,434 

49,402 

50,262 

49,771 

44,430 

48,988 

50,587 

60,536 

50.772 

MINNESOTA 

13,228 

13,493 

29,735 

61,492 

29,686 
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29.651 

66,165 

126.745 

121,584 

5,996 

5S’,36j 

313,054 

26,171 

55,289 

101,555 

292,286 

107.978 


92‘.f62 

322.528 

319.4M 

30.131 


499.660 

4O4'.0M 

299.415 

9.9M 

49.866 

10S’.24! 

.•i03,354 

588.0*9 

506.25! 

91.010 

86,10! 

.50.641 

50.844 


74.456 

5,  1958 


E&P-ABC  Gross-Seclion  Survey  of  Circulation  Trends 


-Period  Ending  March  31, 1957- 
(M)  (E)  (S) 


-Period  Ending  March  31, 
(M)  (E) 


1958K 

(S) 


-Period  Ending  March  31, 1957— 
(M)  (E)  (S) 


-Period  Ending  March  31, 195S-^ 
(M)  (E)  (S) 


207,538 


MINN'EAPOUS 

Star  . 

Tribune  . 

ST.  PAUL 

Dispatch  .  . . 

Pioneer  Pres-r  . .  94,276 

WINONA 

News  .  .... 


BILOXl-GULFPORT 

Herald  . 

JACKSON 
darion-LedfCer  . 

News  . 

Qarion-Lediter- 
Jacksnn  News 
State  Times  . . . 
MERIDIAN 

Star  . 

VICKSBURG 
Post  . 


CAPE  GIRARDEAU 
Southeast 
Missourian  .... 
KANSAS  CITY 

Star  . 

Tiires  . 

ST.  JOSEPH 

Gazette  . 

News  Press  .... 

ST.  LOUIS 
Globe  Democrat. 

Post  Dispatch  . . 
SPRINGFIELD 

News  . 

Leader  Press  . . 
News  and  Leader 


341,941 

41,277 


315,441 

21,807 


BILLINGS 

Gazette  . 

BUTTE-ANACONDA 

Standard  . 

Post  . 

Standard  . 

GREAT  FALLS 

Tribune  . 

Leader  . 

Tribune  . 

MISSOULA 
Missoulian  .... 

Sentinel  . 

Missoulian  . 


25,387 

19,578 


33.797 

14,721 


290,542 

627,122 

208,236 

290,960 

630*0^ 

124,822 

197'.9i6 

92',i73 

122,661 

188,724 

21,369 

21,205 

MISSISSIPPI 

26,235 

26,263 

37,755 

46,556 

38.2^ 

23,264 

80,415 

23,244 

24‘776 

80.904 

24.702 

19,901 

19,870 

20.161 

20,258 

9,450 

9,332 

10,212 

9,760 

MISSOURI 

15.C26 

15.229 

348,250 

366,441 

333'.2i3 

338,746 

358.583 

48,7^ 

so’.sos 

41,860 

48,859 

si’.ioo 

411,061 

374,251 

521.224 

319.815 

392,212 

376.238 

523.737 

36!i36 

57,9^ 

22.646 

37',6n9 

59.144 

MONTANA 

10.880 

38,176 

25,443 

10,891 

38,440 

i6,’8V2 

26.122 

I9..371 

9.777 

25',.364 

o'sis' 

38.1.30 

33,157 

8.'66.3 

38.098 

3,344 

17,700 

14.986 

3.229 

17,793 

NEW  YORK 


:  ALBANY 


News  . 

rimes  Union  . . . 


Courier  Express 

News  . 

GLENS  FALLS 

Post-Star  . 

Times  . 

NEW  YORK 
Herald  Tribune. 
Journal  American 

Mirror  . 

News  . 


World-Teleirram 

&  Sun . 

TROY 


Times  Record  . . 
UTICA 

Press  . 

Observer  Dispatch 


ASHEVILLE 

Citizen  . . 

Times  . 

Citizen  Times  . . 
CHARLOTTE 


Observer  . 

GREENSBORO 

News  . 

Record  . 


Journal  _ 

Sentinel  ... 
Journal  and 
Sentinel  . 


GRAND  FORKS 
Herald  . 


53,870 

54,595 

60'.i69 

120,788 

62',682 

122.661 

171,616 

301,075' 

316,268' 

167,450 

2961588 

313,340 

15,423 

8'.6i9 

15,429 

8',222 

367,248 

576,488 

377,400 

567.265 

698'.83i 

863,573 

580.666 

818,012 

876’.9M 

1.477,.582 

834'.666 

1.424.886 

;.083.972 

3,620,275 

2,014,542 

3,564,864 

428!8!7 

293,235 

35l',439 

282..552 

622,843 

577,891 

1,277,140 

633,166 

473,732 

1,291.134 

6,516 

41,572 

6,521 

4l'.66i 

25,919 

46.376 

53‘,93i 

25,883 

45,726 

34',.332 

NORTH 

CAROLINA 

35,658 

24.883 

ssisee 

36,061 

24,976 

33.963 

68,065 

66.393 

152.709 

169,701 

153.448 

171.924 

85.320 

27.’3C8 

97,679 

87,166 

28,515 

99.291 

60.365 

37.086 

73,131 

63.510 

38,878 

74,7.35 

NORTH 

DAKOTA 

27.374 

25,085 

51.240 

29,008 

25,115 

.■>3.1  «8 

34.649 

33.493 

34.693 

33.9.53 

AKRON 

Beacon  Journal . 


OHIO 

162.319  171.080 


grand  ISLAND 
Indep<’ndcnt  . . . 
HASTINGS 

Tribune  . 

UNCOLN 

Star  . 

lournal  . 

loumal-Star  . . . 
OMAHA 

World  Herald  . . 


NEBRASKA 


Enquirer 

PoBt  . 

Times-Star 


169.0.50 

161,161 


289,.371  203.675 


1.57.695 

149,443 


,  RENO 

I  Gazette  . 

Nevada  State 
Journal  . . . 


SIANCHESTER 
Union  Leader 
(All  Day)  . . . 
•All  Day  paper. 

News  . 

PORTSMOUTH 
Herald  . 


18.563 

16.229 

18,322 

16.1.57 

CLEVELAND 

News  . 

Plain  Dealer  . . . 

302,266 

139,462 

608,  i  62 

306'..579 

1.38.184 

313’..527 

Press  . 

317,664 

320.721 

24.894 

4.5'9.58 

24.392 

44’..344 

COLUMBUS 

Citizen  . 

91.517 

1(13.985 

ST.nfiS 

93.588 

51.433 

50.668 

Dispatch  . 

Ohio  State  Journal 

8o!346 

179.407 

249,360 

78‘.2.i5 

182,366 

246.197 

128.231 

122.126 

262.4.39 

126,774 

121.951 

261,195 

LIMA 

Citizen*  . 

24.003 

24.973 

35.107 

37.603 

17.354 

20,481 

NEVADA 

•Started  publication  in  July, 

1957. 

12.990 

17,568 

20,907 

13,020 

17.943 

21.629 

TOLEDO 

Blade  . 

Times  . 

YOUNGSTOWN 
Vindicator  & 

41.'84l' 

194.501 

184.067 

ss'.soo 

186.863 

179.896 

NEW  HAMPSHIRE 

TelcKram  .... 

100,227 

144,664 

101.687 

146.800 

*48.575  _ 

Not  included  in  total. 


ATLANTIC  CITY 

Press  . 

CAMDEN 

Courier  Post  . . . 

jersey  CITY 

Journal  . 
NEWARK 

News  . 

Star-Ledger  ... 
JKENTON 

nines  . 

Vtees-AdvarUMr 
Twntonian  .... 
W4ION  CITY 
nudaon  Dispatch 


37,066 


40,006 

12.135 

NEW  JERSEY 
_  26.830 


ENID 

38.652  Eatrle 


12.331 


42,107 


214,920 


35,045 

58.037 


ALBUQUERQUE 

Jjymal  . 

nibune  . . 

Santa  fe 

New  Mexican  . . 


42,797 


Editor  & 


82.916 

75,789 

101,162 

97,924 

290.276 

340,277 

357.651 

228,‘27’3' 

290,916 

65,274 

66.‘361 

34.'l63 

65.230 

60,464 

NEW 

MEXICO 

28,'7'24’ 

58,888 

42,772 

28'.266 

12,263 

12,779 

12,033 

SHER 

for  July  3 

,  1958 

News 
....  MUSKOGEE 

Phoenix  . 

T'mes  Democrat 
Phoenix  and  Times 
27,480  Democrat  .... 

OKLAHOMA  OTY 
....  Oklahoman  .... 

Times  . 

....  TULSA 

Tribune  . 

3,52.061  World  . 

376.924 


16.331 

12.781 


OKLAHOMA 
7.972 


20,893 


15.266 

13.353 


65,717  EUGENE 
....  Reirister  Guard  . 
PORTLAND 

_  Oresronian  . 

Orejron  Journal. 
SALEM 

Capital  Journal . 
69.226  Onetron 


Statesnuui 


15,980 

16.485 

150.203 

nr.m 

247.346 

145,969 

lC9’.5i4 

238.7.55 

95.6s9 

76,808 

154.93.5 

9.5.93.5 

75,926 

1.54',.34i 

OREGON 

33.210 

33,.303 

33,806 

33.833 

232,338 

18l‘,2io 

296.204 

200,020 

231,829 

179'.i06 

295.740 

202,214 

17,250 

16.7.33 

20,265 

20,377 

20,168 

20,801 

d 


174.183 

282.6.34 


12,863 


(Continued  on  next  page) 
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E&P-ABC  Cross-Section  Survey  of  Circulation  Trends 


-Period  Ending  March  31, 1957— 
(M)  (E)  (S) 


r-Period  Ending  March  31, 195S— , 
(M)  (E)  (S) 


-Period  Ending  March  31, 1957— 
(M)  (E)  (S) 


-Period  Ending  March  31, 1958--, 
(M)  (E)  (S) 


ALLENTOWN 

PENNSYLVANIA 

72,272 

22',666 

77’,823 

74,488 

22',656 

8l',324 

Call  . 

Chronicle  . 

Call-Chronicle  .. 

JOHNSTOWN 

Tribune- 

Democrat 
(All  Day)  .... 

*60,216 

•60,207 

•AU  Day  Paper. 

Not  included  in  total. 

PHILADELPHIA 
Bulletin  . 

718,007 

756,595 

713,228 

743,971 

Inquirer  . 

609,360 

1,160,783 

604,977 

1,108,209 

News  . 

192,401 

171,870 

PITTSBURGH 
Post  Gazette  . . 
Press  . 

269,819 

301,859 

616,193 

274,058 

805',968 

626‘,99i 

Sun  Telegrraph 

176,662 

413,493 

175,589 

405,970 

READING 

Eagrie  . 

37',^0 

49,696 

60,472 

ss'.gis 

46,869 

60,365 

RHODE 

ISLAND 

PROVIDENCE 

Bulletin  . 

Journal  . 

65,976 

66’,757 

146,292 

187',468 

148,199 

186,209 

WOONSOCKET 
Call  . 

26,323 

25,144 

SOUTH  CAROUNA 

ANDERSON 
Independent  . . . 
Hail  . 

45,371 

6*. 918 

46,727 

47.022 

s'.sis 

47,060 

CHARLESTON 
News  and 

Courier  . 

69,597 

69,417 

30',55S 

32’H9 

News  and 

Courier  . 

COLUMBIA 

67,512 

68,638 

27,564 

27,016 

state  . 

GREENVILLE 

83,870 

76,476 

91,232 

83,136 

9l',i32 

82,010 

76,182 

81,411 

Piedmont  . 

26,509 

23,848 

SOUTH 

DAKOTA 

ABERDEEN 
American-News 
SnTCHELL 
Republic  . 

RAPID  CITY 

20,704 

20,612 

20,646 

20,667 

17,835 

17,532 

25,215 

26,616 

25,194 

25.650 

SIOUX  FALLS 

Argrus-Leeder  . . 

61,675 

52,565 

51,763 

53,016 

TENNESSEE 

KNOXVILLE 

79,114 

91,397 

107,220 

70,960 

News-Sentinel  . . 

102,071 

ICO',262 

146*,  ios 

^Ceased  publication  Sunday 

paper  Sept.  29,  1957. 

MEMPHIS 

Commercial 

211,439 

207,977 

Proofl  Scimitar  • 
Commercial 

147.020 

148,456 

Appeal  . 

NASHVILLE 

Banner  . 

Tennessean  .... 

119.608 

95,909 

263,076 

120'.627 

99,184 

256,182 

201,436 

195,631 

UNION  CITY 

MeBsenger  . 

4,894 

6,067 

TEXAS 

DALLAS 

206,863 

212,242 

181,429 

207,742 

216,927 

188,411 

Times  Herald  . . 
FORT  WORTH 

174,409 

177,830 

Press  . 

52,896 

60,614 

67,676 

64,606 

Star  Telegram 
HOUSTON 

115,477 

138,328 

228,951 

114,283 

137,972 

225,864 

Chronicle  . 

Poet  . 

203‘,743 

209,022 

233,613 

214,165 

216’,269 

218,986 

245,460 

225,374 

Press  . 

SAN  ANTONIO 

118,025 

109.396 

Express  . 

News  . 

Express-News  . . 

67,401 

771614 

109,618 

67,050 

76‘,622 

106',475 

Light  . 

WACO 

104,996 

131,150 

104,556 

130,138 

News  Tribune  . 
Times  Herald  . . 
Tribune-Herald  . 

24,616 

26'.852 

45‘,847 

24,761 

26',692 

45*459 

UTAH 

LOGAN 

Herald  Journal 
OGDEN 

Standard- 

6,822 

6,796 

6,966 

6,942 

Examiner  . . . . 

28,641 

28,627 

28,732 

28,672 

SALT  I.AKE  CITY 

Deseret 

News- 

Telegram  . . . . 

87,775 

85,775 

98,ii6 

180,368 

98,017 

179,301 

46 

VERMONT 

BURLINGTON 

Free  Press  .... 
News  . 

29,459 

4',958 

iiigos 

80,315 

4*,746  ll*,40i 

RUTLAND 

Herald  . 

20,149 

19,841 

. 

.... 

VIRGINIA 

ALEXANDRIA 

Gazette  . 

13,130 

13,442 

NORFOLK 

Virginian  Pilot 
Ledger  Di.spatch 
and  Star  .... 
Virgrinian  Pilot 

107,323 

93,684 

109,135 

96,942 

....  143,211 

and  Star  .... 

140,496 

RICHMOND 

News  Leader  . . 

106,082 

110,385 

Times  Dispatch . 
ROANOKE 

133,671 

185,153 

134,91 i 

_  187,901 

Times  . 

46,949 

85,366 

48,520 

86,958 

World-iNews  .... 

43,017 

44,194 

WASHINGTON 

BREMERTON 

Sun  and  News 

Searchlight  . . 

21,464 

21,219 

SEATTLE 

Post-Intelligencer 

190,929 

261,292 

192.463 

_  251,355 

Times  . 

215.is3 

248,617 

215,508  244,707 

SPOKANE 

Chronicle  . 

77,502 

75,246 

Spokesman-Review 

YAKIMA 

92.777 

147,268 

90,^6* 

_  143,042 

Herald  . 

16.123 

32,066 

16,433 

32,688 

Republic  . 

17,205 

17,465 

WEST 

VIRGINIA 

CHARLESTON 
Gazette  . 

80,943 

87,706 

78,781 

Mail  . 

69,507 

60,148 

69.209 

Gazette-Mail*  ... 

_  117,778 

^Sunday  Gazette  and  Sunday  Mail  were  merged  eftecUve  March  2»  1958. 

HUNTINGTON 

Herald  Dispatch 
Advertiser  . 

42,311 

221639 

43,505 

22!678  .*.*.*! 

Herald  Advertiser 

52,747 

B3,4H 

MORGANTOWN 
Dominion  News. 
Post  . 

9.698 

9*928 

9,050 

8*.34i  *.'.'.! 

WHEELING 
Intelligencer  . . . 
News  Register  . 

22,257 

31,465 

51*,925 

22,770 

32*6^  S4*,ii4 

WISCONSIN 

GREEN  BAY 
Press-Gazette 

39,161 

40,167 

MADISON 

Capital  Times  . . . 
Wisconsin 

43,368 

43,983 

78,825 

State  Journal 

47,283 

77,890 

48,868 

MILWAUKEE 
Journal  . 

354,879 

497,947 

362.417  601,907 

Sentinel  . 

190,037 

233,780 

188.480 

_  236.3M 

SUPERIOR 
Telegram  . 

21,313 

20,515 

WYOMING 

CHEYENNE 

Eagle  . 

State  Tribune  . . 

10,807 

10’,‘4*0'3 

10*.’3*74 

10,136 

9,7*55  9,687 

SHERIDAN 

Press  . 

7,1.39 

6,901 

(ABC  Totals 

for  Period  Endin?  March 

31) 

1958 

Number  of 

Paid 

Publications 

Circulation 

IT.S.  A.B.C.  . . 

1,594 

102,733.11} 

U.S.  Non-A.B.C 

670 

4,087,287 

U.S.  Total  . . . 

2  2fi4 

106,820,406 

4,437,645 

Canada  A.B.C. 

106 

Canada  Non-A.B.C.  . . . 

3 

7,166 

Canada  Total  . 

109 

4,444,814 

Combined  A.B.C . 

1,700 

107,170,758 

Combined  Non-A.B.C.  . 

673 

4,094,456 

Combined  Total 

2,37'j( 

111,265,214 
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Paid 

rculation 

2.733.11J 

4,087,287 

6,820, 40* 

4,437,645 

7,169 

4,444,814 

17,170,758 

4,094,456 

1,265,214 
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Six  Die 

{Continued  from  page  11) 

General.  Born  in  Warsaw;  grad¬ 
uate  of  Harvard,  wife,  son  and 
twin  daughters  survive. 

James  L.  McCkiNAUCHY  Jr., 
42,  chief  of  the  Time-Life  Wash¬ 
ington  bureau  for  the  past  year. 
He  worked  for  the  Hartford 
(Conn.)  Times  and  the  Wash¬ 
ington  (D.  C.)  Post  prior  to 
joining  the  newsmagazines  in 
1938  as  a  copyboy.  Phi  Beta 
Kappa  at  Wesleyan  University. 
Captain  in  Marine  Corps  Intelli¬ 
gence  in  Pacific  1944^6.  Wife, 
two  sons,  two  daughters,  mother, 
brother  and  sister  survive. 

Glenn  A.  Williams,  41,  also 
an  associate  editor  of  U.  S. 
News  and  World  Report.  Fol¬ 
lowing  newspaper  and  radio  as¬ 
signments,  he  joined  the  AP  at 
Jefferson  City,  Mo.,  in  Novem¬ 
ber,  1941.  He  left  the  wire  serv¬ 
ice  11  years  later.  Served  in 
London  and  New  York.  Wife, 
son,  and  parents  survive. 

I  Norman  Montellier,  37,  in- 
1  terpretive  news  writer  for 
j  United  Press  International, 

I  based  at  the  United  Nations 
I  office.  Began  with  Napa  (Calif.) 
j  Register  at  16,  became  city  edi- 
j  tor  of  Vallejo’s  Times-Herald, 

I  then  joined  UP  Pacific  war  desk 
j  at  San  Francisco.  Later  chief 
I  of  Rome  bureau.  Surviving  are 
j  his  wife,  two  children,  parents, 

I  sister  and  brother. 

I  Sam  Kuczun,  manager  of  the 
'  UPI  Springfield  bureau,  dashed 
off  an  Air  Force  KC-135  strato- 
tanker  at  Brize  Norton  Air 
r  Base  in  England  the  same  day 
(June  27)  and  phoned  the  Lon- 
j  don  office.  Only  then  did  he 
t  learn  of  the  sister  ship’s  crash 
I  in  the  U.  S. 

F  Close  to  Death 

'  Mr.  Kuczun  had  been  origi- 
j  nally  assigned  to  the  death 
plane.  “My  God!”  he  said.  “How 
■  can  a  guy  write  a  story  when 
things  fall  in  on  you  like  that?” 
j  He  subsequently  regained  his 
!  composure  and  dictated: 

I  “There’s  little  you  can  say 
1  when  you  come  as  close  to  death 
I  did  this  morning.  I  was 
opposed  to  be  on  the  plane  that 
crashed. 

“A  last-minute  switch  saved 
oe.  I  was  listed  on  strato-tanker 
I  ‘Cocoa’  but  instead  I  went  on 
Bravo’  and  was  the  only  news- 
ij  ®an  on  the  plane, 
j  ‘“See  you  back  here  tomor- 
j  row!’  the  other  guys  shouted 
I  I  climbed  off  the  air  base 
i  O'la,  alone.  Now  they’re  dead.” 
I  Gary  Garrison,  a  reporter  for 
radio  station  WHYN,  couldn’t 
Bet  his  passport  in  time  so  he 
:  Kissed  getting  aboard  Cocoa. 

?  Editor  &  publisher 


NO  MORE  TO  COME — A  reporter's  portable  typewriter  lies  in  ruins 
following  the  crash  of  a  jet  tanker  plane  at  Westover  Air  Base, 
Chicopee,  Mass. 


He  was  on  the  flight  strip  when 
the  ship  cracked  up  and  his 
account  was  relayed  to  all  sta¬ 
tions  in  the  Mutual  network. 

Aboard  the  record-setting  Al¬ 
pha  were:  Dan  Brigham,  New 
York  Journal  American;  Dan 
Peterson,  Mutual;  William  G. 
McKelway,  New  York  Mirror; 
Ronald  Bachelor,  Reuters;  Dick 
Maurey,  Hartford  Courant;  and 
Casey  Davidson,  Telenews. 

The  $3,000,000  Stratotankers 
made  the  New  York-London 
crossing  in  6  hours,  27  minutes, 
42  seconds.  A  fourth  plane 
scheduled  for  the  test  run  didn’t 
take  off  because  of  the  accident. 

Second  Worst  Disaster 

In  the  annals  of  press  cov¬ 
erage  it  was  the  second  worst 
aviation  disaster.  Thirteen  news¬ 
men  lost  their  lives  July  7,  1949, 
when  a  commercial  liner  crashed 
at  Bombay,  India.  The  tour  was 
sponsored  by  the  government  of 
the  Netherlands  which  was  op¬ 
posing  the  granting  of  freedom 
to  Indonesia  at  the  time. 

The  victims  were:  Nat  Bar- 
rows,  Chicago  News;  James 
Branyan,  Houston  Post;  Fred 
Colvig,  Denver  Post;  Elsid  Dick, 
MBS;  Thomas  Falco,  Business 
Week;  Charles  Gratke,  Chris¬ 
tian  Science  Monitor;  S.  Burton 
Heath,  NEA  Service;  Bertram 
Hulen,  New  York  Times;  H.  R. 
Knickerbocker,  WOR;  Vincent 
Mahoney,  San  Francisco  Chroni¬ 
cle;  George  Moorad,  Portland 
Oregonian;  William  Newton, 
Scripps-Howard  Newspaper  Al¬ 
liance;  John  Werkley,  Time. 

Memorial  Services 

Memorial  services  for  the  six 
newsmen,  seven  crew  members 
and  two  observers,  killed  in  the 
Stratotanker  crash,  took  place 
here  Sunday,  June  29,  with  300 
persons  jamming  a  small  white 
church  while  crowds  stood  out¬ 
side  at  Westover  Field. 

Chaplain  William  F.  Taylor 

for  July  5,  1958 


quoted  Air  Force  Gen.  Thomas 
D.  White  in  saying  about  the 
newspaper  and  magazine  writ¬ 
ers: 

“We  share  with  them  the  con¬ 
quest  of  time  and  space.  They 
share  with  us  the  dangers  of 
that  conquest. 

“The  men  who  represent  the 
world’s  need  to  know  and  who 
in  peace  and  war  share  the 
dangers  and  fates  with  our  men 
in  uniform  are  equally  worthy 
of  the  nation’s  gratitude.” 

’Getting  Too  Old’ 

In  his  UPI  story,  Mr.  Kuczun 
related  that  Dan  Coughlin’s  wife 
was  worried  before  the  takeoff 
and  “Dan  had  quite  a  time  quiet¬ 
ing  her.”  He  said  also  that  Bob 
Sibley  had  remarked,  “I’m  get¬ 
ting  too  old  for  this  sort  of 
thing.” 

Mr.  Sibley  was  one  of  the 
first  civilians  to  fly  on  the  B-29 
super  fortress  when  it  was  still 
on  the  secret  list,  and  he  was 
a  passenger  on  the  B-36  and 
the  F-94  Starfire  jet  when  these 
aircraft  were  first  flown. 

Just  before  the  flight,  he  made 
a  radio  report  to  Boston  sta¬ 
tion  WHDH,  and  said  that  this 
attempt  to  span  the  Atlantic 
was  “no  stunt.” 

“I  hope  to  be  able  to  make 
telephone  reports  during  the 
actual  flight,  but  this  is  the 
type  of  story  you  have  to  play 
by  ear,”  he  said. 

As  rewrite  man  on  the 
Traveler  he  had  handled  many 
big  stories.  His  more  recent  ones 
were  the  Goldfine  case,  the  rail¬ 
road  stories,  murders,  robberies, 
the  Andrea  Doria,  the  Brink’s 
case.  He  was  known  among  his 
confreres  for  his  addiction  to 
the  old  time  green  eye  shades, 
and  wore  one  constantly  while 
writing. 

Honorary  bearers  at  his  fu¬ 
neral  represented  newspapers 
and  the  aviation  industry. 

There  are  no  standard  prac¬ 


tices  on  indemnification  for  as¬ 
signments  of  this  nature,  E&P 
was  advised  on  inquiry.  In  some 
cases,  however,  reporters  take 
out  special  policies  on  their  own 
before  they  go  on  hazardous 
missions.  Some  employers  vol¬ 
untarily  continue  payment  of 
salary  to  the  next  of  kin  for  in¬ 
definite  periods.  Possibility  of 
claims  against  the  Government 
would  depend  on  the  outcome  of 
the  offifeial  investigation  of  the 
cause  of  the  accident. 

President’s  Sympathy 

President  Eisenhower  ex¬ 
tended  sympathy  to  the  families 
of  the  newsmen  through  Press 
Secretary  James  Hagerty  who 
said  “everyone  at  the  White 
House  was  shocked.”  The  Presi¬ 
dent  knew  several  of  the  news¬ 
men  personally. 

A  message  of  condolence  from 
Air  Force  Headquarters  said 
the  reporters’  participation 
“with  us  in  this  demonstration 
of  our  global  readiness  marked 
the  close  relationship  between 
the  press  and  the  Air  Force 
in  our  national  endeavor  to 
preserve  the  peace.” 

The  newsmen’s  personal  hero¬ 
ism,  the  statement  went  on,  re¬ 
flects  the  essential  role  of  the 
press  in  this  vital  effort. 

• 

UPI  Defended 
By  Monroney 

Washington 

Senator  A.  S.  Mike  Monroney, 
Oklahoma  Democrat,  told  his 
colleagues  in  a  speech  July  1 
that  he  resents  the  suggestion 
that  consolidation  of  the  United 
Press  and  International  News 
Service  will  result  in  suppres¬ 
sion  of  news. 

A  former  Scripps-Howard 
reporter.  Senator  Monroney  de¬ 
clared:  “This  is  not  true.  It  is 
an  unfounded  charge  and  one 
which,  as  a  former  reporter,  I 
do  not  accept.” 

His  remarks  were  pointed 
toward  statements  made  by  Rep. 
Wright  Patman,  Texas  Demo¬ 
crat,  that  UPI  would  play  down 
“big  bread-and-butter  issues” 
and  “half-hidden  manipulations 
of  the  government.”  Senator 
Monroney  said  there  has  been 
proof  already  that  the  new  UPI 
“has  no  intention  of  covering 
up  for  any  administration.” 

• 

Must  Submit  Records 

Washington 

Harte-Hanks  Newspapers  of 
Abilene,  Tex.,  must  submit 
records  to  a  grand  jury  investi¬ 
gating  possible  anti-trust  viola¬ 
tions  in  newspaper  acquisitions 
by  the  group,  the  Supreme 
Court  ruled  this  week. 


NAEA 

(Continued  fro7n  page  40) 


“All  we  have  to  do  is  be  our¬ 
selves  and  tell  our  story  to  the 
right  people  in  the  right  places 
and  use  the  simple  language  of 
the  masses  —  the  language 
understood  by  our  growing 
family  of  newspaper  readers 
who  are  the  backbone  of  the 
nation.” 

Newspaper  rates  are  the  big¬ 
gest  roadblock  of  all,  he  de¬ 
clared.  Mr.  Seamon  challenged 
ad  managers  to  exchange  rate 
cards  and  see  for  themselves. 


2  Crackerjack  Books 
In  the  Graham  Manner 


Toward  simplifying  what 
should  be  the  simple  act  of 
buying  an  ad,  the  El  Paso  news¬ 
papers  have  eliminated  “some 
of  the  rates  we  couldn’t  explain,” 
he  said.  These  included  utility 
and  amusement  rates,  local- 
general,  political  and  circus 
rates. 


Page  Variations 


As  to  page  ads,  these  vary  in 
size  from  four  columns  to  nine 
and  in  depth  from  14  to  221^ 
inches,  he  reported.  As  to 
shrinkage : 

“We  have  all  kinds — high 
shrinkage,  low  shrinkage,  non¬ 
shrinkage — ^we  have  shrinkage 
up  and  down  and  even  sideways. 
How  silly  can  we  get. 

“Personally  I  think  anyone, 
even  advertisei*s,  are  willing  to 
pay  for  what  they  get  and  re¬ 
sent  paying  for  something  they 
don’t  get.” 

Color  advertising  roadblocks 
appear  innumerable,  he  ob¬ 
served.  The  things  described  as 
can’ts  include  size  and  date  of 
publication. 

Plant  can’t  Include  demands 
for  early  advertising  copy  and 
failure  to  set  the  copy  early,  he 
added. 


By  Harold  Rosenthal 

Sports  Staff,  New  York  Herald  Tribune 


Gary  Schumacher,  promotion 
director  of  the  San  Francisco 
Giants,  once  got  into  a  post¬ 
game  discussion  as  to  what  con¬ 
stituted  one  of  the  few  truly 
eminent  peaks  in  a  person’s 
emotional  lifetime.  There  were 
suggestions  like  an  Army  dis¬ 
charge,  a  legacy  left  by  a  half- 
forgotten  uncle,  a  movie  star’s 
(female)  calling  you  by  name 
correctly. 

“Fellas,”  offered  Schumacher 
in  a  surprising  switch  from  the 
world  of  sports  which  he  has 
pursued  as  a  newsman  and  base¬ 
ball  executive  for  almost  four 
decades,  “It’s  a  pretty  good 
feeling  when  you’re  dancing  at 
your  daughter’s  wedding.  That’s 
gotta  rate  right  up  there  with 
’em  all.” 


Out  the  Same  Day 


“We  suddenly  discover  the 
rules  of  advertising  have 
changed,”  Mr.  Seamon  also  re¬ 
ported.  ABC  is  now  viewed  as 
old  stuff  by  research  experts. 
“Size  of  audience”  replaced  paid 
circulation,  then  along  came 
“reading  days”  and  now,  “ad 
page  exposure.” 


People  Believe 


There  is  more  “gobbledygook” 
which  some  people  believe, 
claiming  that  television  and 
radio  advertising  is  cheaper 
than  newspaper  advertising,  Mr. 
Seamon  said. 


“I  don’t  believe  this  is  true. 
I  have  asked  many  TV  and  radio 
men,  as  well  as  advertising  men, 
to  prove  that  statement  and 
there  isn’t  one  in  100  who  even 
has  the  slightest  idea  how  this 
theory  was  developed,  much  less 
is  able  to  explain  it.” 


Another  entry,  and  surpris¬ 
ingly  from  a  man  who  was  a 
confrere  when  Schumacher 
wrote  for  the  New  York  Jour- 
nal-American,  is  offered  in  the 
book  stalls.  A  revision  of  the 
definitive  book  on  the  New  York 
Yankees,  by  the  prolific  Frank 
Graham,  was  published  recently. 
Purely  by  co-incidence,  Frank 
Graham  Jr.’s  “Casey  Stengel, 
his  half-century  of  baseball” 
appeared  the  very  same  day. 
When  father  and  son  reach  for 
the  book  reviews  simultaneously 
to  read  how  they  came  out  that 
has  to  cause  a  lot  of  buttons  to 
pop  on  daddy’s  vest,  too. 

Frank  Graham’s  name  has 
long  been  familiar  to  several 
generations  of  sports-page 
readers.  He  has  a  half-dozen 
books  to  his  credit,  ranging 
from  his  most  successful  on  the 
Yankees’  late  Lou  Gehrig  to  an 
authorized  biography  of  the  late 
A1  Smith. 

His  by-line  has  been  a  strong 
circulation  factor  in  metropoli¬ 
tan  journalism  for  more  than  a 
quarter  of  a  century.  He  is  one 
of  the  most  highly-respected 
practitioners  of  the  art  of  sports 
columning,  and  a  60-year  old 
who  walks  with  a  surprisingly 
light  step  considering  the  milage 
he  has  clocked. 

Frank  Graham  Jr.  has  packed 
a  good  deal  into  less  than  10 
years  since  his  discharge  from 
the  Navy.  From  a  summer-time 
copy  boy  job  on  the  New  York 
Sun  he  moved  into  baseball  as 
promotion  man  ^or  the  Brooklyn 
Sandlot  Federation,  moved  up  to 
publicity  director  in  the  shake- 


up  which  followed  Walter 
O’Malley’s  taking  over  the 
Dodger  club,  and  switched  to 
magazine  work  with  Macfadden 
Publications  four  years  ago. 
With  a  book  under  his  belt  he’s 
embarked  upon  a  free-lance 
career,  confident  that  not  too 
many  future  jobs  he’ll  tackle 
will  be  as  tough  as  a  book  on 
Casey  Stengel. 

A  book  on  an  unwilling  sub¬ 
ject  is  always  a  difficult  proposi¬ 
tion,  and  the  Yankee  manager 
offered  no  co-operation.  In  fair¬ 
ness  to  Stengel,  however,  it 
should  be  pointed  out  that  he 
has  been  turning  down  book 
offers  and  authors  for  the  past 
half-dozen  years. 

Young  Graham,  oddly,  re¬ 
ceived  virtually  no  help  from 
his  father,  even  though  Graham 
Sr.  traveled  with  the  Giants 
when  Stengel  was  a  member  of 
that  championship  entourage  in 
the  20s.  “He  told  me  that  Sten¬ 
gel  was  just  another  fellow  on 
the  team,”  offered  young 
Graham,  “and  couldn’t  remem¬ 
ber  too  much  about  him.  There 
were  lots  of  other  strong  per¬ 
sonalities  then — McGraw  him¬ 
self,  Frisch,  Hornsby.” 

But  if  his  dad  couldn’t  spin  a 
half-dozen  yarns  for  his  son, 
there  were  others  who  could. 

“Everyone  was  willing  to  talk 
about  Stengel,  and  everyone  had 
anecdotes  to  offer,”  said  young 
Frank.  “But  that  wasn’t  as 
simple  as  it  seemed.  What  they 
were  really  doing  were  telling 
long  stories  about  themselves 
and  damned  little  about  Sten¬ 
gel.” 

Eventually  enough  material 
was  compiled  by  young  Graham 
so  that  it  was  a  problem  of 
selection  rather  than  inclusion. 
There  was  a  great  deal  of  stuff 
since  Stengel  came  to  the 
Yankees  and  plenty  about  his 


Frank  Graham  Sr.  and 
Red  Smith 


Frank  Graham  Jr. 

days  with  the  Dodgers  and  the 
Braves.  It  sort  of  thinned  out  in 
the  early  days,  though,  and 
young  Graham  had  to  have  r«-  ' 
search  help  from  a  staffer  on 
the  Kansas  City  Star  on  Sten-  “ 
gel’s  school  days  in  K.C.  and  at  jp 
dental  college.  km 

Although  young  Graham  Jj*' 
never  achieved  the  status  of  i  nII 
full-time  baseball  reporter  he  is 
eminently  qualified  to  have  done  j 
the  book  on  Stengel,  or  any 
other  baseball  personality.  He 
has  vivid  memories  of  being 
patted  on  the  head  by  such  as 
Ruth  and  Gehrig  in  spring  i 
training,  of  long  days  in  the  ' 
St.  Petei-sburg  sunshine,  of  an 
automobile  trip  South  that  took 
five  days  with  his  mother  and 
father  and  three  other  brothers 
and  sisters.  Such  impressions  on 
a  seven-year-old  tend  to  linger 
indefinitely. 

If  young  Graham  has  a  reten¬ 
tive  memory  he  comes  by  it 
naturally.  His  father’s  conver¬ 
sation  pieces,  first  in  the  Sun 
and  later  in  the  Journal-Amer- 
ican,  have  long  been  class-room 
models.  Naturally,  he’s  never 
taken  a  note,  sees  nothing  un¬ 
usual  in  this  procedure,  and  has 
shamed  his  strong  friend.  Red 
Smith,  the  syndicated  sports 
columnist,  into  a  paralleling 
type  of  operation. 

“There’s  nothing  unusual  in 
being  able  to  remember  what 
some  one  says,”  says  Graham 
Sr.  “Women  do  it  all  the  time, 
don’t  they?  The  gossip  over  the 
back  fence,  and  then  when  their 
husbands  come  home  they  repeat 
what  they’ve  heard  word  for 
word,  don’t  they?  Are  they  any 
different  from  reporters  talking 
to  ball  players  or  fight  mana¬ 
gers?” 

If  there’s  nothing  unusual  in 
this  type  of  reporting,  the  same 
cannot  be  said  for  Graham’s ' 
son’s  first  book.  In  the  next-to- 
last  chapter  it  couples  Casey 
Stengel’s  name  with  Thomas 
Mann,  which  has  to  be  the  No. 

1  parlay  of  the  publishing 
season. 
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gaT  BROTHBRS,  Binshamton,  N.  Y. 
Ittbliihed  1914.  Newspapers  bousht  . 

and  sold  without  publicity.  ^ 

ATPRAISALS  for  all  purposes.  NEWS¬ 
PAPER  SERVICE  COMPANY,  601  I 
Gtorgia  SavinKs  Bank  Bldg.,  Atlanta,  | 

Qa  _  _  ^ _ I 

WESTERN  NEWSPAPERS  ! 

jMPh  A.  Snyder,  12163  W.  Wash-  { 
IHton  Boulevard,  Los  Angeles  66,  | 
CkUf.  Day  or  Nite  Phone:  1-6238.  , 

jikCOM  PETENT  appraisals  and  oon- 
Hitations ;  confidential  brokerage;  30 
of  honest  dealing.  Slypes,  Roun-  ! 
tne  &  Co.,  625  Market  St.,  San  Pran- 

Mco  S,  California. _  _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 

W.  H.  Glover  Co., _ Ventura,  Calif. 

uTl^ptTRfiHA  sms  handled  with  dis- 
ention.  Write  Publishers  Service,  P.O. 

Bn  3132.  Greensboro.  N.  C.  _ 

THE  DIAL  AGENCY 
‘America's  No.  1  Newspaper  Broker” 
H  Waverly,  Detroit,  Mich.  TO.  S-5864. 
ffS  NOT  the  down  payment  that 
koyi  the  newspaper — it’s  the  peraon- 
ility  and  ability  of  the  buyer.  This 
k  why  we  insist  on  personal  contact 
nlling. 

LEN  FEIGHNER  AGENCY 

Bn  192 _ Mt.  Pleasant,  Mich. 

IF  YOU  ARE  qualified  we  can  locate 
mo  in  a  California  or  Arizona  news¬ 
paper  property.  We  handle  only  first 
dsn  properties  on  an  exclusive  basis. 
Gsbbert  &  Hancock,  Associates,  37_C9 
Arlinprton  Ave.,  Riverside.  California. 
WE  HANDLE  only  proven  properties 
is  fiourishing  mid-west.  Herman  Koch, 
1123  Virginia  St.,  Sioux  Qty,  Iowa. 


IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  us 
first  I  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  &  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd., 

Hollywood  28.  California  _ 

EASTERN  NEBRASKA' WEEKLY  TO 
strong  exclusive  field,  345,000  with 
$15,000  down.  Bailey-Krehbid,  Box  88, 
Norton,  Ks. 


FABULOUS  DAILY  OPPORTUNITY 
in  Chart  Area  2  (Shore).  Could  be  ex¬ 
cellent  chain  operation.  Tired  publisher 
of  Grade  A  Weekly  seeks  retirement 
soon.  No  hurry  to  sell,  so  no  agents, 
please.  3100.000  property:  325,000  will  i 
handle.  No  inquiries  answered.  For  ap¬ 
pointment,  write  Box  2825,  Editor  & 
Publisher. 

LONG  ISLAND  weekly ;  grosses  352,- 
000.00  yearly:  4,000  paid  circulation: 
Very  profitable ;  no  plant,  but  favor¬ 
able  printing  contract  with  commer¬ 
cial  ^op;  exclusive  field  in  growing 
city  of  25,000  population.  Inactive 
owner  will  consider  oish  down  pay¬ 
ment  of  only  310,000.00  and  balance 
on  easy  terms  to  responsible  news¬ 
paperman.  Details  from  Box  2914,  Edi¬ 
tor  &  Publisher. 


NEW  ENGLAND  weekly  grossing 
346,000  with  above-average  net.  Un¬ 
opposed,  well-equipped,  very  desirable. 
315.000  handles.  TTie  DIAL  Agency.  15 
Waverly,  Detroit  3,  Mich. 


Newgpaper  AppraUers 


NEWSPAPER  VALUA'nONS 
Tax  and  all  other  purposes 
Over  145  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
444  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  For  Sale 


Publications  W'anted 


I  HAVE  SEVERAL  buyers  for  good 
established  weeklies.  Have  from  35000 
to  320,000  to  pay  down.  T.  E.  Johnson, 
Broker,  Newfield,  N.  Y.  Phone  47778. 


Business  Opportunities 


EASTERN  WEEKUBS— With 
down  payments  of  310,000  to 
140.000.  PUBLISHERS  SERVICE 
P.O.  Box  3132,  Greensboro,  N.C. 


Xt-to-^ 

Zasey 
omas 
8  No 


Advertising  Rates 

CLASSIFIED 

Lis#  Rotes  Each  Cosseciitlve 
lasertioa 

SITUATIONS  WANTED  (Payable  with 
•nitr)  4  times  ®  50c  per  line  each 
iatertion;  3  times  ®  55c;  2  ®  60c: 
1  @  65c.  Add  20c  for  Box  Service. 
JOB  APKICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  6c  stamped 
Mielope  to  E&P  Classified  Dept. 

ML  OTHER  CLASSIFICATIONS: 
4  times  ®  95c  per  line  each  insertion; 
3  times  @  $1.(>0;  2  times  @  $1.05; 
I  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

^DLINE  FOR  CLASSIFIED  AD- 
nRTISING,  WadMSdoy,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(odd  1  line  for  box  information.)  Box 
Mders'  identities  held  in  strict  con- 
Hence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  right  to  edit  all 
copy. 


GO  INTO  GREECE 

And  find  a  receptive  market  for  your 
goodn  by  advertising  in  the  widely  read 
(Ireek  Press.  For  romplete  coverage 
and  specialized  advice  ask  for  our 
Overseas  Press  Annual.  32. 

Consult : 

Publishing  &  Distributing  Co.,  Ltd. 
177,  Regent  Street,  London,  W.  I. 


DISPLAY  RATES 

^te  1  6  13  26  52 

Lines  Time  Times  Times  Times  Times 
564  $510  $430  $405  $370  $330 

%  290  240  228  210  190 

141  165  140  128  123  110 

JO  105  95  84  72  66 

55  62  54  48  45  40 

Editor  &  Publisher 

IWO  Times  Tower  N.  Y.  36,  N.  Y. 
Phone  BRyont  9-3052 


Aircraft  For  Sale 


;  AIRCRAFT  FOR  SALE 

PBY  AMPHIBIAN  AIRCRAFT 
Only  1400  hours  total  time  ccanpletely 
overhauled  and  converted  to  2  crew 
handling  in  1956.  Used  almost  exclu- 
,  sively  on  aerial  survey  work  since 
new.  cargo  door  and  floor.  Auxiliary 
I  power  unit.  Janitrol  heater.  Bhctremely 
light  weight.  Excellent  condition 
throughout.  Available  for  immediate  { 
I  sale  or  lease. 

I  ROYAL  GUT,L  AMPHIBIAN  .  .  .  .  j 
The  world's  most  economical  and  versa-  r 
;  tile  "Executive”  amphibian.  Used  ex-  I 
i  clusively  as  a  demonstrator  and  execu-  ^ 
tive  charter  ship.  Only  400  hours  since  : 
manufacture.  New  custom  exterior  j 
!  paint  and  customized  interior.  Avail-  , 
able  for  immediate  sale  or  lease  attrac- 
j  tive  terms. 

DEMAVILLAND  BEAVER  .... 
Top  condition  throughout  used  solely 
I  as  an  ambulance  ship  since  new,  zero 
!  time — Pratt  &  Whitney  overhauled  en- 
I  gine.  new  C.  of  A.  Excellent  radio  and 
I  instrumentation.  Complete  with  Federal 
wheel/skiis  and  Edo  floats.  Your  in¬ 
quiries  are  invited. 

TIMMINS  AVIA'nON  LIMITED 
MONTREAL  AIRPORT,  CANADA 


NEWSPAPER  SERVICES 


Promotion 


QUALITY  EDITORIAL  and  advertising 
strips  individually  created  for  your 
promotional  purposes.  Box  2922,  Editor 
&  Publisher. 
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NEWSPAPER  SERVICES 


_ Roller  Grinding _ 

GEO.  C.  LOVELOCK 
Specializing  in 
Rubber-Roller  (grinding 
43  Hoffman  Blvd. 

East  Orange.  N.  J. 

Tel.  OR.  6-3344  MUrdock  6-3209 


Press  Engineers 


Newspaper  Press  Installations 
MOVTNG-^EPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
53-59  Frankfort  Street 
New  York  38.  N.  Y. 

BArclay  7-9775 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  OTHER  FLATBED  WEBS. 
WE  MOVE  AND  ERECT  ANYWHERE 
Box  356.  Lyndhurst,  N.  J. 
PHONE  GENEVA  8-3744 


MXCHINERY  and  SIiPPT.TES 

Composing  Room 


THE  NA'nON’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles — $84.50  to  $97.60,  fob  Elkin. 
Write  for  literature.  L.  &  B.  Sales 
(Company.  113  West  Market  Street. 
Elkin,  North  Carolina. 


5  FONTS  8  PT.  Teletypesetter  matrices 
only  two  years  old.  8  pt.  triangle  900  I 
— corona  with  Bf.  No.  2,  excellent 
condition,  complete  plus  fonts.  Buy  all 
fonts  and  receive  the  sorts  on  hand. 
Cut  to  fit  11*4  em  column  for  automatic 
operation.  We  had  to  buy  new  mats 
to  go  to  11  em  columns.  You  can  have  I 
used  mats  for  390.00  a  font.  Record  | 
Publishing  Co.,  Ravenna,  Ohio. 


WANTED  FOR  REBUILDING 
TBLETYPESETTER  EQUIPMB2^ 
ALL  models  of  perforators  and  op¬ 
erating  units  with  or  without  adapter 
keyboards.  Linecasting  machines  equip¬ 
ped  with  Teletypesetter  are  also  de¬ 
sired. 

INLAND  NEWSPAPER 
SUPPLY  CO. 

422  West  8th  Kansas  City  5,  Mo. 
Newsprint 


NEWSPRINT 

buying  — SELLING  I 

BUNGE  PULP  &  PAPER  CO.  i 
45  W.  45  St.  N.Y.  38.  JU  2-4830:  2-5178  i 
NEWSPRINT  —  AH  Sizes.  ! 
BEHRENS  PULP  &  PAPER  CO.  1 
70  B.  46  St.,  N.  Y..  N.  Y. 


Press  Room 


16-PAGE  TUBULAR 

Ompleto  with  all  equipment,  mat 
roller,  router,  Sta-Hi  former,  chases, 
etc. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


TWO-UNIT  SCOTT  rotary  press,  32- 
page  capacity,  22%-inch  cut-off.  Stereo¬ 
typing  equipment  optional.  Formerly 
at  Dallas  Times-Herald.  Twin  unit  now 
may  be  seen  operating  in  Freeport, 
Texas.  Real  bargain.  Inquire  The  Bay- 
town  Sun,  Baytown.  Texas. 

PRESS  MOTOR  DRIVES  of  26.  40. 
50.  60.  75,  100.  160  H.P.  A.  C.  George 
C.  Oxford,  Box  903,  Boise,  Idaho. 


BOSTON  GLOBE 
HOE  PRESSES 


2— OfTTUPLE  Presses  (1937-1932) 

2 — DOUBLE  Sextuple  Presses 
1— OCTUPLE  Press 
ALL  Steel  Cylinder,  Roller  Bearing 
I  Units  with  Hoe  Patent  Ink  Pumps, 
i  Double  Folders  with  OH  Conveyors, 
:  3  Arm  Reels  with  Automatic  Tensions, 

.  Portable  Color  Fountains. 


PRICED  FOR  QUICK  SALE 
ONE  YEAR  FOR  REMOVAL 

I  BEN  SHULMAN  ASSOCIATES 

I  60  E.  42  St.  N.  Y.  17— OX  7-4690 


MACHINERY  and  SUPPLIES 

Complete  Plants 


LIQUIDATION 

Beginning  July  14  until  sold 

TAMPA  (FLA.)  TIMES 
Mechanical  plant  equipment 

15  LINOTYPES— Model  8-14-22 
28  LOWER  Split  Magazines 
80  FONTS  Linotype  Mats 
2  LUDLOWS  with  100  Fonts  Mats 
1  MONOTYPE  Material  Maker 
HAMMOND  Glider  Saw— Miller  Saw 

—  Stereo  Saw  —  Rouse  Band  Saw  — 
Vandercook  No.  23  Power  Proof  Press 

—  5  Ad  Makeup  Cabinets  —  Remelt 
Furnace  with  Watercooled  Molds. 

NOLAN  Flat  Casting  Box  —  Flat 
Scorcher  —  Radial  Arm  Router  — 
Stereo  Saw  Trimmer  -r-  2  Goss  Mat 
Rollers  —  47  Chases  —  38  Steel  Turtles 
— Stereotype  Metal  Pot  with  2  Pumps 

—  2  Wood  Pony  Autoplates  —  Alieo 
Evenray  —  2  Electric  Scorchers  —  Goss 
Curved  Plate  Router. 

DUPLEX  Double  Sextuple  Metropoli¬ 
tan  Newspaper  Press — 22%"  cutoff. 

6  UNI'TS  —  2  Double  Folders  with 
(Conveyors. 

.2 — AC  2  MOTOR  Press  Drives  —  2 
Single  and  4  Double  Capco  Portable 
O)lor  Fountains  —  Complete  Acces¬ 
sories. 

ALL  REASONABLY  PRICED 
FOR  QUICK  SALE 
114  NO.  FRANKLIN  ST..— TAMPA— 
WEEK  OF  JULY  14. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  New  York  17.  OX  7-4590 
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AVAILABLE  NOW 


4  UNIT  GOSS— 223/4" 

32-64  PAGE.  Arch  Typo  Units,  Dou¬ 
ble  Folder,  Balloon  Formers,  Color 
Hump.  Reverse  Unit,  Portable  Color 
Fountains,  C-H  Conveyor,  AC  Drive, 
End  Feed,  Motorized  Hoists. 

Located:  SAN  BERNARDINO 
(CALIF.)  SUN. 


DUPLEX  TUBULARS 

16-PAGE.  2  to  1,  No.  226,  22% "  cut¬ 
off,  30  H.P.  GE  drive,  portable  Ink 
fountain,  metal  pot  and  pump,  ctnn- 
plete  stereo. 


24-PAGE.  2  to  1,  No.  254  ,  22%"  cut¬ 
off,  50  H.P.  GE  drive,  balloon  former, 
2  portable  Ink  fountains,  metal  pot  and 
pump,  complete  stereo. 


Located:  POMONA  (CALIF.)  PROG¬ 
RESS  BULLETIN. 


WILL  dismantle,  truck  with  our  own 
equipment  and  erect  complete  in  your 
plant. 


LOYAL  S.  DIXON  CO.  NEWSPAPER 
11164  Saticoy  St.  PRESS 

Sun  Valley.  <3alif.  ERiXTORS 

POplar  6-0610 

(JOSS  3  Unit  HSLC!  press  with  double 
folder  22%  cutoff:  24-48  pages.  DU¬ 
PLEX  16-page  Tubular  Press  2/1 
model  with  color  facilities  and  modem 
stereotype  machinery.  Inquire  John 
Griffiths  (Jo.,  Inc.,  416  Lexingrton  Ave., 
New  York  17,  N.  Y. _ 


HOE  24-PAGE  PRESS 

STRAIUhTUNE  3  deck,  2  Plato  wide. 
Singlewidth  22%"  cut-off.  (Jompleto 
stereotype  including  Mat  Roller  and 
Sta-Hi  mat  former.  Available  now, 

i  GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 
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MACHINERY  and  SUPPLIES 


Pres*  Room 


HELP  WANTED 


Circulation 


HELP  WANTED 


Editorial 


HELP  WANTED 


$15,000  BUYS 
48  Pg.  Hoe  Press 

DRIVE  and  starting  motors,  control 
panel,  pair  of  folders,  conveyor.  Avail* 
able  immediately.  Contact  Philip  H. 
Young,  Dispatch,  York,  Pa. 


Stereotype 


WOOD 

COLO-R  PIRATE 
PRE-REGISTEK  MACHINE 
22%* — AC — Like  new. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  New  York.  N.  Y. 


ITanted  to  Bur 


CIRCUl^ATION  MANAGEHi  for  small 
Iowa  daily.  One  who  kno]^  Little 
Merchant  plan  and  mail  circulation. 
Good  permanent  job  for  qualified  man. 
Good  pay,  all  fringe  benefits.  Tell  all 
in  letter  to  Box  2908,  Editor  ft  Pub¬ 
lisher 

HARD  WORKING,  aggressive.  District 
Manager  for  progressive  souUi-westera 
metropolitan  paper.  Many  opportunities 
for  advancement  and  Increased  In¬ 
come.  Good  starting  salary,^  expenses, 
company  car,  plus  many  fringe  bene¬ 
fits.  For  the  right  young  married  man 
here  is  a  real  challenge  and  oppor¬ 
tunity.  Must  be  a  Kood  salesman  and 
promoter.  Give  complete  details  in  let¬ 
ter.  All  inquiries  will  be  answered. 
Box  2909,  Editor  ft  Publisher. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St. _ N.  Y.  17— OX  7-4S90 

GOSS  or  DUPLEX  flatbed.  Ludlows, 
Linos,  Plants,  Tompkins  Equipment 
Co.,  712  S.  Clark.  Chicago  S,  Ill. 
LUDLOWS.  Linos,  Intertypes,  nuds. 

MIDWEST  MATRIX  MART  Inc. 

6S3  Plymouth  Court,  Chicago  5,  III. 
WANTED:  8-page  Duplex  or  Goes 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works, 

323  N.  4th  St.,  Phila.  6,  Pa. _ 

Newspaper  Presses,  Linotypes 
Ludlows,  Elrods,  Mats 
Complete  Plants 

GENERAL  PRINTING  EQUIPMENT 
6708  N.W.  2nd  Ave.,  Miami  37,  Fla. 
WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A.  _  ' 

PRINTCRAFT  REPRESENTATIVES 
277  Broadway.  New  York  7,  N.  Y.  ' 
SIXTEEN“PAGE  tubular  PRESS  \ 
with  all  stereotype  equipment  and  mat  | 
roller  wanted.  Fh-efer  one  not  too  old  ! 
and  one  that  hasn’t  been  moved  often,  j 
Will  pay  cash.  Please  write  Lincoln 
O’Brien,  Gallup,  New  Mexico,  Daily  1 
Independent. 


Classified  Advertising 


EXPERIENCED  young  man  for  No.  2 
spot  in  a  hardhitting,  promotion- 
minded  classified  department  of  a 
rapidly  growing  morning  daily  and 
Sunday  newspaper.  ’Hie  man  we  want 
must  be  able  to  sell,  supervise  and 
come  up  with  good  sales  and  promotion 
ideas.  Opportunity  for  advancement  on 
merit,  ideal  living  conditions  in  Chart 
Area  4.  Salary  plus  incentives  includ¬ 
ing  profit-sharing  and  non-contributory 
pension  plan.  S^d  letter  and  resume 
to  Box  2705,  Editor  ft  Publi^er. 
mERGEnC  YOUNG  classified  or  dis¬ 
play  man  to  take  over  the  reigns  as 
Classified  Manager  on  8,000  daily  in 
growing  city  in  the  great  Southwest. 
Must  be  the  get-ahead  type  for  a  fine 
organization  of  11  papers.  Box  2816, 
Editor  &  Publisher. 


Display  Advertising 


HELP  WANTED 

Administrative 


WE  SEEK  an  experienced  newspaj^r 
man  capable  of  r^resenting  major 
syndicate  colorgravure  supplement  to 
the  publishers  of  selected  Sunday  news- 
pai>ers.  Position  requires  virtually  con¬ 
stant  travel  coast  to  coast.  Please  write 
in  confidence  an  outline  of  your  busi¬ 
ness  history  and  personal  qualifica- 
tions.  Box  ^00,  Editor  ft  Publisher. 
CIVIG  MINDED  advertising,  circula¬ 
tion  manager  for  twin  weeklies ;  sales 
and  executive  ability  needed ;  good  sal¬ 
ary,  bonus,  investment  consideration; 
home  town  papers  for  100  years  in 
fast-growing  area  25  miles  from  Boston. 
Box  2804,  Editor  &  Publisher. 


Circulation 


OUTSTANDING  OPPOR’TUNI’TY  for 
number  two  position  on  advertising 
staff  of  small,  modern  county-seat 
daily.  Must  be  thoroughly  experienced 
in  sales,  layout  and  copywriting.  Sal¬ 
ary  commensurate  with  experience  and 
background,  limited  only  by  your 
ability  to  produce  space  in  this  grow¬ 
ing  market.  Send  full  resmne  to:  W. 
G.  Donker,  Skagit  Valley  Herald, 
Mount  Vernon,  Washington. 
ADVERTISING  MANAGER  for  Mis¬ 
souri’s  only  tri-weekly,  ABC,  a  state 
and  nation^  prize  winner.  Prefer  smung 
man  just  out  of  journalism  school  or 
with  year  or  two  of  experience.  Good 
salary.  Job  open  August  15.  Write 
name.  age.  exi>erienee.  references,  to 
Ihe  Richmond  News,  Richmond,  Ho. 
DISPLAY  ADVER’TISiNG  SALES¬ 
MAN  —  permanent,  opportunity-filled 
position  open  on  prize-winning  after¬ 
noon  daily.  We  seek  a  young  hustler, 
competent  with  copy  and  layout,  ex¬ 
perienced  in  selling  and  servicing.  Con¬ 
genial,  professional  staff,  modem  plant, 
clean,  prosperous,  one-paper  community. 
Wo  pay  top  wages  with  merit  raises. 
Prefer  family  man  who  wants  to  ’’stay 
put”  while  getting  ahead.  Write  details 
of  training,  experience,  background  to 
Kankakee,  Illinois,  Daily  Journah _ 


CLUB  EDITOR  for  top-notch  daily 
newspaper  in  one  of  California’s  most 
attractive  cities.  Must  be  good  writer, 
personable,  able  to  get  along  well  with 
public  and  co-workers,  and  good  all¬ 
round  newspaper  woman.  Age:  early 
or  mid-30s  preferred.  Box  2729,  Editor 

ft  _PubIi8hen _ 

AGGRESSIVE  General  Reporter  for 
Bureau  Chief  in  college  town.  Western 
New  York  state  daily.  Write  complete 
background  and  references.  Box  2738, 
Editor  ft  Publisher. 


_  FREE 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  emplosrment 
conditions.  Bill  McKee  Birch  Peraonnel, 

69  E  Madison,  Chicago.  Dllnols. _ 

AWARD-WINNING,  semi-weekly  news¬ 
paper,  16,(KH>  paid  circulation,  needs 
sports  and  general  news  reporter.  Draft 
exempt.  Salary  commensurate  with 
ability,  experience.  Modern  air-condi¬ 
tioned  office.  Paid  vacations,  holidays; 
life,  medical,  hospital  sickness  and  ac¬ 
cident  insurance.  Just  across  river  from 
St.  Louis,  Missouri.  Reply  in  full. 

Granite  City,  Dlinols,  Press-Record. _ 

EXPERIENCED  REPORTER  for 
Southern  California  daily  near  Los 
Angeles.  Ideal  city,  progressive  paper. 
Send  references.  Box  2812,  Editor  ft 

PiAlislmr^ _ 

REPORTER  for  county  seat  daily  In 
fast-growing  area  of  California.  Ad¬ 
vancement  opportunity  for  right  man. 
Box  2821,  Editor  &  Publisher. 

BRIGHT  COLLEGE  GRAD  with  sum¬ 
mer  weekly  or  daily  experience  or 
equivalent  to  edit  prosperous  California 
weekly.  $90  week  to  start,  $100  in  3 
months  to  right  man.  Box  2901,  Editor 
&  Publisher._ 

CITY  EDITOR  to  report  general  assign¬ 
ments,  take  pictures,  for  smell  daily. 
Write  giving  references,  work  experi¬ 
ence,  salary  requirements,  biographical 
information.  Press,  Charles  City,  Iowa. 


FOOD  EDITOR 


RESPONSIBLE  position  with  leading 
Mid-West  daily  morning  and  Sunday 
for  imaginative  woman  who  can  pro¬ 
duce  outstanding  food  imges  and  de¬ 
velop  responsive  relationship  with 
readers.  ’This  dep.rrtment  receiving  un¬ 
usual  emphasis.  Home  economics  back¬ 
ground  or  related  experience  desirable. 
Attractive  salary  range,  and  liberal 
employee  benefits.  Box  2915,  Elditor  ft 
Publisher. 


NA’nONWIDE  COMPANY  servicing 
newspapers  has  opening  for  circulation 
promotion  man.  In  reply  state  age,  edu¬ 
cation,  experience,  salary  expected. 
Box  2706,  Editor  ft  Ptiblisher. 
ClRCULA’nON  MANAGER  wanted  for 
20,000  daily.  Eastern  section  of  Chart 
Aroa  7.  Excellent  oiqjortunity  for  man 
exiwrienced  in  all  phases  of  circulation 
who  can  develop  mail  and  motor  route 
subscriptions  as  well  as  handle  car¬ 
riers.  The  man  we  want  must  be  ag- 
greesive,  have  ideas  and  energy  to  carry 
them  through.  State  experience,  qualifi¬ 
cations  and  salary  expected  in  first  let¬ 
ter.  All  replies  confidmtial.  Write  Box 
2806,  Editor  A  Publisher. _ _ _ _ 

SUPERVISOR  FOR 
ADULT  CARRIERS 

EIXPERIENCED  man  to  supervise  es¬ 
tablished  compact  motor  routes  in  city 
and  suburban  area.  Exceptionally  good 
opportunity  for  advancement  and  high 
earnings  for  the  rigd)t  man.  Send  com¬ 
plete  information  about  yourself  to 
Box  2831,  Editor  ft  Publisher. 
CIRCtTLATION^  MANAGER  wanted 
for  daily  and  Sunday  in  the  area 
100,000  circulation.  Situation  non¬ 
competitive  but  we  do  not  want  a 
non-producer.  All  replies  confidential. 
Box  2900,  Editor  ft  Publisher. 


WESTERN  WASHINGTON  daily  has 
Cloning  for  aggressive,  promotion- 
minded,  experienced  display  advertising 
salesman.  College  education  preferred. 
Opportunity  for  advancement.  Send 
letter  outlining  experience,  schooling, 
salary  desired,  and  age.  Write  Box 
2826.  Editor  &  Publisher. 


WANI’ED  —  Foreman  for  Morning, 
Evening,  Sunday  60,000  circulation. 
Good  color  man,  resJ  leadership  re¬ 
quired.  Box  2627,  Editor  ft  Publisher. 


TELETTYPESEITER  perforator  oper¬ 
ators.  $3  per  hour.  Book  work,  open 
shop,  day  shift.  Anzel,  611  Broadway, 
N.  Y.,  N.  Y.  GR  7-8600. 


Promotion — Public  Relations 


ASSISTANT  TO  DIRECTOR 
Press  and  Publications  division 
national  industry,  trade  asso¬ 
ciation,  New  York  City.  Ma¬ 
ture  female.  General  reporting 
experience  invaluable.  Fast, 
facile  writer,  general  knowl¬ 
edge  production.  Good  admini.s- 
trator,  self-starter,  good  at  de¬ 
tails  and  follow  through,  ability 
to  handle  all  types  of  people. 
Box  2907,  Editor  ft  Publisher. 


BEAUTIFUL  DEEP-SOUTH  college 
looking  for  a  young  man  to  complete 
a  foursome  in  publicity.  Requirements; 
personable,  idea-minded,  know  ^w  to 
write  news  stories,  top  features.  Pleas¬ 
ant  environment.  low-cost  living.  For 
September  appointment.  Ru^  back¬ 
ground,  resume,  examples  of  work  and 
minimum  salary  for  9  months.  Box 
2903,  Editor  ft  Publisher. 


TELETYPESETTER 

SALESMEN 


’TOGETHEIR”,  new  Methodist  family 
magazine,  has  openings  for  able  copy 
editor  and  rewrite  man  with  10  years 
minimum  experience.  Good  salary. 
Send  fuli  data  and  samples.  Hiram 
Holdridge,  Together  Magazine,  740 

Rush  St.,  Chicago  II,  Illinois. _ 

YOUNG  MAN  for  challenging  job  on 
fast  growing  daily  new^aper  in  Chart 
Area  6.  Journalism  school  training 
helpful.  Some  experience  as  reporter 
smd/or  deskman  is  essential.  Write 
fully  in  first  letter  to  Box  29U,  Elditor 
ft  Publisher. 


EXCELLENT  OPPORTUNI’TY  FOR 
SALES  INCLINED  ADVANCEMENT- 
MINDED  MEM  WITH  PRINTING 
PRODUCTION  BACKGROUND.  EX¬ 
PERIENCE  WITH  LINECAS’TING 
MACHINES,  COMPOSING  ROOM 
PRACTICES  AND  TELETYPEISETTER 
EQUIPMENT  HELPFUL. 

MUST  be  able  to  meet  people,  free 
to  travel,  car  furnished,  expenses,  lib¬ 
eral  employee  benefits. 

OPENINGS  AVAILABLE  IN 
CHART  AREIAS  2,  6.  8,  12. 
SUBMIT  resume  of  experience  and 
I>ersonal  background  first  letter.  State 
salary  expected. 

SEND  ’TO: 

E.  Tracht,  Mgr.  Marketing  and  Sales 

FAIRCHILD 

GRAPHIC 

EQUIPMENT 

Fairchild  Dr., 
Plainview,  L.I.,  N.Y. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


DISPLAY  ADVER’nSING  SALESMAN 


SIX-DAY  evening,  24,009  daily,  needs 
experienced  young  man  with  ability 
to  lay  out,  write  and  sell  local  copy. 
Mu-st  be  aggressive,  presentable,  and  of 
good  habits.  Ehccellent  working  condi¬ 
tions.  Base  salary  pitis  commission,  all 
fringe  benefits.  Write  ONLY,  giving 
full  details  to:  Joe  D.  Smith,  Jr.,  Alex¬ 
andria  Daily  ’Town  Talk,  Alexandria, 

Louisiana. _ 

$100  A  WEIEIK  plus  bonus  for  young, 
aggressive,  experienced  salesman  for 
daily  newspaper,  12,500  ABC.  Must  have 
car.  Permanent  position.  Advancement. 
Company  benefits.  ’Hmee  Journal,  Vine- 
land,  New  Jersey. 


SPOR’TS  WRITEIR,  small  upstate  New 
York  daily.  College  graduate  preferred. 
Good  pay,  benefits.  Write  Box  2739, 
Elditor  ft  Publisher. 


Uae  CHART  AREA  Number  ie  Ad  copy  for  showins 
LOCATION  without  IDENTIFICATION 
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HELP  WANTED 


jwm 


PUBLIC  RELATIONS 


Immediate  opening  in  Public  Rela- 
iioDS  Department  of  large  midwest  eleo- 
tnmcs  manufacturer. 

Successful  applicant  must  have  3  to 
( jears  experience  and  a  record  of  ac- 
eooplishment  on  newspaper,  wire  serv¬ 
ice  or  equivalent  writing  position.  He 
most  be  flexible  to  perform  a  wide 
itnge  of  Public  Relations  duties. 

Write  Box  2924,  Eiditor  &  Publisher. 


INSTRUCTION _ 

Clattifled  Advertising _ 

NOW — it’s  up  to  818  newspapers  that 
hsTs  enrolled  students  in  the  20  lesson 
Howard  Pariah  Course  in  CIsusifled 
Advertising  I 

0ns  big  reason  it's  a  smart  plan  for 
aewipapers  .  .  .  their  salespeople  get 
top  notch  trsdning  AT  HOME  and  ON 
THEIR  OWN  TIME.  The  salespeople 
10  for  it,  becatue  it  helps  them  do  a 
bSter  job  and  makes  them  worth  more 
to  their  newspapers. 

If  you’ve  been  putting  off  enrolling 
iroor  Classified  people  in  this  course 
hat  gets  more  linage  and  revenue  .  .  . 
low’s  a  good  time  to  quit  being  a 
“potter-offer”  1  Write  or  pbone  us  their 
lunai  ...  or  if  you’d  rather,  we'll 
lend  descriptive  brochure  and  regular 
orollment  forme.  ’Hio  tab  is  just  66 
bseks  apiece,  and  when  your  people 
have  finished  the  course,  if  you  don’t 
M  it  was  one  of  the  best  investments 
of  the  year — let  lu  know,  and  we’ll 
md  you  a  bushel  of  fresh  Florida 
onngesl 

Do  yourself  a  favor.  Check  this  im¬ 
portant  newspaper  executive’s  aid  to¬ 
by. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classified  Advertising  Development 
Services  For  Newspapers  Since  1988 

2M0  N.  W.  79th  St..  Miami  47,  Florida 
PLsxa  4-6691 

Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
Linotype,  Intertype  Instruction 
Fi^  Information 

SITUATIONS  WANTED 

Administrative _ 

assistant  to  PUBLISHER  or  Gen- 
«al  Manager.  Victim  recent  INS-UP 
nerger  seeks  good  paying  position  vrith 
••cnrity,  future  on  metropolitan  or 
n^nm-sized  daily,  with  newspaper 
wsin,  or  press  sssoclation.  Strong  ^i- 
•whd  background,  excellent  experience 
■cor  negotiations,  sales,  ypersonnel,  ex- 
PW  handling  people.  Rne  reputation. 
Voted  award  hv  INS  staffers  through- 
oot  U.S.  for  humanitarian  activities, 
efforts  beyond  loyalty,  work  re- 
Wrements  behalf  INS  and  employees. 
Available  immediately.  Box  2716,  Edi- 
<0f  &  Publisher. 


MR.  TIRED  PUB- 
USHER.  Would  you  like  to  have  well 
■ooooned  man  to  take  complete  charge 
M  your  daily  in  6,000  to  10,000  circn- 
■wn  bracket?  No  hot  shot,  but  high 
^ihemonnel  relations  and  public  good- 
jml.  References.  Now  employ^.  Good 
for  wanting  change.  Write 
^^_2905.  Editor  dh  Publisher. _ 

Artists  -  Cartoonists _ 

2*®J^NISr— seeks  position  in  Bdl- 
J**t»l  or  a  continuity  comic  strip  oppor- 
pwty.  Also  qaaliflad  in  lettering  and 
gggynd.  B.A.  Boat  2813.  Editor  * 

Editor  &  publisher 


SITUATIONS  WANTED 


_ Circulation _ 

CIRCUUVnON  MANAGER— YOUNG, 
aggressive,  imaginative.  Excellent  back¬ 
ground  and  wide  experience  in  all 
phases  of  circulation.  Particular  spe¬ 
cialty  converting  to,  and  emphasizing 
home  delivery  for  permanent  and  prof¬ 
itable  circulation  increase.  Box  2806, 

Editor  &  Publisher^^ _ 

THREE  YEARS  EXPERIENCE  as  cir¬ 
culation  manager  with  10.000  circulation 
daily.  Thoroughly  familiar  with  ABC 
procedure,  carrier  contracts,  insurance, 
bond,  ledgers  etc.  Available  after  thirty 
day  notice  to  present  employer.  Would 
like  jyosition  with  progressive  daily  in 
Chart  Area  3  or  4.  Box  2822,  Editor  & 
Publisher. 

_ Display  Advertising _ 

ADVERTISING  DIRECTOR,  age  33. 
Presently  employed  on  60,000  class 
newspaper.  Have  ability  to  produce 
top  linage.  12  years  experience  in 
newspaper  field,  ^efer  Chart  Area  6. 

I  Minimum  $12,000.  Box  2920,  Editor 
&  Publisher. _ 

AVAILABLE  NOW  for  Retell  Man¬ 
ager  or  staff  job.  Returning  to  news¬ 
paper  field  after  a  year  in  insurance. 
16  years  experience  on  dailies  7  to 
80,000.  Former  Retail  Manager  2  dailies 
7000  class.  7  years  metropolitan  staff 
handling  major  accounts  including  de¬ 
partment  and  fashion  stores.  Box  2923, 
Editor  &  Publisher. _ 

BOTTOM  OUT 

your  general  linage  slump — 
Start  it  up  again  I  I  have  the 
experience,  youth  and  ambition 
to  develop  and  execute  a  hard¬ 
hitting  program  of  selling,  re¬ 
search  and  sales  promotion. 

SEEK  POSITION  as  general 
adverti.sing  manager  or  assist¬ 
ant,  if  there’s  a  future,  on 
paper  in  market  over  10,000. 

PROGRESSED  THROUGH 
editorial  and  advertising  ranks 
with  last  12  years  specialized 
in  genera]  selling,  marketing 
and  research.  Can  assume  re¬ 
sponsibility,  direct  and  pro¬ 
duce. 

A  SELF  STARTint  whose 
past  performance  is  highly  rec¬ 
ommended.  Can  build  your  lin¬ 
age  in  the  competitive  years 
ahead.  If  your  paper  offers  a 
set-up  and  step-up,  allow  me 
to  outline  my  qualifications. 
Write  Box  2919,  Editor  &  Pub¬ 
lisher. 


INCREASE  YOUR  LINAGE?  Experi¬ 
ence  from  6,000  to  200,000  Daily  plus 
weekly.  Desire  to  return  to  small  con¬ 
genial  operation  where  work  and  know 
how  mi^t  lead  to  working  agreement. 
Finest  of  references.  Reply  ^x  2904, 
Editor  &  Publisher. 


YOUNG  MAN  desires  position  as  ad¬ 
vertising  manager  or  aaaistant  with 
paper  10,000  to  16,000  class.  Two  years 
experience  in  retail  display  and  three 
years  experience  in  special  promotions 
with  large  metropolitan  newspai>er. 
Chart  Area  9.  Box  2911,  Editor  A 
Publisher. 


HAVE  TRADE,  WILL  TRAVEL— 
Married  Vet  with  9  years  experience 
investment  in  all  phases  outdoor,  sports 
writing  wants  future  in  Chart  Area 
10  or  11.  Also  photography,  city  beat 
background.  Now  O-E.  on  45.000  daily. 
References.  Box  2616,  Editor  A  Pub- 

lisher. _ 

REPORTER,  28,  B.A.,  4  years  news, 
features,  much  local  government,  sci¬ 
ence  reporting.  My  100.000  daily  knows 
I  must  soon  locate  permanently  in 
Chart  Area  1  or  2.  Varied  background, 
top  references,  sober,  professional  at- 
titodc.  Box  2625.  Editor  A  Publisher. 

CITY  EDITOR,  news  editor  or  similar 
position  wanted  on  afternoon  daily 
in  Chart  Area  8  or  9.  Six  years  ex¬ 
perience.  Interested  in  permanent  post 
where  I  can  take  part  In  dvic  activi¬ 
ties.  College  education,  age  80.  Box 
2732,  Editor  A  Publisher. _ 

ASSIGNMENTS 

from  New  York  Olty.  Known  Maga- 
shie  Writer  wants  newspaper  work. 
Write  Box  2816,  Editor  A  Publisher. 


SITUATIONS  WANTED 


_ Editorial _ 

PHILATELIC  WRITER  available  for 
free  lance  feature  or  regular  column 
work.  Let  the  author  of  OOBOION 
SENSE  PHILATELY  and  UNITE® 
STATES  POSTAGE  STAMPS  (pub¬ 
lished  by  Van  Nostrand  within  the  last 
three  years)  attract  new  r«ulers  to 
prosaic  stamp  sections.  Specializing  in 
articles  relating  stamps  and  postal  his¬ 
tory  to  art,  religion,  and  current  af¬ 
fairs;  also  tie-ins  to  local  historical 
events  honored  by  new  stamps.  Box 

2728,  Editor^  A  _I^ibiisherj _ 

REPORTER,  25,  Columbia  MA,  weekly 
and  co'lege  newspaper  reporting,  re¬ 
write  experience,  seeks  work  with 
daily.  Will  go  anywhere.  Box  2733, 
Editor  A  Publisher. _ 

BACH  IN  THE  CITY  ROOM? 

AVAILABLE  —  Experienced  music 
critic,  news  editor,  columnist,  book 
critic,  feature  writer  etc.  Handle  any 
desk,  rim  or  slot:  rewrite.  Sunday 
Eiditor,  lecturer,  radio  commentator. 
Prefer  writing.  Seek  permanent  post 
where  loyal,  competent,  faithful  serv¬ 
ice  will  earn  appreciation.  Clips, 
resume  on  request.  Sober,  reliable; 
health  good.  Highest  references.  Box 
2801,  Eiditor  A  Publisher. 

CITY  E®ITOR,  31,  wants  managing 
editorship  on  daily  to  10,000  circula¬ 
tion.  Present  West  Coast  job  fine,  but 
must  advance.  Believe  strong,  small 
city  paper  today’s  top  career.  Box 

2810,  Elditor  A  Publisher, _ 

DENMARK  CALLING  U.S.  EDITORS ! 
Married  journalistic-couple,  28  and  21 
seeks  trainee-jobs  for  about  one  year. 
Both  capable  with  an  all  round  train¬ 
ing  and  a  thorough  knowledge  of 
America  from  stays  in  the  U.S.  We 
want  to  learn  more  and  ask:  Who  will 
afford  us  the  opportunity  with  say 
$50-60  each  a  week?  We  will  make  it 
pay.  Write  for  information  to:  Ole 
Dich,  9  Slotsall4.  Kolding,  Denmark. 
E®ITORIAL  WRITER  —  will  develop 
allied  features  on  religion,  education, 
psychology.  Presently  suburban  editor 
small  daily.  Eight  years’  experience. 
$9.6  weekly.  Box  2802,  Eiditor  A  Pub- 
I  isher^ _ 

•♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  coast-to-ooast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HESADLINE  personnel  (Agency), 

6  E.  46  St..  New  York.  OXford  7-6728 
ENTEatTAINMENT  reviewer.  26. 
(B.A.,  M.A.)  part-time-freelance  any 
time  or  summer  staff  assignment  maga¬ 
zines.  newspapers — wanting  to  improve 
caliber  of  film,  theater,  TV  and  re¬ 
lated  departments.  College  and  profes¬ 
sional  experience.  Resume  supplied. 

Box  2819,  Eiditor  A  Publisher. _ 

INS  casualty.  Plan  use  severance  pay 
trip  to  Ehirope.  Fluent  3  languages.  9 
years  experience,  33,  single.  Straight 
news,  business,  features,  photos — any¬ 
thing  that  may  yield  some  money.  Box 
2832,  Eiditor  A  Publiaher. _ 

REIPORTER.  six  years  experience,  all 
beats.  (Thart  Areas  1,  2,  6.  Box  2803, 
Eiditor  A  Publisher. _ 

REPORTEHt.  23,  DRAFT-FREE.  SOME 
EXPE3UENCE.  WILLIAMS  B.A.. 
CAR  A  CAMERA.  PROFESSIONAL 
ATTITUDE.  Box  2633.  Editor  A  Pub¬ 
lisher.  _ _ 

SOUTHWEST,  WEST.  Reporter  expe¬ 
rienced  this  area  seeks  new  challenge 
news  gathering  or  research  any  field. 
Box  2814,  Eiditor  A  Publi^er. _ 

ADVENTURE  WANTED— Travel  any¬ 
where  for  that  special  story  others  too 
timid  or  too  bogged  in  conformity  to 
touch.  Sick  to  death  of  current  depth¬ 
less  Madison  Avenue  trend  of  surface 
cliches  conventionalized  into  features. 
Anxious  to  contact  Editor  not  afraid 
to  gamble,  who  still  has  faith  in  to¬ 
morrow  and  all  things  new  under  sun. 
Would  like  to  find  a  Dr.  Livingstone 
for  such  a  man.  29,  BA  Cum  Lande, 
Korean  (Marine)  Vet.  Box  2916,  Eiditor 
A  Publisher. 

DE3SK  MAN  experienced  on  AP  news 
and  sports  wire  and  sports  copy  desk. 

1  Good  heads.  Top  writer.  36.  married, 

I  BA.  Box  2829,  Eiditor  A  Publisher. 

1  E®ITORIAL  WRITER;  10  years  expe- 
I  rience,  top  rewrite:  promotion-pub- 
i  lid^.  Box  2921,  Eiditor  A  Publi^er. 


SITUATIONS  WANTED 


_ Editorial _ 

EX  INS  CORRESPONDENT 

Tokyo,  seeks  newspapers  other 
publications  interested  political 
feature  articles,  regular  con¬ 
tributions  from  abroad.  Box 
2906,  Eiditor  A  Publisher. 

^PERI^CED  WIRE,  news  edit^, 
feature  writer,  editorial  award-winner 
seeks  responsible  job  Chart  Areas  7 
through  10.  Married;  A-1  references; 
15  years  present  job.  Box  2902,  Editor 

A  Pubjlsher.  _  _ _ _ 

NATIONALLY  KNOWN  newsman,  42, 
stymied  at  $7600,  seeks  wider  scope. 
Eiditing,  humorous  features,  govern¬ 
ment,  science:  can  take  charge.  Now 
on  West  Cioast.  Box  2611,  Editor  A 

Publisher. _ _ _ 

NEED  GOOD  STEP  UP  after  editing 
prize-winning  weekly.  Dead-end  job. 
Would  consider  magazine,  radio  or  TV 
as  well  as  newspaper.  Vet,  26,  BA, 
four  years  experience.  Marri^  but  free 
to  travel.  Box  2912,  Editor  A  Pub- 

Hsher. _ _ _ _ 

TIRED  OF  GROWING  A  BEhVRD— 
Former  I.N.S.  newsman,  26,  three 
years  experience,  intelligent,  aggre^ 
sive.  seeks  metropolitan  newspaper. 

^x  2917,  Eiditor  A  Publisher. _ 

W  RITER-M  ETROPOLITAN  daily  ex¬ 
perience.  Available  now.  Box  2926, 

Eiditor  A  Publi^er; _ 

YOUNG  WOMAN,  23,  B.S.  in  Journal¬ 
ism,  car.  desires  job  as  reporter.  Box 
2918.  Eiditor  A  Publisher. 

_ Instructors _ 

JOURNALISM  INSTRUCTOR  seeks 
college  teaching  post.  More  than  16 
years  newspaper,  10  years  university 
faculty.  Master’s  degree.  Available 
September  1.  Box  2910,  Eiditor  A  Pub¬ 
lisher. 

_ Mechanical _ 

PRODUemON  MANAGEHl  (working) 
desires  change.  28  years  composing 
room  experience.  College  education.  Top 
flight  worker  and  l^der.  Box  2610, 

Ei&tor  A  EhiMlaher. _ 

I  WOULD  LIKE  to  locate  permanently 
in  Waahingrton,  Oregon  or  Qalifomia. 
Have  broad  Technical  knowledge  and 
training  for  Managerial  responsibility 
in  the  Printing  industry.  39  years  of 
age,  open  minded  and  able  to  adjust 
to  any  situation.  Good  references.  Box 

2823,  Eiditor  A  Publisher. _ 

PRINTE!R-AD  MAN,  13  years,  union, 
seeks  permanent  situation  NOW.  Box 

2913,  Eiditor  A  Publisher. _ 

PRODUOTON : 

FLYMAN  25,  7  years  part  and  full 
time.  3  years  c^Iege.  E^lndamentaI 
knowledge  of  325,000  daily.  Now  in 
pressroom.  Want  chance  in  production 
department.  Any  Chart  Area.  Box 
2827,  Eiditor  A  Publi^er. 


Photography 


PHOTO  PRINTERS 

THE  MERGER  of  I.N.S.  and 
U.P.  has  made  available  a 
number  of  first  class  Photo 
Printers.  The  Association  of 
New  York  Preaaphoto  Teehnl- 
ciana  haa  verified  theae  mem¬ 
bers  with  long  experience  in  all 
phases  of  newspaper  photogra.- 
phic  proceesea.  All  Inqulriea 
should  be  addreaaed  to  Mr.  Ed 
Nittoly,  c/o  the  Association  of 
New  York  Preaaphoto  Teefani- 
oians,  991  Second  Ave.,  Frank¬ 
lin  Square.  L.I.,  N.Y.  or  phone 
after  6  P.M.  FLoral  Park 

_ 2-7946. _ _ 

CRACK  Newsphotographer.  Exparienoe 
on  four  newspapers.  Knowledge  of 
photo-machinaa.  'Top  references.  Aga 
26,  single,  vet.  Chart  Area  12,  Box 
2710,  IMItor  A  Publisher. 

Promotion — Public  Relations 

ATTENTION  GOLDEN  GATE:  Versa¬ 
tile,  young  PuMie  Relations  account  ex¬ 
ecutive  currently  with  top  advertising 
agency  in  New  York,  seeks  position 
in  San  Francisco.  Eixperienced  in  inib- 
licity,  promotion,  editing,  contact  and 
copy  for  some  o>f  the  nation’s  largest 
I  accounts.  Will  be  in  San  EVandseo 
j  July  21  through  August  1.  Box  2927, 
I  Editor  A  ItebliAer. 
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Shop  Talk 


By  Robert  U.  Brown 


If  the  cold  war  battle  for  the 
minds  of  free  men  is  to  be  won 
by  word  volume  alone,  then  the 
Russians  already  are  ahead  of 
us. 

The  United  States  Infoiina- 
tion  Agency  has  just  issued  a 
survey  of  Communist  book  and 
periodical  publishing  activity  in 
1957  which  indicates  expanded 
activities  in  all  spheres  of  oper¬ 
ation. 

Titles  of  books  published  by 
the  Soviet  Union  in  Free  World 
languages  increased  14%  over 
1956,  while  total  copies  produced 
increased  5%,  it  is  reported. 
The  largest  increases  percent¬ 
age-wise  were  registered  in  the 
languages  of  Asia  and  Africa, 
reflecting  the  over-all  political, 
economic  and  propaganda  efforts 
the  Communists  are  exerting  in 
this  area.  Increases  in  total 
number  of  copies  produced  in 
languages  in  the  Middle  East 
ranged  from  150%  for  books  of 
over  50  pages  to  over  400%  for 
books  of  less  than  50  pages. 

USIA  states  that  while  close 
to  30,000,000  books  were  pub¬ 
lished  in  the  Soviet  Union  in 
Free  World  languages  alone, 
these  represent  but  a  fraction  of 
the  total  number  of  books  which 
the  Communists  are  circulating 
in  the  Free  World.  In  1956,  ap¬ 
proximately  100,000,000  books 
were  published  by  publishing 
houses  in  the  Free  World  for 
the  Soviet  Union  and  additional 
publishing  firms  have  initiated 
work  on  contracts  for  the  Com¬ 
munists  in  1957. 

“The  roster  of  multi-language 
periodicals  published  by  the 
Communists  for  export  con¬ 
tinued  to  increase,”  USIA  says. 
“Nine  major  new  periodicals 
were  published  in  1957  in  a  total 
of  21  language  editions.  Addi¬ 
tionally,  12  language  editions 
were  added  to  older  established 
periodicals.  As  in  the  case  of 
books,  the  languages  of  Asia  and 
Africa  were  emphasized.  Of  the 
12  languages  added  to  older 
established  Communist  periodi¬ 
cals,  there  were  two  editions  of 
Hindi,  two  Arabic,  one  Urdu, 
one  Indonesian,  and  one  Vietna¬ 
mese.” 

If  *  * 

In  its  introduction  to  the  sur¬ 
vey,  USIA  states: 

“The  printed  word — a  tradi¬ 
tional  and  powerful  propaganda 
medium — was  used  by  the  Com¬ 
munists  again  in  1957  to  project 
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to  the  outside  world  the  image 
of  their  society.  The  range  of 
the  usage  was,  as  usual,  wide 
and  impressive.  It  included  ex¬ 
pensive  books  on  world  religions, 
architecture  and  arts ;  it  im¬ 
plied  cultural  affinity  with  cer¬ 
tain  parts  of  the  world  and 
suggested  the  possibility  of 
friendly  coexistence;  it  pro¬ 
jected  peaceful  Communist  aims 
and  contrasted  them  with 
Western  militancy;  it  boasted  of 
industrial  and  scientific  pro¬ 
grams,  describing  successes  and 
remaining  silent  on  failures. 
The  printed  word,  a  flexible  in¬ 
strument,  the  impact  of  which 
may  be  delayed  or  immediate, 
was  dispatched  to  many  parts 
of  the  world,  dressed  always  in 
the  national  garb  of  the  country 
of  its  destination.” 

The  printed  word  as  the  ve¬ 
hicle  of  the  ideological  crusade 
will  be  even  further  exploited, 
according  to  USIA.  “Soviet  in¬ 
itial  plans  for  1958  already  in¬ 
clude  the  publication  of  700  new 
titles  of  books  in  26  languages.” 

“Whether  the  printed  pages 
that  flowed  abroad  from  the 
USSR  would  convey  some  of  the 
intellectual  ferment  of  the 
Soviet  Bloc  seemed  doubtful,” 
USIA  says.  “Following  the  20th 
Congress  and  the  upheaveals  in 
Poland  and  Hungary,  ‘revision¬ 
ism’  had  become  a  major  crime 
among  Communists  and  students 
of  doctrine,  ‘bourgeois  sentimen¬ 
talism’  among  writers.  The 
Party  determined  to  reassert  its 
authority  issued,  through  the 
person  of  Nikita  Khrushchev,  a 
strict  code  of  behavior.  In  his 
speech  ‘For  a  Closer  Tie  Be¬ 
tween  the  Literature,  Art  and 
Life  of  the  People’  the  secretary 
general  of  the  CPSU  reintro¬ 
duced  the  old  doctrinal  cliche. 
The  writers,  he  stated,  should 
stop  looking  to  themselves  for 
inspiration.  The  Party  would 
provide  it. 

“In  the  meantime,  the  foreign 
language  publishing  houses  of 
the  Soviet  Union  and  the  Bloc 
countries,  as  if  unaware  of  the 
ideological  commotion,  continued 
their  assembly-line  production. 
The  Free  World,  including  those 
parts  where  few  knew  and 
fewer  still  cared  whether  the 
Communists  managed  to  re¬ 
establish  ideological  unity,  re¬ 
ceived  publications  which  were 
interesting  in  content,  impres¬ 
sive  in  appearance,  and  arrest¬ 


ing  in  their  phychological  and 
nationalistic  appeals.” 

*  *  * 

The  Soviets  don’t  publish  a 
book  and  let  it  find  its  own  dis¬ 
tribution  according  to  the  law 
of  supply  and  demand.  They 
have  a  well-organized  program 
designed  to  get  these  books  into 
the  right  hands  and  in  the  right 
places. 

USIA  reports  that  the  Lenin 
library  in  Moscow  in  1957  had 
exchange  agreements  with  1,285 
foreign  library  and  scientific  in¬ 
stitutions  in  60  countries.  Four 
years  earlier  it  had  such  agree¬ 
ments  with  470  libraries  in  36 
countries.  Other  Soviet  libraries 
have  similar  arrangements. 

Also,  the  presentation  of  Com¬ 
munist-published  books  as  gifts 
to  libraries,  institutions  and 
schools  is  another  technique 
used.  This  year,  for  example, 
the  Lenin  Library  presented 
475  books  in  Russian,  English, 
French  and  German  to  the  Na¬ 
tional  Library  of  Ethiopia.  Hel¬ 
sinki  University  accept^  a  gift 


of  over  3,000  volumes.  More 
than  200  volumes  went  to  Bur¬ 
mese  universities. 

In  addition  to  this  flow  of 
words  in  printed  form,  tele¬ 
vision  stations  in  East  Germany 
have  just  completed  conversion 
to  Western  European  standards 
so  that  their  telecasts  can  now 
be  viewed  by  West  Germans 
without  adjusting  their  sets. 

It  becomes  apparent  that  the 
Soviet  propaganda  line  is  get¬ 
ting  wide  dissemination  in  the 
Free  World,  particularly  in  the 
troubled  areas  of  the  Middle 
East,  and  in  all  those  areas 
bordering  on  the  Communist 
bloc.  The  USA  has  no  program 
that  can  match  it,  as  far  as  we 
know. 

• 

Mrs.  R.  H.  Rutherford 

Miami,  Fla. 

Mrs.  Raymond  H.  Rutherford, 
49,  part  owner  of  the  Cedar 
Rapids  (Iowa)  Gazette,  died 
here  June  26.  Two  sons  survive 
her. 
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EIECTRICITY  MAY  DO  YOUR  YARD  WORK.  One  day,  by  simply  eiectric  “dardener”  to  mow  the  grass,  cultivate  the  flower  beds, 

speaking  into  a  microphone,  you  may  be  able  to  command  an  trim  the  hedge  and  do  other  yard  work— while  you  relax. 

Power  companies  build  for  your  future  eiectric  living 

Vour  pre.sent  electric  appliances  are  just  the  begin-  5  billion  dollars  on  plants  and  lines  for  your  future 

r  ng  of  real  electric  living.  .Already  the  electronic  electric  living.  They  plan  to  double  the  electric  supply 

0  en  can  cook  your  food  in  seconds.  Electricity  in  10  short  years. 

c  in  launder  clothes  without  water.  One  day  you  independent  electric  companies  are  willing 

n  ay  have  an  electric  gardener  like  this  one.  A  our  provide  all  the  electricity  you  nee<l,  now 

h  me  will  be  kept  dust-free  and  clean  automatically.  jjyjj  years  ahead.  You  can  count  on  the  men 

You  will  be  putting  much  more  power  to  work—  and  women  of  your  local  electric  company  for  a 

d  you’ll  have  all  you  need.  This  year  alone,  .Amer-  constant,  plentiful  supply  of  electricity  to  make  your 

i<  I’s  electric  light  and  power  companies  are  .spending  life  more  .sixtisfying  and  enjoyable. 

AMERICA’S  INDEPENDENT  ELECTRIC  LIGHT  AND  POWER  COMPANIES* 

★  Compony  romes  On  request  through  this  mog02ine 

P>  ted  in  U.S..I. 


i 


CUYAHOGA 

(ClfVflAND) 


PRIME  TARGET. 


CLEVELAN 


where  SPENDING  POWER  rings  up  retail  sales  of  over 

^2  billion  annually! 


Total  retail  sales  for  1957  were  $2,477,527,000,  for 
the  Cleveland  Metropolitan  area,  Cuyahoga  and 
Lake  Counties!* 

That’s  $618,590,000  MORE  than  the  combined 
totals  of  the  25  adjacent  counties. 

This  means  when  you  concentrate  in  Cleveland, 
you  get  really  big  results!  That’s  where  the  potential 
is — that’s  where  you’re  right  on  target  in  the  news¬ 
paper  Cleveland  reads  most . . .  The  Cleveland  Press ! 


THE 

CLEVELAND 


Ohio’s  Largest  Daily  Newspaper 

*Sourre:  Salen  Afariagement  5110158.  Doen  not  include  Summit 
(Akron),  Stark  (Canton)  or  Mahoning  (Youngstown)  as  theg 
are  Major  Markets  which  can  be  reached  only  through  local  m^iia. 
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